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Dear  Capital  Newspapers: 

I  want  to  thank  you  a  lot  for  letting  us  have  those  scripts. 

My  mother  said  that  I  could  stay  up  and  watch  the  movie 
cause  I  had  the  script.  She  also  said  that  having  the  scripts 
and  watching  the  movie  “Home  To  Stay”  was  educational. 

I  thought  having  the  scripts  and  watching  the  movie  was 
fun. 

Sincerely  Yours, 

Jean  S. 


When  CBS  aired  its  feature  length  movie  “HOME  TO  STAY”  this  May,  thousands  of  school  kids  in 
the  Albany,  New  York  area  did  more  than  just  watch  TV.  They  read  the  script,  acted  out  the  play 
in  class,  and  gained  a  deeper  understanding  of  this  touching  drama.  This  educational  experi¬ 
ence  was  made  possible  when  Capital  Newspapers  published  the  entire  script  of  “HOME  TO 
stay;’  in  partnership  with  the  New  York  Telephone  Company,  and  distributed  copies  to  schools 
throughout  the  area.  This  public  service  effort  is  one  of  many  ways  In  which  Capital  Newspapers 
reaches  out  to  help  its  community. 


Capital  Newspapers  Group 
The  Times-Union  •  The  Knickerbocker  News 
Albany,  New  York 


ANDY  SCHOEPF  IS  HELPING  THE  SMALL 
BUSINESSMAN  LOOK  BIGGER  IN 


CORPUS  CHRISTl 


Andy  is  the  assistant  to  the  general  manager  of  the 
CORPUS  CHRISTl  CALLER  and  TIMES,  Harte-Hanks 
newspapers  in  South  Texas. 

Recently  he  was  chairman  of  a  special  marketing 
assessment  task  group  of  directors  on  the  paper  to 
determine  what  kind  of  voids  existed  in  its  advertising 
market.  This  is  part  of  the  continuing  marketing 
research  effort  done  periodically  by  dl  Harte-Hanks 
newspapers  to  better  understand  and  respond  to  the 
informational  needs  of  their  communities.  What  the 
group  found  was  that  many  a  small  businessman  would 
Uke  to  advertise  his  wares  in  his  neighborhood  at  a 
reasonable  rate,  but  could  neither  afford  nor  needed  to 
advertise  in  the  entire  CALLER  circulation  area.  They 
also  found  that  subscribers  wanted  more  localized  news 
about  people  in  their  community. 

After  assessing  the  research,  Andy  and  the  task  force 
came  up  with  the  idea  of  "Community  Life",  a  weekly 
section  which  would  be  distributed  in  three 
neighborhood  zones.  Each  zone  to  receive  its  own 
edition  individualized  with  news  and  advertising. 


From  here,  the  resources  of  the  CALLER  came  into  play. 

Circulation  guaranteed  toted  market  coverage  with 
distribution  in  the  three  zones.  Delivery  of 
"Community  Life"  would  go  to  all  homes  including 
non-subscribers.  Advertising  worked  up  a  schedule  of 
rates  for  each  zone  compatible  with  the  small 
businessman's  budget.  And  the  news  department 
added  three  new  reporters  to  cover  these  three  sections 
exclusively  with  local  news. 

The  result?  Today  "Community  Life"  is  working 
effectively  for  advertisers  and  readers  alike  in  Corpus 
Christi.  With  this  kind  of  local  marketing  effort,  we're 
confident  Harte-Hanks  will  continue  to  meet  the 
changing  informational  needs  of  the  communities 
we  serve. 


HARTE-HANks  CoMMUNiCATioNS^  InC, 

F-  D.  Box  269,  San  Antonio,  Texas  78291 
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from  New  York,  Hawaii,  Texas,  Alaska,  or  any  point 
between,  you  may  be  skeptical  about  the  sensational 
claims  being  made  for  the  SMITH  DAMPENER  SYSTEM. 
So,  we'd  like  to  talk  with  you,  in  person,  during  the 
ANPA-RI  Production  Management  Conference. 
Challenge  us  to  prove  that  this  revolutionary  dampener 
system  greatly  reduces  printing  waste.  At  today’s  news¬ 
print  prices,  that  savings  alone  is  a  bonanza. 

Then,  consider  the  automatic  plate  clean-up  feature  of 
the  SMITH  DAMPENER  SYSTEM,  saving  even  more 
in  time,  labor  and  make-ready. 

DURING  THE  CONFERENCE,  YOU’RE  INVITED  TO  SEE  THE 
SMITH  DAMPENER  SYSTEM  IN  ACTION  ON  FOUR-COLOR 
PROCESS,  AT  THE _ 

r^^'SUSuiSPOSf^PWCH 

!^CerUiin~D^ 


ACROSS  THE  STREET  FROM  THE  GATEWAY  CENTER.  SEE 
US  FOR  THE  TOUR  SCHEDULE. 

VISIT  BOOTH  1540,  JUNE  3-7,  1978,  FOR  DETAILS  &  SPECS. 
“THE  PROOF  IS  IN  THE  PRINTING!" 


the  .1  I 

smith 


Phone:  (913)  888-0695 


rpm  corporation 


ROTARY  PRINTING  MACHINERY 


P.O.  BOX  12205  *  9040  CODY  •  OVERLAND  PARK,  KS.  66212 
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13- 19— IMational  Association  Advertising  Publishers,  convention  &  exhibi¬ 

tion,  Orlando  Hyatt  House,  Orlando,  Florida. 

14- 17— National  Newspaper  Publishers  Association.  Park  Plaza  Hotel, 

Cleveland,  Ohio. 

15- 17 — Arkansas  Press  Association,  Inn  of  the  Ozarks,  Eureka  Springs, 

Ark. 

16- 18 — Investigative  Reporters  &  Editors,  Inc.,  convention.  Stouffer's 

Denver  Inn.  Denver,  Colorado. 

17- 20— American  Advertising  Federation,  St.  Francis  Hotel,  San  Fran¬ 

cisco. 

22-24 — Texas  Press  Association,  Amarillo  Hilton. 

22- 26 — Association  of  American  Editorial  Cartoonists.  Chateau  Fron- 

tenac,  Quebec  City,  Canada. 

23- 24 — Western  Newspaper  Foundation  Seminar,  Covering  the  Courts, 

University  of  California,  Irvine. 

23-25 — Arizona  Newspapers  Association,  Little  America,  Flagstaff. 

25-28 — Newspaper  Personnel  Relations  Association,  Stouffer's  Cincin¬ 
nati  Towers.  Cincinnati,  Ohio. 

25- 29 — Association  of  Newspaper  Classified  Advertising  Managers,  The 

Davenport,  Spokane.  Washington. 

26- 30— The  Newspaper  Guild,  annual  convention,  Detroit  Plaza  Hotel, 

Detroit. 

JULY 

1-5— National  Press  Photographers  Association.  The  Olympic,  Seattle. 

5- 9— International  Circulation  Managers  Association,  Boston  Sheraton. 

6- 8 — Virginia  Press  Association,  Cavalier  Hotel,  Virginia  Beach,  Va. 

9-14 — Newspaper  Management  Seminar,  University  of  Kansas.  Lawrence. 

12- 15 — Music  Critics  Association  annual  meeting,  Sheraton-Universal 

Hotel.  North  Hollywood,  Calif. 

13- 15 — Mississippi  Press  Association,  Broadwater  Beach,  Biloxi. 

13- 16 — Pennsylvania  Newspaper  Publishers  Association,  weeklies, 

Penn-Wells  Hotel,  Wellsboro. 

14- 16— Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores. 
16-19— International  Newspaper  Advertising  Executives,  Maui  Surf  Hotel, 

Maui,  Hawaii. 

18- 21 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 

Editing  and  Headline  Writing  Seminar,  Charlotte  (N.C.)  Observer. 
20-22— International  Newspaper  Promotion  Association/National  News¬ 
paper  Association,  Promoting  the  Total  Newspaper  for  weeklies, 
Stouffers  Inn,  Valley  Forge,  Pa. 

23-26 — Southern  Newspaper  Publishers  Association  Foundation.  News¬ 
paper  in  Education,  Charleston  Post  and  News  &  Courier. 

25-26 — Pennsylvania  Press  Institute.  Classified  Phone  Room  Seminar, 
Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

AUGUST 

7- 11 — Newspaper  Advertising  Co-operative  Network,  Hyatt  Regency, 

Dearborn,  Mich. 

13-16— Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13-18 — Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 

27-36— New  York  State  Publishers  Association,  The  Gideon  Putnam. 
Saratoga  Springs. 

27- 30— Southern  Newspaper  Publishers  Association,  Designing  and  Pac¬ 

kaging  the  Newspaper,  Courier-Journal,  Louisville. 

28- SepL  2 — International  Newspaper  Promotion  Association/American 

Newspaper  Publishers  Association,  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 

8- 9— Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn,  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today’s  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17 — International  Newspaper  Promotion  Association,  Europe  Confer¬ 

ence,  Brussels.  Belgium. 

14- 16— Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn.  Johnstown,  Pa. 
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Liberals,  logical  allies  of  business*The 
snobbery  f actor*A  plea  for  independent  thinking 


We  cannot,  for  the  life  of  us,  understand  why  so 
many  liberals  in  this  country  are  so  hostile  to  pri¬ 
vate  business,  when  in  our  opinion  they  should  be 
working  with  business  to  achieve  what  should  be 
their  basic  objectives. 

Liberals  have  been  among  the  prime  movers 
in  the  enactment  of  much  of  this  country’s  social 
legislation— Aid  to  Dependent  Children,  Social  Se¬ 
curity,  housing  for  the  poor  and  the  elderly,  school 
lunches,  and  other  programs.  All  of  these  pro¬ 
grams  have  to  be  financed  by  revenues  derived 
mainly  from  taxes  on  individual  and  corporate  in¬ 
come. 

The  greater  these  incomes— which  is  to  say, 
the  more  prosperous  American  business  is— the 
greater  the  tax  revenues.  When  incomes  drop,  as 
in  a  recession,  so  do  tax  revenues.  Social  pro¬ 
grams  then  have  to  be  reduced  accordingly  or 
supported  by  deficit  financing,  which  over  any  ex¬ 
tended  period  means  inflation.  For  the  poor  and  for 
people  living  on  fixed  incomes,  inflation  is  the 
cruelest  tyranny  of  all. 

It  therefore  would  seem  to  us  that  in  all  logic 
liberals  should  be  as  pro-business  as  they  are  pro¬ 
social  progress.  And  we  believe  many  more  of 
them  would  be  if  it  were  not  so  fashionable  intel¬ 
lectually  to  be  part  of  the  “trendy  left.”  Too  many  of 
them  respond  unthinkingly  to  social  and  academic 
pressures  rather  than  engaging  in  clear,  indepen¬ 
dent  analysis. 

Part  of  the  problem  appears  to  be  snobbery, 
pure  and  simple.  To  many  of  what  might  be  called 
the  professional  liberals,  business— indeed,  our 
whole  industrial  society— is  impossibly  vulgar.  To 
some  it  is  esthetically  offensive.  And  because  busi¬ 
ness  can  prosper  only  by  serving  the  masses  of 
people,  some  consider  it  unbearably  plebeian. 

Yet  one  of  the  continuing  threads  in  the 
mainstream  of  liberal  thought  has  long  been  a 
dedication  to  the  democratic  process  and  to  the 
right  of  the  masses  of  people  to  make  their  voice 
heard— and  heard  effectively.  If  people  stop  buying 
a  company’s  goods  or  services  on  any  large 


scale— or  just  make  a  credible  threat  to  stop— that 
company’s  management  tends  to  listen,  and  listen 
attentively.  But  if  you  think  government  is  anywhere 
near  as  responsive,  just  recall  your  last  encounter 
with  your  City  Hall,  or  your  maddening  corre¬ 
spondence  with  a  government  agency. 

Government  can  become  so  pervasive  that 
it  becomes  virtually  impossible  for  the  citizenry  to 
turn  it  around  and  change  its  course;  indeed,  ours 
may  already  have  become  so.  But  it’s  doubtful  tijat 
business  could  ever  get  so  big  or  so  unresponsive, 
because  it  is  subject  to  reaction  in  the  marketplace 
and  to  public  opinion  generally,  and  to  legislation 
that  can  curb  an  entire  industry  overnight. 

What  should  be  a  tip-off  to  any  thinking  lib¬ 
eral  is  that  an  anti-business  posture,  complete  with 
the  cliches  that  too  often  substitute  for  thinking,  is 
mandatory  in  many  liberal  circles  and  is  not  to  be 
subjected  to  rigorous  intellectual  examination.  It  is 
a  knee-jerk  reaction,  arising  largely  from  condi¬ 
tions  that  ceased  to  exist  many  years  ago  and  to 
some  that  never  existed  at  all. 

Lionel  Trilling  wrote;  “It  has  for  some  time 
seemed  to  me  that  a  criticism  which  has  at  heart 
the  interest  of  liberalism  might  find  its  most  useful 
work  not  in  confirming  liberalism  in  its  sense  of 
self-righteousness  but  rather  in  putting  under 
some  degree  of  pressure  the  liberal  ideas  and  as¬ 
sumptions  of  the  times.’’(TA7e  Liberal  Imagination: 
Essays  on  Literature  and  Society.  Charles 
Scribner’s  Sons,  1976.) 

We  find  puzzling  the  extent  to  which  liberals 
often  seem  impelled  to  weaken  the  economic 
structure  on  which  not  just  social  progress,  but 
indeed  our  national  livelihood  depends.  To  them 
we  suggest  the  following,  oversimplified  but  nev¬ 
ertheless  pointing  up  the  heart  of  the  matter: 


Without  adequate  profits,  no  businesses. 
Without  businesses,  no  jobs. 

Without  jobs,  no  social  programs. 


c  1976  Mobil  Corporation 

Mobil' 


Box  A.  Mobil  Oil  Corpotation.  150  East  42  Street  New  York  N  Y  10017 


Coming  up  for  newspaper  features! 
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SYNDICATE 

DIRECTORY 


JULY  29 


. . .  used  the  year  around  by 
close  to  100%  of  feature-buying 
influences— the  only  complete 
source  of  listings  of  newspaper 
syndicated  features. 

The  many  newspaper  executives  who 
have  a  voice  in  the  selection  of  syndi¬ 
cated  features  rely  on  the  SYNDICATE 
DIRECTORY  as  their  basic  source  of  in¬ 
formation  in  this  field.  That’s  why  ad¬ 
vertising  in  this  issue  may  be  the  most 
effective  and  economical  sales  effort  you 
can  make  all  year.  Why  not  make  space 
reservations  now  for  prime  advertising 
positions  near  your  feature  listings? 

Deadline  for  space  reservations:  July  13 
Deadline  for  advertising  copy:  July  17 

ADVERTISING  RATES 

Page,  $1240;  two-thirds,  $930;  half-page,  $730; 
third-page,  ^20,  sixth-page,  ^25;  twelfth-page, 
$205;  or  your  regular  E&P  contract  rates  apply. 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.  Y.  10022 


Newsbriefs _ 

Advertising  volume  in  the  U.S.  this  year  will  increase  an 
estimated  12*^  over  1977,  Robert  J.  Coen,  vicepresident, 
McCann-Krickson,  Inc.,  said  (June  7). 

Total  advertising  should  be  approximately  $42.5  billion 
compared  with  S3S.0  billion  in  1977  and  $33.7  billion  in  1976, 
he  said. 

THE  OUTLOOK  FOR  1978 


Notional  Television 

PERCENT 

CHLNGE 
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(OOQDOO) 

^  6.425 

Notional  Radio 

+  9 
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Magazine 
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2,510 

Newspapers 
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1,940 

Other  National 

+  11 

12,060 

Total  National 

+  11.8 

23,600 

Total  Local 

+  12.2 

18.950 

GRAND  TOTAL 

+ 12.0% 

442,550 

Coen  predicted  these  increases  at  a  semi-annual  briefing 
for  Wall  Street  analysts  and  the  business  press  held  at  the 
Princeton  Club.  Coen  pointed  out  that  he  is  revising  an 
earlier  estimate  when  he  had  predicted  a  10.99^  increase. 

Looking  beyond  1978,  Coen  said  that  “it  appears  that  the 
momentum  in  advertising  growth  will  extend  into  1979  when 
it  will  be  renewed  by  the  upcoming  1980  Olympics  and  elec¬ 
tion  year  activity.”  He  expects  that  advertising  growth  will 
at  least  keep  pace  with  the  economy  through  1980. 

4c  :|c 

A  contract  went  into  effect  June  1  between  the  700  members 
of  the  San  Francisco  based  Media  Alliance,  an  organization 
representing  freelance  writers,  and  PaciHc  News  Service. 

It  is  reported  to  be  the  first  time  that  American  freelancers 
are  protected  by  a  contract  agreement  with  a  news  service. 

The  major  provisions  of  the  contract  include  binding  arbi¬ 
tration  procedures  whenever  Pacific  News  Service  con¬ 
tributors  feel  they  have  been  unfairly  treated;  legal  counsel 
for  PNS  contributors  if  lawsuits  arise  from  publication  of 
their  work;  and  recognition  of  Media  Alliance  as  bargaining 
agent  for  all  PNS  writers  who  want  it. 

The  contract  also  sets  working  conditions  for  PNS  con¬ 
tributors.  If  PNS  rejects  an  assigned  story,  the  contributor  is 
guaranteed  a  50%  kill  fee.  If  the  story  is  accepted  but  not 
published,  the  contributor  receives  the  full  amount. 

*  *  * 

A  $30  million  lawsuit  against  Reuters,  and  IDR  Inc,  its  U.S. 
subsidiary,  has  been  settled  and  allegations  of  securities  law 
violations  against  certain  IDR  officers  and  directors  have  been 
withdrawn  before  trial. 

Settlement  of  the  suit,  brought  in  March,  1977,  by  Robert 
Nagel,  a  shareholder  and  former  employee  of  IDR,  involved 
the  return  by  Nagel  of  his  43,500  shares  of  IDR  stock  and  the 
payment  to  him  of  $180,000.  A  copy  of  the  settlement  agree¬ 
ment  was  filed  in  Federal  Court  in  New  York. 

♦  ♦  Jk 

New  York  Stereotypers'  Union  No.  I  and  the  New  York 
Times  have  reached  an  agreement  on  manning  of  new  printing 
platemaking  machinery  being  installed  at  the  newspaper’s 
New  York  City  plant. 

The  agreement  was  ratified  unanimously  this  week  by  the 
union's  members. 
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Winnie  starts  daily  on  June  19  and  Sunday  on  June  25  and  his  charter  clients  include 
such  leading  papers  as  the  Philadelphia  Bulletin  •  Detroit  Free  Press  •  Chicago  Tribune 
•  St.  Louis  Globe-Democrat  •  Cleveland  Plain  Dealer  •  Denver  Post  •  San  Francisco 
Examiner  •  Long  Island  Newsday  •  Newark  Star-Ledger  •  Houston  Post  •  Boston 
Herald  American  •  Dallas  Times  Herald  •  Portland  Oregon  Journal  and  Oregonian  • 
Shreveport  Times  •  Spokane  Spokesman-Review  •  Albany  Times-Union  •  Tucson 
Citizen  •  Toledo  Blade  •  Phoenix  Republic  •  Norfolk  Virginian  Pilot  •  San  Antonio 
Light  •  Birmingham  News  •  Little  Rock  Arkansas-Gazette  •  Fort  Wayne  Sentinel  • 
Buffalo  News  •  Pittsburgh  Press  •  Cincinnati  Post  •  New  Orleans  Times-Picayune  • 
Allentown  Call-Chronicle  •  Madison  State  Journal  •  Orlando  Sentinel  Star  •  West 
Palm  Beach  Post  •  Sacramento  Bee  •  New  Brunswick  Home  News  •  Asheville  Citizen 
Times  •  Ft.  Lauderdale  News  •  Warren  Tribune  Chronicle  •  Reading  Eagle  • 
San  Diego  Tribune  •  St.  Petersburg  Times  •  Tampa  Tribune  •  Baltimore  News 
American  •  Memphis  Commercial  Appeal  •  Nashville  Tennessean  •  Los  Angeles 
Herald  Examiner  •  Montreal  Star  •  Toronto  Star  •  Ottawa  Citizen  •  Miami  News  •  Salt 
Lake  City  Tribune  •  Columbus  Dispatch  •  Seattle  Post  Intelligencer  •  Toledo  Blade  • 
Bethlehem  Globe-Times  •  Dayton  Journal  Herald  •  Richmond  News  Leader  •  Las 
Vegas  Sun  •  Providence  Journal-Bulletin  •  The  Westchester  Rockland  Newspapers. 

In  all . . .  300-plus 
Charter  newspaper  clients, 
and  more  signing  on  daily 


To  learn  if  this  charming  new  comic  strip  for  the  whole 
j  j  family  is  still  available  in  your  area,  phone  Dick  Pales, 
National  Sales  Director,  toll  free  at  800-223-7384. 

King  Features  Syndicate 
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Publisher  and  Editor  Publisher.  Chairman  of  the  Board,  1912-1959 
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High  court  shoots  holes 
in  1st  and  4th  amendments 

Following  on  the  heels  of  its  decision  in  the  OSHA  case, 
the  Supreme  Court  ruling  in  the  Stanford  Daily  case  now 
puts  all  news  offices  in  the  same  category  as  plumbers’  es¬ 
tablishments,  First  Amendment  guarantees  notwithstand¬ 
ing. 

The  High  Court  has  effectively  destroyed  the  Fourth  and 
the  First  Amendments  in  its  pursuit  of  “law  and  order,”  At 
least,  it  has  put  big  holes  in  them. 

Many  members  of  Congress  and  of  some  state  legislatures 
are  right  in  drafting  measures  to  enact  protections  for  indi¬ 
vidual  privacy  and  press  freedom,  as  the  Court’s  decision 
suggested.  The  Department  of  Justice  has  said  it  intends  to 
stick  with  its  rules  that  subpoenas  must  be  used,  and  then 
rarely,  to  seek  data  from  the  press. 

The  danger  and  threat,  therefore,  is  that  law  enforcement 
officers  below  the  federal  level  will  use  this  precedent  for 
intimidation  and  harassment  of  the  press. 

We  don’t  have  to  remind  members  of  the  press  of  the 
blow — almost  a  lethal  one — this  decision  has  been  to  the 
First  Amendment.  They  have  been  aware,  are  alerted,  and 
are  trying  to  do  something  about  it. 

What  concerns  us  is  that  members  of  the  general  public 
are  not  aware  of  what  this  decision  means  to  them.  Most 
news  stories  and  newspaper  editorials  have  been  directed 
towards  the  impact  the  decision  will  have  on  the  First 
Amendment.  Not  many  editorials  have  pointed  out  its  devas¬ 
tation  of  the  Fourth  Amendment  which  concerns 
everyone — plumbers,  to  doctors,  to  newsmen  and  John  Q. 
Public. 

The  High  Court  says  now  police  officials  may  treat  the 
law-abiding  like  criminals.  There  is  no  protection  against 
“unreasonable  searches  and  seizures.”  Any  magistrate  in 
any  locality  can  authorize  a  search  warrant  on  flimsy  evi¬ 
dence  that  will  turn  local  police  into  storm  troopers  of  the 
black,  brown  or  red  variety — take  your  pick. 

Congressional  and  state  legislative  action  is  necessary  to 
restore  the  guarantees  of  the  4th  and  1st  amendments.  Su¬ 
preme  Court  Potter  Stewart  said  it  all  in  a  dissenting  nut¬ 
shell: 

“Perhaps  as  a  matter  of  abstract  policy  a  newspaper  office 
should  receive  no  more  protection  from  unannounced  police 
searches  than,  say,  the  office  of  a  doctor  or  the  office  of  a 
bank.  But  we  are  here  to  uphold  a  Constitution.  And  our 
Constitution  does  not  explicitly  protect  the  practice  of 
medicine  or  the  business  of  banking  from  all  abridgement  by 
government.  It  does  explicitly  protect  the  freedom  of  the 
press.” 
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Editorials  lambast 
Court’s  search  ruling 


Providence  Journal-Bulletin 
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"VVEtt.THeN  HOW  ABOUT  \SSUING  OS  A  WARRANT  TO  SEARCH  THESE  PRENOSES  FOR  THE 
FIRST  AMENDMENT- we  SUSPECT  IT'S  TUCKED  AWAV  AROUNP  HERE  SOMEWHERe" 
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The  Supreme  Court  ruling,  5-3,  May 
31  in  the  Stanford  (Calif.)  Daily  case  that 
law  enforcement  officers  can  make  un¬ 
announced  searches  of  newspaper  of¬ 
fices  even  though  no  employe  is  involved 
in  a  crime  met  immediate  editorial  page 
resistance  across  the  country. 

A  check  of  editorial  pages  available  in 
New  York  for  Friday,  June  2,  yielded 
cartoons  and  lead  editorials  denouncing 
the  decision  as  “chilling,”  “fearsome,” 
“crabbed,”  “horrid” — and  more.  Gen¬ 
erally,  the  editorials  in  explaining  ramifi¬ 
cations  of  the  ruling  warned  readers  that, 
in  the  words  of  one  editorial,  “if  the 
press  can  be  muffled,  the  ordinary  citi¬ 
zen  can  be  muzzled  too.” 

Excerpts  from  editorials  follow: 
Providence  (R.l.)  Journal-Bulletin: 

“The  United  .states  Supreme  Court’s 
decision  permitting  police  to  conduct  un¬ 
announced  searches  of  newspaper  of¬ 
fices  for  criminal  evidence  strikes  a  pow¬ 
erful  blow  at  press  freedom  in  America 

“When  government  encroaches  on  the 
gathering  of  news  and  the  free  exchange 
of  information,  as  it  has  done  in  this  in¬ 
stance,  it  is  democratic  society  that  is  the 
ultimate  loser,  and  that  means  all  of  us.” 
Newsday,  Long  Island: 

“Newspapers  suffer  a  debilitating  con¬ 
flict  of  interest  in  responding  to  attacks 
of  this  kind.  On  the  one  hand,  the  press 
to  many  is  just  another  special  interest, 
predictably  aggrieved  by  erosion  of  a 
privilege.  Yet  the  press  mym  entrusted  by 
the  Founding  Fathers  with  a  special  role 
in  protecting  the  public  from  official 
arrogance — which  is  why  the  First 
Amendment  was  written  in  the  first  place 

“Fortunately,  it’s  a  rare  day  when  the 
Supreme  Court  is  so  radically 
inclined — and  radical  is  the  correct 
(Continued  on  page  16) 
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...  A  POSITIVE  INFLUENCE 
ON  A  GROWING  ECONOMY 


Established  as  an  extension  center  in 
1936  ,  the  UAB  received  full  indepen¬ 
dence  within  the  Alabama  University  sys¬ 
tem  in  1969.  But  although  it  is  a  state 
university,  the  UAB  is  as  much  a  business 
enterprise  as  any  firm  in  Alabama. 

With  an  annual  budget  exceeding  $  180- 
million,  and  a  work  force  of  over  8,000, 
the  UAB  is  the  fourth  largest  employer  in 
the  state.  And  according  to  a  recent  econ¬ 
omic  impact  study  conducted  by  the  UAB 
.  .  .  salaries  to  UAB  personnel  totaled  al¬ 
most  $  112-million  in  1977  .  .  .  university 
expenditures  locally  were  over  $  130-mil¬ 
lion  .  .  .  firms  operating  in  our  SMSA 
hired  11,100  support  personnel  because 
of  the  UAB,  creating  $78-million  in  addi¬ 
tional  salaries  .  .  .  the  university  is  re¬ 
sponsible  for  18,800  jobs  in  Metro  Bir¬ 
mingham  .  .  .  and  a  current  expansion 
program  is  expected  to  top  $65-million  in 
capital  expenditures.  Not  bad  for  a 


university  that  had  an  operating  budget 
fifteen  years  ago  of  just  over  $  14-million! 

Better  still,  you  can  cash  in  on  this  high- 
volume  market.  Because  of  the  some 
$320-million  generated  by  the  UAB  last 
year  in  local  business  volume,  a  big  por¬ 
tion  went  for  products  and  services.  And 
if  you  look  at  the  total  E.B.l.  of  the  Bir¬ 
mingham  SMSA  .  .  .  over  $5-billion  .  .  . 
shouldn't  you  be  advertising  in  our  mar¬ 
ket?  Interested  .  .  .  give  us  a  call  .  .  . 


m  t  m  i '< 


(Eke  lBirmtn$kam  Kews/Birmingham  Post-Herald 

REPRESENTED  NATIONALLY  BY  NEWHOUSE  NEWSPAPERS  (METRO  SUBURBIA,  INC.) 
SOURCE:  The  University  of  Alabama  in  Birmingham:  1 977  Survey  of  Buying  Power. 


June  10,  1978 


Every  Saturday  since  1884 


Two  bills  introduced 
to  protect  news  files 

By  Miriam  Ottenberg  have  to  see  if  he  could  get  the  same  in¬ 

formation  from  a  non-media  source.  Fail- 
Shocked  by  the  Supreme  Court  deci-  ing  that,  he  would  have  to  ask  for  it  from 
sion  sanctioning  police  searches,  news  the  news  person  or  media  involved.  Fi- 
organizations,  senators  and  congressmen  nally.  if  the  news  person  says  in  effect, 
are  rushing  to  try  to  restore  the  First  “We'll  give  it  to  you  but  we  want  a  sub- 
Amendment  protections.  poena  first,”  the  prosecutor  asks  the  At- 

Two  days  alter  the  high  court  ruled  torney  General  for  permission  to  sub- 
(May  31)  that  police  with  a  search  war-  puena  a  news  person’s  material, 
rant  can  invade  a  newspaper  office  or  The  Civiletti  position  has  been  that  the 
broadcasting  station  to  look  for  evidence  Justice  Department  never  sought  or  had 
of  crime.  Rep.  Robert  F.  Drinan  (D-  a  search  warrant  in  a  media  case  and 
Mass.),  a  Jesuit  priest,  chided  Deputy  doesn't  expect  to  seek  one  now  but  if  it 
Attorney  General  Benjamin  R.  Civiletti  does,  it  would  follow  the  three-step  pro- 
for  the  Justice  Department's  “friend  of  cedure. 
the  court”  role  in  the  case.  Then  Drinan 


When  it  was  pointed  out  that  state  and 
local  prosecutors  are  not  similarly  bound 
and  what  is  the  Justice  Department  going 
to  do  about  that,  Civiletti  expressed  his 
hope  that  the  Justice  position  will  set  the 
pace,  tone  and  direction  for  state  and 
local  officials. 

Obviously,  however.  Civiletti  isn’t 
banking  on  every  community  following 
his  lead.  “There  ought  to  be 
safeguards.”  he  said,  “through  regula¬ 
tion  or  if  necessary  by  statute  to  preserve 
freedom  of  the  press  rights  so  that  the 
chilling  effect  of  intrusion  will  be  less¬ 
ened.” 


Excerpts  from  the  opinions  of  the  Su' 
preme  Court  Justices  are  on  page  3K. 


introduced  legislation  to  protect  anyone 
engaged  in  the  gathering  or  dissemina¬ 
tion  of  news  against  any  search  or  sei¬ 
zure  unless  there  is  probable  cause  to 
believe  a  crime  has  been  or  is  being 
committed. 

Over  the  following  weekend.  Drinan’s 
“Dear  Colleague”  letter  about  the  bill 
brought  17  co-signers. 

Senator  Bob  Dole  (R-Kansas)  quickly 
followed  with  a  measure  to  protect  not 
only  the  media  but  any  individual  who  is 
not  the  subject  of  a  criminal  investigation 
from  intrusions  by  persons  acting  under 
color  of  law.  Dole  found  powerful  sup¬ 
port  on  the  Senate  side  not  necessarily 
for  his  version  but  for  some  form  of  legis¬ 
lation  to  keep  local  police  from  pursuing 
a  vendetta  against  a  newspaper  right  into 
its  files. 

That  is  exactly  what  won  ies  attorneys 
for  the  media  who  see  what  Richard  M. 
Schmidt  Jr.,  general  counsel  for  the 
American  Society  of  Newspaper 
Editors,  calls  the  “frightening  specter  of 
prosecutors  running  loose  with  search 
warrants  all  over  the  country.” 

Schmidt  met  with  attorneys  for  other 
media  groups  to  explore  what  can  be 
done  to  monitor  and  give  aid  to  con¬ 
gressmen  trying  to  protect  news  offices 
from  the  prying  eyes  of  prosecutors. 
Schmidt  said  he  has  had  numerous  calls 
from  Senate  and  Flouse  offices  seeking 
help  in  drafting  federal  legislation  that 
would  bind  state  and  local  jurisdictions. 

What  worries  press  attorneys  and 
legislators  most  about  the  Supreme 
Court  decision  is  not  the  federal  pros-  ■ 
ecutors  but  the  local  ones. 

On  the  federal  side,  Civiletti  has  as¬ 
sured  news  people  that  before  asking  for 
a  search  warrant  or  even  a  subpoena,  a 
federal  prosecutor  would  have  to  try 
three  other  approaches.  First,  he  would 


Publishers  seek  remedial 
action  on  search  ruling 


The  U.S.  Supreme  Court's  5  to  3  deci¬ 
sion  allowing  search  of  newspaper  of¬ 
fices  and  files  with  a  warrant  was  at¬ 
tacked  this  week  (June  5)  by  Al 
Neuharth,  president  and  chief  executive 
officer,  Gannett  Co.  Inc.,  at  the  ANPA/ 
Rl  Production  Conference  in  St.  l.ouis. 

In  an  address  as  chairman  and  presi¬ 
dent  of  the  American  Newspaper  Pub¬ 
lishers  Association,  Neuharth  said  the 
decision  “subjecting  newspaper  offices 
to  ransacking  puts  a  sledge  hammer  in 
the  hands  of  those  who  would  batter  the 
American  people’s  First  Amendment 
rights  ...  it  authorizes  harassment  and 
intimidation  of  the  public's  right  to  know 
...  it  literally  and  legally  picks  the  lock 
that  protects  the  exercise  of  a  free  press 
and.  in  effect,  of  free  speech.” 

Neuharth  said  the  ANPA's  legal 
experts — working  with  the  lawyers  of 
other  newspaper  organizations — now  are 
analyzing  the  Stanford  Daily  decision,  to 
develop  “a  detailed  damage  assessment 
and  a  plan  for  remedial  action.” 

“We  can  take  some  encouragement 
from  the  initial  reaction  of  the  Justice 
Department.”  Neuharth  said,  in  refer¬ 
ence  to  a  statement  put  out  by  the  Attor¬ 
ney  General  Griffin  Bell’s  assistant 
Donald  Civiletti  immediately  after  the 
top  court's  decision  was  handed  down. 

Civiletti  said  the  Justice  Department 
intends  to  stick  with  its  rules  that  sub¬ 
poenas  must  be  used — and  then  rarely — 
to  seek  data  from  the  press. 

He  said  ANPA  will  join  with  the  state 
press  association  and  member  news¬ 


papers  to  “encourage  state  and  local 
governments  to  adopt  and  to  strongly 
reaffirm  the  same  ‘subpoena-not-search’ 
policy.” 

Neuharth  said  publishers  must  follow 
U.S.  Judge  Harold  Medina's  advice  to 
“fight  like  tigers”  against  this  latest  ef¬ 
fort  at  press  restraint. 

Neuharth  was  equally  as  harsh  on 
Ralph  Nader's  recently  issued  manual 
for  readers  to  appraise  their  daily  news¬ 
papers. 

“As  usual,”  Neuharth  said,  “Nader's 
crowd  is  more  interested  in  flexing  mus¬ 
cles  noisily  than  in  contributing  to  the 
strengths  that  have  made  America 
great.” 

The  manual.  Neuharth  said,  puts 
“more  emphasis  on  organizing  pressure 
groups  and  threatening  boycotts  than  in 
finding  out  the  real  story  of  the  news¬ 
paper  industry’s  day-in-day-out  efforts 
to  serve  and  satisfy  its  readers.” 

“The  Nader  numskulls,”  he  de¬ 
clared,  “neither  know  nor  understand 
the  dedication  represented  at  this  meet¬ 
ing  (ANPA/RI  Production  Conference) 
and  they  obviously  do  not  want  to  clutter 
their  prejudices  with  facts.” 
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Press  group  chiefs  extol 
importance  of  promotion 


By  Mike  Murphy 

“Newspaper  promotion  people  can 
and  must  close  the  remaining  gaps  be¬ 
tween  public  perceptions  and  publishing 
performances,”  said  Allen  H.  Neuharth, 
president  of  Gannett  and  chairman  and 
president  of  the  American  Newspaper 
Publisher  Association,  as  he  and  execu¬ 
tives  from  4  newspaper  associations 
spoke  in  Houston  last  week,  alternately 
challenging,  provoking,  praising  and 
educating  the  more  than  300  newspaper 
promotion  directors  and  promotion  pro¬ 
fessionals  in  attendance  at  the  Interna¬ 
tional  Newspaper  Promotion  Associa¬ 
tion's  48th  annual  convention,  held  at  the 
Galleria  Plaza  from  May  30  through  June 
2. 

Besides  Neuharth,  these  other  news¬ 
paper  industry  association  officers  deliv¬ 
ered  key  addresses  to  the  IN  PA  conven- 
tioners;  Robert  D.  Rittler,  of  the 
Stockton  (Calif.)  Record,  and  president 
of  the  International  Newspaper  Advertis¬ 
ing  Executives;  Jim  Robinson  of  the  To¬ 
ronto  Star,  and  vicepresident  of  the  In¬ 
ternational  Circulation  Managers  As¬ 
sociation;  Harold  Hudson,  of  the  Per- 
rytown  (Tex.)  Herald,  and  the  president 
of  the  National  Newspaper  Alliance;  and 
Reg  Hobson,  of  the  Ottawa  (Ontario) 
Citizen,  and  president  of  the  Association 
of  Newspaper  Classified  Advertising 
Managers. 

Pointing  out  that,  “The  American 
people  are  the  losers  whenever  an 
American  newspaper  has  to  close  its 
doors  because  it  cannot  pay  the  rent,” 
Neuharth  indicated  that  results  from  a 
just  completed  Gannett  study  of  more 
than  6,000  persons  in  5  different  markets 
provide  some  important  considerations 
for  INPA  members — “a  newspaper 
promotion  person’s  nightmare  or 
dream,”  according  to  Neuharth — and  in¬ 
cluding  the  following  points; 

“There’s  very  little  difference  in  the 
characteristics  of  people  who  read  news¬ 
papers  five  or  more  times  a  week,  and 
people  who  read  newspapers  only  occa¬ 
sionally  .  .  . 

“There’s  a  great  deal  of  difference 
between  the  attitudes  and  opinions  regu¬ 
lar  readers  display  toward  newspapers, 
and  attitudes  of  occasional  readers  .  .  . 

“There’s  very  little  difference  in  the 
amount  of  time  available  for  reading 
among  people  of  all  ages  .  .  . 

“There’s  a  great  deal  of  difference  in 
the  amount  of  time  young  and  old  spend 
reading  newspapers.  .  . 

“There’s  very  little  difference  in  the 
intense  interest  in  general  news,  and 
10 


sports  and  information  and  entertain¬ 
ment  across  this  nation  .  .  . 

Stating  that  newspaper  promotion 
people  have  it  within  their  grasp  to  close 
the  gap  between  perception  and  per¬ 
formance,  Neuharth  closed  his  remarks 
by  saying  that  newspaper  promotion 
people  can  “lead  the  way  to  publishing 
perfection.” 

Jim  Robinson  of  ICMA  posed  a 
number  of  questions  and  challenges  to 
INPA  conventioners,  including: 

“Promotion  Managers,  because  of  the 
close  association  they  have  enjoyed  with 
Editorial  at  most  newspapers  over  the 
years,  must  play  a  major  role  in  develop¬ 
ing  a  better  working 'relationship  among 
the  three  key  sectors  responsible  for  cir¬ 
culation  sales — Circulation,  Editorial  and 
Promotion. 

“Promotion  people  must  always  try  to 
be  aware  of  the  needs  of  readers  so  that 
the  material  they  turn  out  reflects  what 
the  newspaper  can  do  to  meet  these 
needs.  What  better  way  for  a  promotion 
man  to  learn  first-hand  than  to  spend  a 
few  days  every  year  in  a  familiarization 
tour  of  the  Circulation  Department,  in¬ 
cluding  a  few  hours  on  the  order  desk  or 
a  couple  of  days  out  with  carriers.  I’m 
sure  your  Circulation  Manager  would  be 
glad  to  arrange  this. 

“Any  circulation  manager  worth  his 
salt  should  know  more  about  what  sells 
newspapers  than  anyone  else  at  your 
newspaper.  Are  yon  listening?  Have  you 
asked  him  what  types  of  articles,  fea¬ 
tures  or  newsbreaks  will  bring  in  those 
extra  sales? 

“Do  you  have  an  ear  for  newsbreaks? 
How  quickly  can  your  department  re¬ 
spond  to  a  request  for  news  releases,  box 
and  dealer  point  of  sale  cards,  and  local 
publicity?  Do  you  have  a  working  ar¬ 
rangement  between  Editorial-Circulation 
and  Promotion  to  move  quickly  when  a 
major  story  breaks? 

“You  may  be  experts  at  major  reader 
contests,  but  have  you  realized  the  value 
of  editorial  type  reader  participation  con¬ 
tests,  which  involve  the  reader  with  your 
local  columnists,  or  with  special  features 
of  your  newspaper?  Have  you  got  some 
fun  things  going  in  the  paper,  or  are  the 
things  you  do  always  predictable? 

“Are  you  supporting  your  circulation 
manager  in  securing  the  funds  required 
to  refurbish  and  replace  point  of  sale 
equipment?  Is  the  appearance  of  your 
delivery  equipment  something  to  be 
proud  of?  Remember  that’s  promotion 
too! 

“What  are  you  doing  to  help  reduce 
carrier  turnover?  Are  you  doing  your 
share  to  develop  and  improve  carrier 


recognition  programs?  Are  your  carrier 
recruitment  advertisements  imaginative 
and  interesting,  or  are  they  the  same  old 
thing  you’ve  been  using  for  years? 

“Do  you  assist  your  circulation  man¬ 
ager  in  securing  full  page  treatment  of 
International  Newspaper  Carrier 
Day?  Do  you  put  the  thought  and  creativ¬ 
ity  into  this  opportunity  that  it  deserves? 

Is  this  the  only  occasion  throughout  the 
year  that  you  give  a  thought  to  carrier 
recognition?  What  about  carrier  of  the 
year  dinners?  With  strong  editorial  sup¬ 
port  they  can  do  wonders  to  improve  the 
image  of  your  carrier  organization. 

“Promotion  people  keep  their  jobs  be¬ 
cause  they’re  idea  oriented.  What  new 
ideas  have  you  incorporated  in  recent 
carrier  contests?  Are  you  offering  prizes 
that  turn  on  boys  and  girls  in  the 
1970’s — or  are  you  more  concerned  with 
turning  out  artistic  brochures  which  will 
impress  your  peers? 

“In  asking  these  questions.  I’m  not 
suggesting  that  we  feel  promotion  people 
aren’t  doing  an  efficient  job.  However,  1 
am  suggesting  that  all  of  us  need  to  take 
stock  from  time  to  time.  Surely  we  have 
a  mutual  responsibility  to  keep  alive  the 
excitement  and  community  involvement 
which  resulted  in  newspapers  being  re¬ 
garded  for  the  past  couple  of  hundred 
years  in  North  America  as  the  single 
most  authoritative  voice  of  the  people 
and  as  the  most  valuable  source  of  news, 
both  editorial  and  advertising.  Even 
newspapers  in  one-paper  towns  must  not 
become  complacent  in  their  attitude 
towards  circulation  sales  and  promotion. 
Let’s  all  of  us  try  to  get  across  the  mes¬ 
sage  to  all  people,  of  all  ages,  the  idea 
that  they  can’t  live  and  prosper  in  their 
particular  community  without  reading  at 
least  one  newspaper  a  day — yonrsl" 

Reg  Hobson  of  ANCAM,  in  his  ad¬ 
dress  to  the  INPA  convention,  said  that 
classified  advertising  accounted  for 
nearly  $4  billion  in  revenues  for  newspa¬ 
pers  during  1977,  yet  he  believes  that  the 
job  promotion  people  do  promoting  clas¬ 
sified  is  sub-standard.  “As  people  who 
sell  others  on  the  promotion  of  our  prod¬ 
ucts,  we  do  a  pretty  poor  job  promoting 
our  own  product.”  Hobson  went  on  to 
point  out  newspapers  are  missing  a 
golden  opportunity  to  promote  the  “suc¬ 
cess  stories”  that  classified  advertising 
departments  have  to  offer.  “Nothing 
succeeds  like  success,  and  there  is  noth¬ 
ing  that  can  take  the  place  of  a  personal 
experience,  involvement  or  applica¬ 
tion,”  said  Hobson,  “and  if  we  are  con¬ 
vinced  that  private  party  ads  are  vital  to 
the  success  of  any  classified  section — 
and  they  are — then  we  should  be  shout¬ 
ing  success  stories  from  the  housetops.” 

Harold  Hudson  of  NNA  sounded  a 
somber  note  for  newspapers  at  the  con¬ 
vention:  “All  newspapers  must  get  new 
readers  and  also  keep  the  ones  they 

{Continued  on  page  44) 
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Electronic  pagination: 

An  evolutionary  process 


By  Angelo  J.  Musante 

Director  of  Information 
Systems, 

Los  Angeles  Times 

Clearly,  emerging  computer  technol¬ 
ogy  offers  us  in  the  newspaper  business 
the  possibility  of  moving  to  total  and 
complete  pagination. 

What  we  need,  I  believe,  at  this  point, 
is  to  sharpen  the  focus  of  our  resolve  to 
get  to  pagination,  to  daily  publication 
without  any  paste-up. 

It  is  true  that  we  have  seen  some  abor¬ 
tive  and  behind  schedule  attempts. 

Will  pagination  come?  Is  it  economic? 
Does  it  have  advantages  other  than  re¬ 
duced  labor  savings?  The  answer  is  sim¬ 
ple.  Of  course,  yes.  Absolutely. 

At  my  newspaper,  we  are  working  our 
way  up  that  mountain  in  stages.  A  step  at 
a  time. 

We  started  with  a  plan. 

It  continues  to  be  our  blue  print.  We 
talked  of  pagination  when  this  plan  was 
first  adopted.  We  design  each  step  to 
move  us  closer  to  that  goal. 

The  plan  was  and  is  to  deploy  a  com¬ 
puter  system  in  which  news,  classified, 
and  display  is  processed  to  output 
photographic  positives  of  completed 
pages,  if  possible,  or  of  increasingly 
more  fully  composed  portions  of  pages. 
Our  goal  from  the  beginning  was  not 
simply  to  get  to  cold  type  but  to  gradu¬ 
ally  eliminate  all  paste-up  labor  and  time. 

We  have  progressed  through  several 
iterations  of  using  coordinate  digitizers 
and  graphic  screens  to  do  ad  layout. 
Our  printers  were  our  secret  weapon. 
The  first  version  of  our  layout  system 
for  display  ads  was  called  “D.A.L.l.”  or 
simply  DALI. 

“DAL”  stands  for  display  ad  layout. 
It  was  an  initial  attempt.  Our  printers 
became  familiar  with  the  technology. 
Our  programmers  absorbed  some  of  the 
art  of  printing. 

Together  they  created  DAL  11  and 
then  DAL  ill.  Each  new  version  im¬ 
proved. 

Each  new  effort  benefitted  from  a 
clear  understanding  of  what  needed  to  be 
done. 

Today  we  routinely  set  display  ads  re¬ 
quiring  very  little  paste-up. 

We  have  seen  a  similar  evolutionary 
progression  in  automated  composition  of 
our  news  stories. 

More  often  now  do  stories,  heads,  cap¬ 
tions,  fit  precisely  their  assigned  space 
on  the  make-up  board. 

For  classified,  we  now  output  whole 
pages.  Every  straight  classified  line  is  in 
place.  Every  logo  is  in  place.  White 
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space  is  in  place  with  indicators  for 
paste-in  of  mastheads,  classified  display 
ads,  indexes,  folios,  crossword  puzzles, 
or  whatever. 

Paste-up,  or  more  precisely,  paste-in 
time  is  minimal.  We  have  achieved  in 
classified  what  can  truly  be  called  pagi¬ 
nation. 

Some  paste-in,  so  we  have  a  few  more 
steps  to  go,  but  the  labor  to  make  the 
photocomposer  output  ready  for 
platemaking  is  now  trivial. 

Similarly,  taking  advantage  of  As¬ 
sociated  Press’  high  speed  stock  market 
transmission  we  now  output  the  stock 
market  tables  tailored  exactly  to  space 
required  by  that  day’s  financial  page 
dummy. 

We  did  each  of  these  steps  towards  our 
goal  by  minicing  with  computer  pro¬ 
grams  what  our  printers  have  done  for 
years.  There  is  in  each  newspaper,  as 
there  was  in  ours,  a  series  of  steps,  a 
system  if  you  will. 

Let  me  illustrate. 

Several  years  ago  we  had  arrived  at  a 
stage  in  classified  ad  processing  that  is 
familiar  to  all  of  you. 

We  had  an  input  system  using  interac¬ 
tive  VDT’s.  We  had  cold  type  columnar 
output  for  pasting  up  classified  sections. 
Clearly  the  next  step  was  pagination. 

But  how?  The  daily  make-up  of  clas¬ 
sified  pages  involved  many  on-the-spot 
decisions  on  the  composing  room  floor 
as  the  pages  were  put  together.  It  did  not 
look  consistent  enough  to  be  program¬ 
mable. 

We  brought  together  seven  people. 
Two  from  composing,  two  from  clas¬ 
sified,  and  three  from  information  sys¬ 
tems.  They  had  all  worked  together  on 
prior  stages  of  classified  ad  automation. 

They  thought  it  through. 

Our  new  system  mirrors  what  we  had 
done  for  years.  It  is  a  flexible  tool  that 
our  composing  room  people  feel  com¬ 
fortable  with.  They  designed  the  system. 

They  manage  the  system  through  each 
of  the  VDT-triggered  steps  involved  in 
putting  out  complete  classified  ad  pages 
each  day. 

Where  do  we  go  from  here,  as  an  in¬ 
dustry,  in  this  effort  to  get  to  pagination? 
1  believe  we  must  modify  two  aspects  of 
our  present  general  attitudes. 


First,  we  must  stop  thinking  in  terms 
of  separate  systems.  We  must  not  im¬ 
plement  separate  systems. 

News  editing  systems,  display  ad  lay¬ 
out  systems,  classified  systems,  are  not 
individual  self-sufficient  processes.  We 
must  think  in  a  more  integrated  manner. 
These  are  sub-systems.  They  must  be 
planned  and  implemented  together  as 
pieces  of  a  single  unified,  publishing  sys¬ 
tem. 

Second,  we  must  as  individual  news¬ 
papers  become  more  self-suffitient  rela¬ 
tive  to  computer  technology.  Vendors 
can  do  much,  but  to  try  to  go  without 
your  own  programmers  and  computer 
technicians  is  foolish.  Computers  are 
now  at  the  heart  and  nerve  center  of  the 
abolishing  process.  Composing  and  dis¬ 
tribution  and  business  activities  can  not 
be  well  managed  without  in-house  com¬ 
puter  expertise. 

The  final  elimination  of  paste  requires 
superior  graphic  VDT’s  and  artwork 
scanners  and  computer  manipulation 
which  have  not  yet  but  soon  will  be  de¬ 
veloped.  Elimination  of  the  final  bits  and 
pieces  of  paste-up  will  be  analogous  to 
that  great  day,  which  many  newspapers 
have  experienced,  when  the  final  step 
was  taken  and  complete  elimination  of 
hot  metal  was  achieved.  For  us  at  the 
Times,  when  we  were  totally  on  cold 
type,  the  whole  cold  type  process  went 
better  and  grew  stronger.  Another 
plateau  awaits  us.  Pagination.  Then  there 
will  be  no  final  manual  steps  to  make  our 
pages  ready  for  the  plate  making  proc¬ 
ess.  Indeed,  then,  our  computers  will 
output  directly  to  the  platemaking  units. 
We  will  simply  by-pass  photocomposers 
entirely. 

The  top  of  the  mountain  is  in  sight.  We 
have  simply  to  climb  carefully  and  with 
intelligence  and  energy.  Pagination,  our 
goal,  will  be  achieved. 

Reid  to  teach 
at  U.  of  Kansas 

Richard  C.  Reid,  assistant  to  the  editor 
of  the  Minneapolis  (Minn.)  Tribune,  has 
been  selected  Gannett  Foundation  Pro- 
fessional-in-Residence  at  the  William 
Allen  White  School  of  Journalism  at  The 
University  of  Kansas  for  the  1978-79 
academic  year. 

Reid  has  held  his  present  position  at 
the  Tribune  since  1974,  working  with  the 
editor  and  associate  editor.  He  also  is 
responsible  for  budgeting,  quality  con¬ 
trol,  grievance  handling,  planning  and 
project  leadership,  and  general  supervi¬ 
sion  of  reporters  and  editors. 

Before  assuming  his  present  Job,  Reid 
worked  five  years  as  the  Tribune’s  wire 
editor,  a  year  as  European  correspon¬ 
dent  based  in  London,  three  years  as 
news  editor  and  six  years  as  assistant 
managing  editor. 

At  K.U.  he  will  teach  courses  in  re¬ 
porting,  editing  and  editorial  and  inter¬ 
pretative  writing. 
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Advantages  of  in-house 
supplement  printing 


By  Edward  R.  Padilla 

Vicepresident, 

Washington  Post  Co. 

We  are  seeing  the  development  of  spe¬ 
cialty  sections  within  the  traditional  hard 
news  editorial  product.  New  and  in¬ 
teresting  sections  and  magazines  are 
being  created  that  cover  the  spectrum  of 
reader  special  interest.  Tv  magazines, 
real  estate,  entertainment,  fashion, 
sports,  business,  are  but  a  few  of  the 
subjects  that  are  getting  special  packag¬ 
ing  attention. 

Many  of  these  sections  are  designed  to 
utilize  snappy  spot  and  process  color, 
some  are  glued,  trimmed  and  stitched. 

These  special  packaging  requirements, 
for  the  most  part,  cannot  be  efficiently 
produced  on  double  width  newspaper 
production  presses.  Publishers  are  then 
turning  to  outside  printing  firms  or  in¬ 
stalling  specialty  supplement  presses  in 
their  own  production  operations. 

There  are,  in  my  opinion,  two  major 
research  and  development  needs  in 
newspaper  production  today:  The  first  is 
the  solution  to  the  inserting  problems  of 
newspapers.  We  must  develop  an  effi¬ 
cient  system  to  handle  inserts  on  line  at 
press  speeds. 

The  second  area  will  be  the  develop¬ 
ment  of  new  types  of  small  supplemental 
press  systems. 

There  are  already  a  couple  of  newly 
designed  supplement  presses  being 
shown  for  the  first  time  at  the  show  here 
in  St.  Louis. 

One  new  press  utilizes  what  has  been 
referred  to  as  a  horizontal/vertical  de¬ 
sign.  When  the  lead  is  run  horizontally, 
quality  process  color  is  produced  by  tak¬ 
ing  a  straight  in  lead  through  four  print¬ 
ing  couples.  This  eliminates  the  need  to 
wrap  rollers  which  can  cause  smudging. 
When  the  lead  is  run  vertically,  more 
page  capacity  and  spot  color  availability 
is  realized. 

When  selecting  a  supplement  press, 
make  sure  there  is  a  wide  range  of  web 
width  engineered  into  both  the  printing 
unit  and  the  folder.  This  will  allow  tlexi- 
bility  in  the  finished  product  size.  The 
folder  should  be  capable  of  producing 
broadsheet  and  tabloid  as  well  as  quarter 
fold  and  double  parallel  fold.  Per¬ 
forators,  gluers,  three  knife  trimmers  and 
stitchers  are  most  often  purchased  as 
add-on  options. 

These  new  supplement  presses  can 
also  be  equipped  with  automatic  pasters 
to  increase  press  output  and  reduce 
newsprint  waste. 

Now  let's  take  a  closer  look  into  some 
of  the  reasons  newspapers  might  want  to 
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consider  such  presses  in  their  future: 

The  first  reason  I  have  already 
touched  on.  and  that  is  to  provide  a 
newspaper  with  a  broader  range  of  print¬ 
ing  formats  to  present  to  its  readers.  This 
enables  them  to  give  their  readers  not 
only  what  they  want  to  read,  but  to  give 
it  to  them  in  the  printed  form  they  want 
it. 

Let's  take  for  example  the  fact  that 
weekly  tv  magazines  have  been  a  proven 
circulation  builder,  particularly  those 
which  are  printed  in  a  bound,  trimmed, 
booklet  form.  Newspapers  have  two  great 
opportunities  to  give  the  reader  more 
than  national  publications  such  as  TV 
Guide.  They  can  be  more  current,  and 
they  can  emphasize  the  local  aspects  of 
television  viewing.  With  an  in-house 
supplement  press,  it  is  possible  to  print 
tv  books  within  the  same  week  of  publica¬ 
tion  rather  than  a  week  to  two  weeks 
ahead  as  is  the  case  with  most  outside 
printers. 

The  advertising  department  can  also 
capitalize  on  these  better  deadlines  al¬ 
lowing  the  advertiser  more  flexibility  in 
merchandising.  It  can  also  allow  regional 
zoning  of  the  tv  product  if  the  demand 
is  there. 

The  second  consideration  in  looking  at 
the  feasibility  of  supplement  press  opera¬ 
tion  is  that  it  can  offer  a  newspaper  a  new 
marketing  dimension  in  its  advertising 
sales  program.  With  the  capacity  of  a 
supplement  press,  a  newspaper  can  offer 
its  advertisers  a  total  sales  package  of 
composition,  printing  and  distribution  of 
preprinted  inserts.  This  can  not  only  be 
profitable  from  the  printing  standpoint, 
but  is  extremely  helpful  to  the  sales  de¬ 
partment  to  maintain  constant  contact 
with  its  major  advertisers  and  be  able  to 
provide  a  total  service  with  one  bill.  Just 
project  the  possible  revenue  implications 
if  your  newspaper  had  the  capacity  of 
printing  2(KT  of  the  inserts  you  presently 
run.  Equipment  resources  are  maxi¬ 
mized,  the  advertiser  gets  an  additional 
service,  advertiser  contacts  are  main¬ 
tained,  and  additional  profits  are  realized 
to  boot. 

The  third  major  consideration  in  sup¬ 
plement  printing  is  the  opportunity  to 
develop  and  train  its  personnel  on  a  lim¬ 
ited  basis  without  a  major  capital  in¬ 
vestment.  A  small  supplement  press  can 


be  a  most  valuable  training  vehicle  for  a 
large  letter  press  paper  which  may  one 
day  be  considering  a  change  to  offset. 
Key  personnel  can  be  trained  at  the  same 
time  new  marketing  opportunities  are 
generated.  There  are  several  newspapers 
today  which  have  recently  eliminated 
unit  manning  from  their  labor  contracts. 
Some  have  guaranteed  part  or  all  of  their 
pressroom  work  force.  A  supplement 
press  could  offer  the  newspapers  a  ve¬ 
hicle  to  utilize  present  personnel  more 
efficiently  during  the  attrition  cycle  by 
using  surplus  personnel  to  do  supple¬ 
ment  jobs  presently  being  done  by  out¬ 
side  printers. 

The  fourth  possible  advantage  in  sup¬ 
plement  printing  is  the  opportunity  to 
develop  new  advertising  sections  not 
now  available  to  local  advertisers.  Real 
estate  tlexi's,  special  sections  for  autos, 
travel,  shopping  centers,  can  be  offered 
to  an  advertiser  and  give  him  the  added 
flexibility  to  overrun  these  sections  for 
whatever  additional  distribution  needs 
he  may  have. 

1  thought  you  might  be  interested  in 
hearing  a  few  comments  from  some 
selected  newspapers  who  are  presently 
running  supplement  press  operations. 

Lou  Franconeri  of  the  Baltimore  Sun 
had  this  to  say  about  their  supplement 
printing  operation: 

“In  1973,  the  Sunpapers  installed  a 
rather  unique  offest  supplemental  print¬ 
ing  press  to  provide  the  capability  of 
printing  an  in-house  Sunday  tv  product. 

“The  architecture  of  this  particular 
press  consists  of  the  following:  Three 
conventional  and  one  color  Goss  Urba¬ 
nite  unit;  Automatic  Butler  reels  and 
modern  infeed  devices;  and  a  special  fol¬ 
der  and  trimming  mechanism  manufac¬ 
tured  by  the  Gilmont  Company  of 
Montreal,  Canada.  The  press  also  has  an 
accumeter  paster  system  which  gives  us 
the  capability  of  putting  up  to  48  tv  signa¬ 
ture  type  pages  with  sixteen  pages  in  full 
color,  quarter  fold  and  trim  at  press 
speeds  averaging  30,000  copies  per  hour. 

“The  justification  for  this  investment 
was  based  primarily  on  converting  our 
Sunday  tv  product  from  an  outside 
rotogravure  process  to  an  in-house  offset 
process.  This  has  considerable  financial 
advantages  and  even  more  importantly, 
enables  us  to  control  manufacturing  the 
product  characteristics  in  terms  of  reduc¬ 
ing  advertising  deadlines,  instantly 
change  the  product  size,  improving 
editorial  deadlines,  added  color  flexibil¬ 
ity,  etc.  From  our  own  product  founda¬ 
tion,  we  are  then  able  to  solicit  the  tv 
product  of  other  newspapers  primarily  in 
our  geographic  area.  In  addition,  we 
have  recently  gone  into  a  zone  Sunday 
edition  which  is  printed  on  our  supple¬ 
ment  press  and  also  print  several  sup¬ 
plements  for  our  major  advertisers.  We 
plan  to  enhance  this  feature  in  the  near 
future. 

(Continued  on  page  46) 
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Editor  &  Publisher  presents 
awards  for  best  exhibitions 


Editor  &  Pi  bi.ishkr  equipment  exhibi¬ 
tion  awards  were  presented  by  Robert  U. 
Brown,  publisher  and  editor  at  the  An¬ 
nual  ANPA  Research  Institute  Produc¬ 
tion  Management  Conference  in  St. 
Louis,  Mo. 

The  award  winning  exhibitors  are  as 
follows: 

•  LARGE  ISLAND  BOOTH  (over 
900  sq.  ft.): 

First  Prize:  MGD  Graphic  Systems 
Division,  Rockwell  International. 

Certificates  of  Merit:  Autologic  Incor¬ 
porated;  Chemco  Photoproducts  Com¬ 
pany. 

•  SMALL  ISLAND  BOOTH  (900  sq. 
ft.  or  less): 
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First  Prize:  Sperry  Univac. 

Certific  ates  of  Merit:  TV  Data,  Inc; 
Eastman  Kodak  Company. 

•  NON-ISLAND  BOOTH: 

First  Prize:  Graphic  Arts  Technical  & 
Consulting  Services. 

Certific  ates  of  Merit:  Texas  Instru¬ 
ments,  Inc.;  Image  Systems,  Inc. 


A  special  award  was  presented  by 
E«&P's  publisher  to  William  D.  Rinehart 
and  Peter  Romano  in  recognition  of  the 
ANPA/Rl's  “50  years  of  dedicated  ser¬ 
vice  to  newspaper  industry.”  Rinehart  is 
vicepresident/technical  and  Romano,  di¬ 
rector,  production  department  of  ANPA 
Research  Institute. 

Al  Neuharth,  president  and  chairman 
of  ANPA,  said  in  his  address  that  about 
15,000  delegates  were  in  attendance  and 
that  they  were  seeing  the  “largest  and 
best  exhibition  ever  on  technology,” 

Judging  the  exhibits,  which  took  place 
on  June  4,  were:  Joe  M.  Dealey,  presi¬ 
dent,  Dallas  News:  John  M.  Jones,  pres¬ 
ident,  editor,  and  general  manager  of  the 
Greeneville  (Tenn.)  San:  Joe  D.  Smith, 
Jr.,  president  and  publisher  of  the 
Alexandria  (La.)  Daily  Town  Talk:  and 
Donald  N.  Soldwedel,  general  manager 
and  publisher  of  the  Yama  (Ariz.)  San. 


Winning 

Booths 


Large  island: 

First  prize: 

MGD  Graphic  Systems 
Division,  Rockwell  Inter¬ 
national. 


Non-island: 

First  prize: 

Graphic  Arts  Technical  & 
Consulting  Service. 


ANPA  exhibit 

stroiiers 

rewarded 

“Step  right  up  here,  sir,  and  watch  my 
hands.” 

The  magician  at  the  Artwaxer  booth 
amazed  one  with  red  sponge  rubber 
balls.  First  they  were  in  his  left  hand, 
then  his  right.  He  quickly  places  a 
sprinkling  of  them  in  an  onlooker's  hand. 
“Open,  sesame,”  and  with  that,  the  balls 
appeared  to  multiply  in  an  instant. 

The  20()-aisle  row  of  exhibits  at  the 
convention  center  in  St.  Louis,  was  full 
of  attractions  to  tease  potential  buyers  of 
newspaper  technology.  Throughout  the 
huge  hall  were  pretty  girls  in  appealing 
costumes,  hustling  salesmen,  free  de¬ 
vices,  soft  drinks,  booths  with  music 
piped  in  and  brochures  available. 

If  one  of  the  15,000  attendees  ambled 
into  Digital's  exhibit  area,  ice  cream  was 
dished  out  in  flavors  ranging  from  van¬ 
illa,  chocolate  to  strawberry  with  choco¬ 
late,  strawberry  or  butterscotch  top¬ 
pings.  Another  exhibitor  had  pretty  girls 
serving  iced  tea.  Red  buttons  with  white 
lettering,  “Get  Closer  to  Me,”  were 
worn  by  many  of  the  thousands  walking 
around. 

Newspaper  Electronics  Corp.  resorted 
to  giving  away  yo-yo's.  Tired  newspaper 
executives  and  salesmen  could  get  a  free 
massage  at  one  booth.  “Mechanical 
people  can  get  awfully  sore  muscles 
working  at  newspapers.  That's  why 
we're  here  hawking  our  muscle  relaxer,” 
she  said,  as  she  stroked  passersby  on 
their  backs.  Editor  &  Pahlislier's  booth 
wasn't  hawking  anything,  just  providing 
persons  with  complimentary  magazines 
and  a  comfortable  chair. 

Foreign  visitors  from  newspapers 
(Continued  on  page  14) 
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Certificate  of  Merit  winners 


Small  island:  TV  Data 


Small  island:  Eastman  Kodak 


Non-island:  Texas  Instruments 


New  island:  Image  Systems 

• 

(Continued  from  pime  13^ 
looked  delighted  with  belly  dancers  at 
the  Autologic  Inc.  Around  the  World 
large  exhibit  area.  The  music  was  cos¬ 
mopolitan  and  colorful  scenes  were  de¬ 
picted  from  different  parts  of  the  globe. 
Even  without  an  interest  in  the  equip¬ 
ment  on  display,  one  could  still  line  up  to 
have  his  caricature  done  and  grab  a  free 
coffee  mug.  Western  l.itho  draw 
Spanish-speaking  visitors  by  acknowl¬ 
edging  in  large  type  in  several  places  at 
its  booth.  “Se  Habla  Espanol.” 

Business  cards  were  shoved  at  Fin- 


cor's  booth  by  hands  in  all  directions, 
and  they  could  hardly  laminate  cards  fast 
enough.  Some  persons  carried  around 
Polaroid  shots  of  themselves  on  a  dollar 
bill.  That  was  an  idea  devised  by  Graphic 
Arts  Technical  &  Consulting  Services. 
Visitors  posed  behind  a  large  cardboard 
frame  with  the  hole  cut  out  of  the  bill. 
That's  where  they  put  their  heads. 

The  AN  PA  Credit  Bureau  passed  out 
CBl  buttons,  “Match  Me  and  Win!”, 
they  said.  What?  A  free  tennis  racket. 
Hunt  gave  out  key  chains.  People  flicked 
their  thumb  and  index  finger  to  make 


noise  with  the  gadget,  “Klick  with 
Kreonite.”  Wood  Flong  provided  color¬ 
ful  bottle  cap  openers  in  the  shape  of  a 
straw  hat. 

A  short  distance  away,  ANPA’ers 
were  lined  up  waiting  their  turn  in  a 
Hole-in-One  contest  sponsored  by  the 
Philip  Hunt  Co.  Winners  of  the  putting 
contest  were  eligible  for  a  drawing  for  a 
wall  clock. 

Dyne  International  thought  of  a  survi¬ 
val  kit.  It  came  complete  with  Eizrin 
Seltzer,  2  Anacin,  a  plastic  bandage,  and 
a  “Do  Not  Disturb”  sticker. 
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Agency  chief  unimpressed 
with  newspaper  ad  ways 


Newspaper  advertising  reps  rarely  call 
on  agencies  and  when  they  do,  “they 
don’t  usually  leave  any  incisive  or  excit¬ 
ing  impressions  of  themselves.” 

So  says  an  unhappy  John  deGarmo 
president  and  chief  executive  officer  of 
deGarmo  Inc.,  ad  agency  in  New  York. 
deGarmo  issued  his  criticism  (June  8)  at 
the  New  York  Chapter,  Newspaper  Ad¬ 
vertising  Sales  Association's  annual  bus¬ 
iness  meeting. 

By  comparison,  he  said  he  hears 
mainly  good  things  about  reps  for  non¬ 
newspapers. 

“When  I  think  of  newspapers,”  he 
told  the  reps,  “1  think  of  mistakes  and  an 
attitude  of  ‘OK,’  we  goofed,  we  won’t  do 
it  again.’  ” 

He  suggested  9  ways  he  would  run  a 
newspaper.  They  were  as  follows: 

1)  “For  instance  1  might  gather  a 
panel  of  my  peers  to  review  some  of  the 
problems  that  I’ve  barely  touched  on  to¬ 
day:  after  all,  what  I’ve  talked  about  may 
merely  be  the  tip  of  the  iceberg.  I’d 
gather  these  peers,  discuss  these  prob¬ 
lems  and  establish  some  ground  rules  for 
solving  them  if  in  fact  they  are  truly, 
solvable  problems.  And  I’d  merchandise 
my  panel  and  our  efforts  to  the  influential 
decision  makers  of  the  media  buying 
world. 

2)  “I’d  try  and  establish  with  my 
peers  and  with  the  newspaper  industry  as 
a  whole,  a  kind  of  Better  Business 
Bureau  to  face  and  answer  problems  like 
coupons  backing  on  coupons  that  I  men¬ 
tioned;  like  the  non-standardization  of 
newspapers  that  doesn’t  provide  enough 
honest  to  goodness  creative  latitude: 
even  creative  challenge  ...  by  permitting 
use  of  radical  space  units:  like  the  one  I 
showed  you  for  True  Cigarettes. 

3)  “I’d  try  and  find  an  answer  to  the 
problem  of  retail  rates  versus  national 
rates,  after  all  the  same  newspapers 
reach  the  same  number  of  people, 
whether  you’ve  paid  $2.50  a  line  or  $1 .25 
a  line. 

4)  “I’d  investigate  the  possibility  of  a 
Pentagon  type  of  financial  center  to  han¬ 
dle  all  newspaper  billing  .  .  .  yes,  all. 
You’d  save  fortunes  for  reinvestment  in 
more  needed  areas!  And  I’d  merchandise 
all  of  this  to  that  same  group  of  influen¬ 
tial  decision  makers  of  the  media  buying 
world.  I  have  to  repeat  here  ...  the 
growth  potential  for  increased  national 
advertising  in  newspapers  is  tremen¬ 
dous. 

5)  “And,  I  would  do  something  else  if 
I  could.  I’d  do  my  damndest  to  sell  every 
worthwhile  newspaper  in  the  United 
States  on  the  idea  of  selling  the  concept 
of  newspaper  advertising.  I’d  get  a  col- 


John  deGarmo 


lection  plate  and  ask  for  an  offering  and 
I’d  prepare  some  advertising  to  appear  in 
ad  trade  news,  in  business  media  and 
major  metropolitan  newspapers  support¬ 
ing  the  excitement,  the  immediacy,  yes, 
that  very  special  place  that  newspaper 
advertising  has  that  no  other  medium 
does. 

6)  “I’d  do  some  interesting  PR  or  pub¬ 
licity  about  newspaper  advertising  and 
where  better  or  easier  than  in  newspa¬ 
pers! 

7)  “I’d  also  try  and  set  up  a  group  of 
people  to  investigate  what  it  is  that 
magazines  and  broadcast  people  do  to 
throw  off  the  air  of  quality  they  do  about 
their  product  .  .  .  I’d  impose  on  these 
people  the  responsibility  of  finding  a  way 
to  offset  that  by  establishing  a  similar  air 
of  quality.  And,  also  more  important, 
what  are  the  competitive  media  doing 
that  you’re  not  doing  that’s  keeping  you 
from  getting  your  proper  share  of  the 
national  market. 

“We  have  a  line  ...  a  philosophy  in 
our  office  that  says  we’d  hate  to  wake  up 
one  morning  and  see  our  client’s  compe¬ 
tition  doing  what  our  client  should  be  do¬ 
ing.  How  about  you? 

“I’d  get  people  to  understand  more 
specifically  what  newspapers  can  and 
can’t  do. 

8)  “I  would  probably  further  try 
within  my  group  to  establish  standard¬ 
ized  credit  criteria. 

9)  “I’d  consider  trying  to  establish 
training  programs  for  sales  personnel  and 
while  doing  that,  I’d  establish  recruit¬ 
ment  programs  whose  function  it  would 
be  to  visit  colleges  and  universities 
around  the  United  States  and  talk  to  the 
future  business  generations  about  the 
role  of  newspapers  and  the  romance  of 
them  and  how  they  serve  a  purpose  that 
no  other  form  of  media  can.” 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

One 

Year 

6/7  5/31  Ago 

Affiliated  Publications  (AMEX)  .  19%  19%  11% 

Blue  Chip  Stamps  (OTC)  .  21  19  16 

Combined  Comm.  Corp.  (NYSE)  _  29%  42%  2OV4 

Capital  Cities  Comm.  (NYSE)  .  73  70Vii  46'/2 

Cowles  Comm.  (NYSE)  .  24y2  25  14% 

Dow  Jones  (NYSE)  .  27y2  31%  31% 

Gannett  (NYSE)  .  43%  43  30 

Gray  Comm.  (OTC)  .  21  19y2  11 

Harte-Hanks  (NYSE)  .  40y4  39%  26 

Jefferson  Pilot  (NYSE)  .  30%  30y2  28y4 

Knight-Ridder  (NYSE)  .  48y2  45%  32% 

Lee  Enterprise  (NYSE)  .  34%  31%  23% 

Media  General  (AMEX)  .  19  19y4  16% 

Media  Investment  (OTC)  .  47  47  N/A 

Multimedia  (OTC)  .  26  26  24% 

New  York  Times  (AMEX)  .  27%  28%  17% 

Panax  (OTC)  .  5%  N/A  N/A 

Post  Corp.  (Wise.)  (OTC)  .  34y4  33  19 

Quebecor  (AMEX)  .  7%  l'/2  8% 

Southam  Press  (CE)  .  23%  23y2  19% 

Stauffer  Communications  .  22  22  N/A 

Thomson  Newspapers  (CE)  .  14  13%  12 

Time  Inc.  (NYSE)  .  45y2  43%  34% 

Times  Mirror  (NYSE)  .  SO'/s  29y4  22 

Toronto  Sun  (CE)  .  II'A  ll'A  N/A 

Torstar  (CE)  .  16%  16%  13% 

Washington  Post  (AMEX)  .  42y2  41%  23% 


SUPPLIERS 

Abitibi  (CE)  .  13y«  12%  9% 

Addressograph  Multi.  (NYSE)  .  24%  22y2  11% 

Altair  (OTC)  .  Vk  3y4  3% 

Berkey  Photo  (NYSE)  .  7%  6%  4y4 

Boise  Cascade  (NYSE)  .  SO’/i  29y2  26% 

Carrier  Corp.  (NYSE)  .  20%  20%  N/A 

Compugraphic  (NYSE)  .  SO'/s  57%  36y2 

CompuScan  (OTC)  .  6%  6%  6 

Crown  Zellerbach  (NYSE)  .  33%  33%  36 

Cutler-Hammer  (NYSE)  .  55%  5iy4  42 

Digital  Equipment  (NYSE)  .  51%  47%  43 

Domtar  (AMEX)  .  16%  16y2  13% 

Dow  Chemical  (NYSE)  .  27y2  25%  35% 

Dymo  (NYSE)  .  30%  30%  12y2 

ECRM  (OTC)  .  3%  2%  iy2 

Eastman  Kodak  (NYSE)  .  57ye  55%  56% 

Eltra  (NYSE)  .  23%  23  26y2 

Georgia  Pacific  (NYSE)  .  26%  25%  29 

Grace,  W.  R.  (NYSE)  .  27%  26%  29y2 

Great  Lakes  Paper  (CE)  .  31%  30%  25% 

Great  No.  Nekoosa  (NYSE)  .  29%  28%  28y2 

Harris  Corp.  (NYSE)  .  61%  57%  38 

Hunt  Chem.  (NYSE)  .  12  11%  13% 

International  Paper  (NYSE)  .  AS'/r  44y4  51 '74 

Itek  Corp.  (NYSE)  .  26%  27%  14% 

Kimberly  Clark  (NYSE)  .  47%  47y2  43% 

LogEtronics  (OTC)  .  15y2  13y2  6 

Logicen  (AMEX)  .  12%  13%  1iy2 

MacMillan.  Bloedel  (CE)  .  19%  18'/e  20% 

Minnesota  Mm.  and  MIg.  (NYSE)  . .  ST'A  52y2  48 

Rockwell  Inti.  (NYSE)  .  33%  33y2  33'/* 

St.  Regis  (NYSE)  .  30  29yB  N/A 

Southwest  Forest  Ind.  (NYSE)  .  13%  12%  8 

Sun  Chemical  (NYSE)  .  28%  26%  20ys 

Wood  Industries  (AMEX)  .  10%  8y«  Vk 

White  Consolidated  (NYSE)  .  23%  22%  28 


Rathbone  elected 
NASA  president 

Ted  Rathbone  of  Landon  Associates 
has  been  elected  president  of  the  News¬ 
paper  Advertising  Sales  Association. 

Other  officers  elected  were:  Robert 
Lambert,  Story  &  Kelly-Smith,  execu¬ 
tive  vicepresident;  Richard  Splittorf, 
Sawyer- Ferguson- Walker,  vicepresident; 
Frank  Flood,  New  York  News,  secre¬ 
tary;  and  William  O’ Flaherty,  Knight- 
Ridder,  treasurer. 

Two  new  board  members  were  also 
elected.  They  include  Joseph  Buell,  Mil¬ 
lion  Market  Newspapers  and  Gerald 
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Philadelphia  Inquirer 


Detroit  News 

“It  poses  a  threat  of  irreparable  injury  nocent  parties  .  .  .  Once  it  sees  the 

to  the  freedom  of  the  press,  indeed,  al-  enormous  Pandora’s  box  that  has  been 

though  the  case  before  the  court  arose  in  opened,  we  hope  the  Supreme  Court  will 

1971,  it  is  no  longer  an  isolated  incident,  have  the  intellectual  courage  to  reverse 

there  being  10  similar  ones  recently  .  .  .  itself.” 

.  .  In  1972  the  Supreme  Court  held  Toledo  Blade: 

that  journalists  are  entitled  to  have  “This  decision,  on  a  5  to  3  vote,  comes 
courts  balance  First  Amendment  inter-  perilously  close  to  giving  law  enforce- 
ests  against  claimed  law  enforcement  ment  officials  the  right  to  engage  in  fish- 
needs  before  confidential  information  ing  expeditions  against  the  news  media, 
must  be  produced.  And  26  states,  includ-  “The  Supreme  Court's  ruling  appears 
ing  Minnesota,  recognize  this  principle  in  to  sanction  police  efforts  to  make  news 
their  reporters'  shield  laws.  Those  laws  organizations  an  arm  of  law.  As  such,  it 
are  jeopardized  by  the  majority's  anti-  is  contrary  to  the  spirit  and  intent  of  the 
press  doctrine.”  First  Amendment  .  .  .” 

Clearwater  (Fla.)  Sun:  Washington  Post: 

“This  week's  court  decision  may  give  “The  idea,  now  accepted  by  the  court, 
rise  to  a  new  breed  of  craftsman.  Fle'll  be  that  no  place  is  immune  from  govern- 
the  man  who  can  design  or  build  hidden  ment  scrutiny  except  a  person's  brain  is 
w'all  panels  or  secret  trap  doors  where  alien  to  the  precepts  of  the  Bill  of 
evidence,  no  matter  how  innocent,  can  Rights.” 
be  hidden.  Chicago  Sun-Times: 

“Another  branch  of  knowledge  that  “It  was  a  landmark  decision  in  press 
may  flourish  is  cryptology.  A  reporter  law — in  the  sense  that  a  bomb  crater  or  a 

talking  to  a  Mafia  informer  will  be  well  strip-mine  scar  can  be  a  landmark, 
advised  to  couch  his  notes  in  as  mysteri-  “When  the  U.S.  Supreme  Court  ruled 


Supreme  Court 

(Continued  from  page  7) 


word — as  to  tinker  with  the  remarkably 
effective  day-to-day  functioning  of  the 
First  Amendment  over  nearly  two  cen¬ 
turies. 

“Unfortunately,  it  seems  equally  rare 
for  journalists  to  succeed  in  convincing 
the  courts  that  their  prime  concern  is  to 
guard  the  public  interest  rather  than  to 
enlarge  newspaper  circulation  and  prof¬ 
its.  In  this  sense,  at  least,  the  media  must 
look  to  their  own  perceived  lack  of 
profession-wide  standards  to  understand 
why  rulings  like  Wednesday's  spring  out 
of  the  woodwork.” 

Chicago  Tribune: 

“The  question  involved  in  the  Stan¬ 
ford  case  is  one  which  should  be  subject 
to  solution  on  the  basis  of  reason,  not 
categorical  decrees.  Mr.  White  and  the 
court  majority  have  given  us  a  broad  de¬ 
cree  which  is  bound  to  have  a  deterrent 
effect  on  any  editor  or  reporter  who  sees 


a  local  wrong  which  needs  righting.  It 
will,  in  short,  protect  the  Watergates  of 
the  future.” 

Detroit  News: 

“The  Supreme  Court's  ruling  puts  a 
fearsome  weapon  in  the  hands  of  malici¬ 
ous  judges  and  policemen  bent  on  haras¬ 
sing  a  newspaper  that  has  been  critical  of 
them  or  their  friends.  On  the  flimsiest 
pretext  they  could  go  rummaging 
through  a  newspaper  office,  disrupting 
the  operation,  seizing  documents  and  in¬ 
timidating  the  employes — in  brief,  run¬ 
ning  roughshod  over  the  First  Amend¬ 
ment.” 

“.  .  .  When  the  press  is  subjected  to 
police  search  and  intimidation,  the  public 
interest  sutlers,  for  the  press  serves  as 
the  public's  channel  of  information  about 
politics,  government,  and  other  public 
affairs.  Moreover,  if  the  press  can  be 
muffled,  the  ordinary  citizen  can  be  muf¬ 
fled,  too.” 

Minneapolis  Star: 

16 


ous  a  script  as  he  can  conjure  up.  As  he 
sits  writing  his  expose,  he  may  find  him¬ 
self  looking  up  into  the  stern  eyes  of  a 
deputy  sheriff  who  has  just  marched 
through  the  door,  waving  a  search  war¬ 
rant  issued  by  a  friendly  neighborhood 
magistrate.” 

Hartford  (Conn.)  Courant: 

"...  Bank  robbers  are  not  camped  out 
in  newsrooms,  free  to  store  the  fruits  of 
their  labor,  while  police  wait  helplessly 
outside. 

“The  evidence  police  yearn  for  within 
the  newsroom  walls  is  information — 
information  gathered  for  the  purpose  of 
informing  the  public,  information  that 
will  dry  up  if  its  sources  are  easily  ex¬ 
posed  to  police  scrutiny  at  will.” 

New  York  Daily  News: 

“Freedom  of  the  press  is  directly 
threatened  by  the  dismaying  decision  of 
the  U.S.  Supreme  Court  giving  the  police 
practically  free  rein  to  make  unan¬ 
nounced  searches  of  the  property  of  in- 


Wednesday  that  police  can  search  news¬ 
paper  offices  even  though  no  employ  of 
the  paper  is  involved  in  a  crime,  it  set  a 
horrid  precedent.  One  can  only  hope 
some  later  court  will  reverse  the  move, 
perhaps  heeding  the  eloquent  dissents  in 
the  case.” 

Miami  News: 

“The  courts  have  left  newspapers  no 
choice  except  to  resist  this  legal  assault 
on  their  freedom  by  taking  special  pre¬ 
cautions  to  protect  all  sensitive  material 
from  police  searches.  Such  action 
shouldn’t  be  necessary  in  a  democracy 
that  has  boasted  about  its  press  freedom 
for  more  than  200  years.” 

Los  Angeles  Times: 

“Over  the  strong  protests  of  three  dis¬ 
senters.  the  U.S.  Supreme  Court  has 
taken  a  narrow,  crabbed,  suspicious 
view  of  the  First  Amendment,  and  has 
given  exuberant,  indulgent  and  trustful 
approval  to  a  sharp  extension  of  police 
power. 
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Fred  Schaub  looks  back  at 
first  ‘mechanical  meeting’ 


If  a  person  knew  what  a  slide  rule  was 
at  that  first  Mechanical  Conference  in 
1927  in  Harrisburg,  Pa.,  he  would  not 
have  admitted  it.  “Anyone  who  used  a 
slide  rule  would  have  been  laughed  out  of 
the  meeting,”  recalls  Frederick  W. 
Schaub,  retired  chairman  of  the  board  of 
Lindsay-Schaub  Newspapers,  Inc. 

Schaub,  who  was  one  of  the  original  83 
newspapermen  who  cloistered  together 
in  a  Harrisburg  hotel  for  the  first  confer¬ 
ence,  took  his  bow  during  the  opening 
session  June  5  of  the  golden  anniversary 
Production  Management  Conference  at 
St.  Louis.  Al  Neuharth  of  Gannett,  in  the 
ANPA  president’s  address,  saluted 
Schaub  and  the  other  82  newspaper  trail- 
blazers  who  laid  the  groundwork  for  the 
technological  progress  made  in  the  last 
51  years.  Because  of  war-time  one  of 
these  ANPA  conferences  was  not  held. 

Cornered  by  Editor  &  Publisher  at  his 
seat  following  the  session,  Schaub  was 
asked  what  he  remembered  of  that  early 
meeting.  Little  did  he  know  that  50  con¬ 
ferences  later,  he  said,  15,000  newspa¬ 
pers  executives  from  the  U.S.  and  from 
almost  every  other  free  press  country  in 
the  world  would  journey  to  St.  Louis  for 
the  largest  newspaper  business  meeting 
in  the  world. 

It  was  1927  .  .  .  Clara  Bow  was  a  hit 
...  the  Yankees  beat  the  White  Sox 
with  homers  by  Babe  Ruth  and  Lou  Gerh- 
rig  .  .  .  honeymooners  were  paying 
$1.25  a  night  for  tourist  rooms  at  Niagara 
Falls  .  .  .  “The  Jazz  Singer”  was  the 
first  talking  movie  .  .  .  Louie 
Armstrong  was  playing  jazz  trumpet  with 
St.  James  Infirmary  .  .  .  Charles 
Lindbetg  flew  the  Atlantic  alone  in  the 
Spirit  of  St.  Louis  .  .  .  Adolph  Hitler 
was  spreading  Mein  Kampf  .  .  . 

And  Fred  Schaub’s  father,  a  publisher, 
sent  his  son,  the  business  manager,  to 
meet  some  folks  at  the  first  Mechanical 
Conference.  “I  told  him  I  met  a  progres¬ 
sive  person  like  John  Park  of  the 
Chicago  Tribune  and  that  I  met  Arch 
Burns,  mechanical  superintendent  of  the 
New  York  Herald  Tribune.  There  was  no 
such  thing  as  a  production  manager  then. 

“Everyone  wanted  to  avoid  union 
problems  then.  No  union  matters  were  to 
be  discussed,  nor  personnel  matters  or 
anything  involving  labor  relations.  It  was 
an  informal  discussion  of  what  was 
worrying  people. 

“There  was  not  a  big  story. 
1  remember  there  was  a  new-fangled 
idea  you  could  measure  productivity. 
That  was  a  shocking  and  horrifying 
thought.  The  whipping-boy  of  newspa¬ 
per  production  was  cost-per-page.” 
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Schaub  says  there  were  as  many  as  10 
newspapermen  who  voluntarily  stood  up 
and  explained  it  was  impossible  to  get  a 
“cost-per-page”  and  one  shouldn’t  try. 
He  said  he  was  amused  to  read  recently 
about  reports  by  newsmen  that  news¬ 
papers  shouldn’t  try  to  measure  produc¬ 
tivity  in  the  newsroom. 

That  first  meeting,  says  Schaub,  was 
composed  of  mostly  “mechanical 
people”  who  gathered  around  10  tables 
in  a  room  with  sliding  doors,  which 
opened  when  the  groups  broke  for  lunch. 
The  rule  was  an  official  ANPA  person 
had  to  be  present  at  all  the  sessions  of  the 
mechanical  persons.  He  even  had  pow¬ 
ers  of  adjourning  the  meeting  if  the  sub¬ 
ject  matter  strayed. 

Schaub,  who  has  had  charge  of  over 
five  dailies  in  Illinois  (the  biggest,  the 
Decatur  Herald  and  Review)  which 
merged  in  1931  and  several  dailies  in 
Michigan,  was  the  only  person  attending 
the  1978  Gateway  to  the  80’s  meeting 
who  had  been  in  Harrisburg.  He  said  he 
believes  he  and  John  Park  are  the  only 
persons  still  living  who  were  present 
then.  Park  had  been  an  architectural  rep¬ 
resentative  on  a  building  job  of  the 
Tribune  Towers  in  Chicago.  He  then  be¬ 
came  head  of  the  production  department. 
Of  course,  he  knew  how  to  use  a  slide 
rule,  admitted  Schaub. 

Park  had  said  at  that  first  meeting, 
says  Schaub,  that  the  Mechanical  Con¬ 
ference  should  never  be  held  in  New 
York  City.  And  it  wasn’t  for  many  years. 
“Park  thought  New  York  held  too  many 
distractions,”  said  Schaub,  adding  that 
who  knew  what  shenanigans  the  mechan¬ 
ical  people  might  pull.  The  first  hospital¬ 
ity  suite  appeared  at  the  French  Lick, 
Ind.,  meeting,  well  before  exhibits  did. 

“They  sure  didn’t  find  all  these  pretty 
girls  at  the  exhibits  that  you  do  today.  If 
they  did,  they  had  to  find  them  later,” 
Schaub  said. 

Considerable  doubt  preceded  the  first 
Mechanical  Conference,  he  said.  W.E. 
Wines,  manager  of  the  mechanical  de¬ 
partment  of  ANPA,  called  the  meeting  to 
order.  Visits  to  newspapers  had  con¬ 
firmed  for  an  ANPA  committee  the  con¬ 
ference  was  needed,  and  invitations  were 
sent  out.  Participants  arrived  by  train. 


“To  me,  the  amazing  change  is  that 
mechanical  people  are  not  as  isolated 
from  the  rest  of  the  newspaper  any 
more,”  said  Schaub.  Mechanical  per¬ 
sonnel  were  really  blue-collar  workers 
then,  he  said.  “They  looked  upon  editors 
and  publishers  as  foreigners.”  Depart¬ 
ments  were  competitive  in  the  old  days, 
he  said. 

Schaub  says  he  has  noticed  the  coop¬ 
eration  at  the  more  recent  conferences, 
attended  by  production  persons,  pub¬ 
lishers,  general  managers,  editors  and 
other  newspaper  departmental  heads. 

“We  (Lindsay-Schaub)  have  been 
slow  in  converting.  We  are  now,  but 
have  not  felt  the  need  to  rush  into  it,” 
said  Schaub.  He  retired  five  years  ago. 
He  regularly  went  to  the  conferences 
from  the  30’s  through  the  50’s. 

Pages  in  color 
exchanged  by 
satellite 

A  demonstration  of  newspaper  color 
transmission  by  satellite  took  place  on 
the  exhibition  floor  at  the  ANPa}rI  Con¬ 
ference  this  week  in  St.  Louis. 

The  St.  Louis  Globe-Democrat ,  a 
Newhouse  Newspaper,  exchanged  spe¬ 
cial  edition  pages  with  the  Le  Progress  of 
Lyon,  France. 

The  demonstration,  witnessed  by  dele¬ 
gates  to  the  conference,  coincided  with 
the  visit  of  the  mayor  of  Lyon  to  St. 
Louis  to  formalize  a  sister  city  relation¬ 
ship  between  the  two  cities. 

The  facsimile  equipment  used  in  the 
demonstration  was  provided  by  Rapicom 
Inc.,  Fairfield,  N.J.  and  Muirhead  Ltd., 
Beckenham,  England. 

The  special  front  page  editions,  featur¬ 
ing  major  activities  of  space  exploration 
in  both  countries,  were  exchanged  by 
each  newspaper  and  reproduced  in  their 
June  7  editions. 

The  pages  were  transmitted  over  a 
communications  network  using  a  double 
hop  satellite  link.  The  international  seg¬ 
ment  between  France  and  the  U.S.  used 
an  Intelsat  Iva  satellite  over  the  Atlantic 
Ocean,  the  satellite  ground  station  at 
Etam,  W.  Va.,  operated  by  Comsat  and 
the  satellite  ground  station  at  Bercenay 
En  Othe,  France. 

Within  France  the  link  was  extended 
via  the  Syphonie  satellite  and  transport¬ 
able  earth  stations  located  at  Bercenay 
and  Lyon.  The  Washington/Etam  link 
was  provided  to  NASA  by  ITT 
WorldCom,  was  made  available  by 
NASA  for  this  demonstration. 

ITT  said  it  was  the  first  time  ever  that 
two  newspapers  have  exchanged  pages 
by  high  speed  international  digital  fac¬ 
simile  transmission  via  satellites. 
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Automated  page  make-up: 
key  to  regionalization 

By  Carlton  F.  Rosenburgh  Jr. 

Director  of  Operations 
New  York  News 

The  potential  of  the  page  make-up  sys¬ 
tem  is  so  powerful  and  so  necessary  for 
us  to  handle  our  increasing  number  of 
regional  products  that  we’ve  learned  to 
be  patient  and  not  afraid. 

There  are  4  primary  objectives  which 
are: 

1.  Reduction  of  Labor  Costs  in  the 
Composing  Room 

There  was  a  time  when  the  News  had 
the  largest  composing  room  force  in  the 
United  States.  That  certainly  isn't  the 
case  today.  Four  years  ago  we  had  920 
compositors,  today  we  have  660 — so 
we’ve  made  some  progress  with  out  pres¬ 
ent  Tal-Star  production  system.  But, 
obviously  there  are  significant  manpower 
reductions  still  to  be  made  and  big  dol¬ 
lars  to  be  saved.  The  introduction  of  the 
text  editing  system  and  automated  page 
makeup  is  the  vehicle  for  realizing  these 
savings. 

2.  Greater  Flexibility  in  Developing 
Regional  Products 

The  News  is  getting  bigger  by  getting 
smaller — sounds  contradictory?  Well  in 
order  to  strengthen  our  advertising  and 
circulation  positions  we  have  embarked 
upon  a  multi-product  strategy.  We  now 
produce  up  to  10  regional  products  daily 
and  Sunday  with  each  product  having  its 
own  distinct  coverage  and  flavor.  In 
Queens  county  alone,  where  we  have 
roughly  300,000  copies  circulation,  we 
have  3  separate  inserts  daily  which  have 
their  own  local  news  and  advertising 
coverage.  The  reader  gets  more  local 
news  coverage,  while  the  advertiser  no 
longer  has  to  buy  our  full  run  circulation 
to  reach  his  target  market.  Regionaliza¬ 
tion  increases  the  amount  of  make-up 
and  paste-up  and  similarly  the  number  of 
problems.  We  believe  that  pagination 
will  help  to  minimize  these  problems. 

3.  Ability  to  Remake  a  Page  on  Dead¬ 
line  for  Late  Breaking  Stories 

With  809?^  of  our  circulation  sales  on 
newsstands,  up  to  date  news  coverage  is 
critical  to  our  success.  Pagination  gives 
the  editor  the  opportunity  to  remake  the 
page  quickly,  see  what  it  looks  like  on 
the  tube  and  not  need  to  wait  for  typeset¬ 
ting  and  paste-up  to  see  whether  a 
copyfit  problem  exists. 

4.  Elimination  of  Composing  Con¬ 
straints 

Pagination  gives  greater  control  to  the 
editors  in  make-up  and  gives  them 
greater  control  in  design  of  page.  The 
editor  can  act  directly  without  having  to 
communicate  with  a  compositor  who 

might  be  more  task  oriented  than  design  boxes  and  other  inserts. 
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oriented. 

Let  me  now  describe  the  page  make¬ 
up  system  we  are  developing  with 
Mergenthaler. 

The  page  make-up  system  consists  of  3 
main  components.  They  are: 

1 —  The  Mergenthaler  Pageview  Ter¬ 
minal  Work  Station. 

2 —  Copyfit  Software 

3 —  The  Page  Assembly  Software 
The  pageview  work  station  includes  a 

pageview  terminal  which  is  a  Tektronix 
4014  device  with  a  storage  and  limited 
refresh  display,  a  Linoscreen  400  Video 
Display  Terminal,  a  Prime  100  Computer 
with  32K  Core,  and  dual  floppy  disks  for 
local  storage. 

We  plan  on  16  such  pageview  terminal 
work  stations  in  a  central  make-up  area. 
The  pageview  terminal  does  not  interface 
directly  with  the  linoscreen  400  and 
material  flows  to  each  tube  through  the 
central  data  base. 

The  pageview  terminal  is  used  in  both 
block  (graphic  representation)  and  proof¬ 
ing  (type)  modes.  Major  editing  and 
copyfit  is  done  at  the  Linoscreen  400. 

Additionally,  a  graphics  tablet  will  be 
included  in  two  work  stations  to  facilitate 
the  make-up  of  certain  features  pages 
which  call  for  type  to  be  integrated  with 
art. 

The  copyfit  software  is  used  with  the 
linoscreen  400  and  is  one  of  the  more 
powerful  software  features  of  our  sys¬ 
tem. 

The  purpose  of  the  copyfit  program  is 
to  fit  a  story  into  a  shape  defined  by  the 
editor.  The  shape  is  a  function  of  both 
the  amount  of  text  and  the  design  desired 
by  the  editor.  As  a  prerequisite,  copy 
will  have  already  been  marked-up  by  an 
editor  in  the  customary  way  in  prepara¬ 
tion  for  phototypesetting.  This  includes 
designating  such  things  as  column  width, 
type  face  and  point  size. 

The  depth  of  each  column  of  a  story  is 
coded  in  a  special  area  in  the  editorial 
header.  A  representation  of  the  header 
now  appears  on  the  screen.  You  will  note 
that  a  three  column  story  squared  off  to  a 
depth  of  4  inches  will  be  coded:  Cl  C2  C3 
D4  to  indicate  columns  1,  2,  3  have  a 
depth  of  4  inches.  Columns  can  be  of 
varying  lengths.  The  program  allows  for 
film  advances  to  accommodate  art. 


One  of  several  powerful  features  of 
copyfit  is  the  automatic  leading  of  text  to 
fill  out  the  predefined  shape  with  top  and 
bottom  alignment  of  type.  Copyfit  allows 
copy  to  expand  or  contract  depending  on 
a  user  defined  parameter.  For  example, 
you  can  add  or  subtract  a  half  point  in 
leading.  Therefore,  for  a  relatively  accu¬ 
rate  dummy  there  will  be  no  need  for 
trimming  to  make  a  story  fit  an  area. 
Copyfit  looks  for  widows,  crossheads, 
space  between  paragraphs  and  many 
other  typographic  parameters  when  fit¬ 
ting  stories.  It  won’t  start  a  new  column 
with  a  widow.  It  will  automatically 
eliminate  white  space  between  para¬ 
graphs.  It  won’t  end  a  column  in  a  cross¬ 
head. 

With  this  background,  let  me  describe 
the  steps  in  page  make-up. 

First,  the  advertising  dummy  will  be 
prepared  manually  as  it  is  today.  That  is, 
it  allocates  advertising  and  editorial 
space  by  individual  page.  Eventually,  we 
hope  to  computerize  this  part  of  the  op¬ 
eration. 

Second,  at  the  editorial  department 
news  conference  held  each  afternoon  the 
editors  will  determine  what  stories  will 
be  covered  and  designate  specific  stories 
to  specific  pages  with  approximate  space 
allocations.  Following  the  meeting,  an 
editor  prepares  an  editorial  page  dummy. 
Each  story  now  has  a  length  and  a  shape 
it  must  fit. 

Automation  returns 
$800,000  savings 

Jerry  Bellune,  managing  editor  of  the 
Allentown  (Pa.)  Call,  disclosed  the 
Allentown  papers  had  overall  savings 
last  year,  of  more  than  $800,000  due  to 
their  $1  million  electronic  system  in¬ 
stalled  in  1974. 

“Two  years  from  now  we  probably 
will  be  back  in  the  market  looking  for  our 
second  generation  system,’’  he  said. 
This  may  include  70  to  80  more  termi¬ 
nals,  including  remote  units  in  bureaus. 

He  said  with  pagination  in  the  future, 
the  paper  will  be  able  to  edit  and  produce 
local  news  sections  independently  with¬ 
out  going  through  the  desk  in  Allentown. 

Next,  the  editor  working  at  the  make¬ 
up  station,  receives  the  hand  dummy  and 
calls  up  each  story  on  the  linoscreen  400. 
In  the  header  he  designates  the  section 
and  page,  and  the  copyfit  instructions  for 
those  stories  greater  than  one  column. 

When  a  story  has  been  copyfitted,  the 
make-up  editor  sends  it  to  the  page  file 
for  final  fitting  and  positioning  on  the 
page. 

The  work  then  moves  to  the  pageview 
terminal.  The  make-up  editor  calls  up  a 
particular  page  file.  A  page  grid  appears 
on  the  tube  with  only  the  representation 
of  the  column  rules  shown. 

To  position  stories  on  the  page,  the 
(Continued  on  pufie  49) 
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Television  is  a  convenient  scope-  • 
goof,  sure  Too  convenient.  The  problem 
isn't  so  much  that  TV  is  easy  and  read¬ 
ing  is  difficult  as  it  is  that  many  children 
haven't  been  convinced  that  the  things 
that  are  available  to  read  are  relevant 
to  their  interests,  and  their  lives. 

It  is  for  this  reason  that  the  San  Jose 
Mercury  News  has  become  involved  in 
the  Newspapers  in  Education  program. 
NIE  is  a  program  designed  to  convince 
young  people  that  newspapers  can 
become  an  important  and  exciting  part 
of  their  experience. 

When  a  school  or  class  joins  with 
us  in  NIE,  they  receive  copies  of  the 
Mercury  News  at  a  special,  low  rate. 
They  tour  our  facilities.  We  send  repre¬ 
sentatives  to  the  schools  to  conduct 
workshops,  and  provide  films- on  how  a 
newspaper  is  created,  and  about  the 
importance  of  the  freedom  to  know. 

We  work  to  generate  enthusiasm 
for  the  things  that  are  to  be  found  in  a  ' 
newspaper,  and  provide  guidance  on 
how  and  where  to  find  them.  How  do 
you  place  a  classified  ad'^  How  do  you 
read  a  weath^ map?  Basic  stuff.  ■ 

We  try  to  give  students  a  history  of 
the  newspaper  business,  and  teach 
them  about  Greeley,  Pulitzer  the  pio¬ 
neers,  We  publish  special  columns  on 
the  metric  system,  designed  for  our  stu¬ 
dent  readers  And  we've  begun  a  new 
page  called  Dynamite  to  involve  chil¬ 
dren  under  14  with  the  basic  idea  that  a 
newspaper  can  be  fun. 

And  maybe  that's  the  key.  We've 
listened  to  the  young  people  in  our 
community.  And  now  we're  finding  ways 
to  get  them  to  listen  to  us.  Because 
the  world  is  an  interesting  place  to 
live  And  you  can  read  about  it  in  your 
newspaper 
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Newspapers  urged 
to  conserve  energy 

Richard  J.  Warren 

Assistant  publisher 
Baitfior  (Me.)  News 

The  printing  and  publishing  industry 
ranks  14th  in  the  amount  of  energy  con¬ 
sumed  by  the  20  major  manufacturing 
industries  according  to  the  U.S.  Depart¬ 
ment  of  Commerce  but  we  spend  less  on 
energy  as  a  percent  of  total  operating 
budget  than  an  average  manufacturer. 

About  709f  of  the  energy  we  consume 
is  electrical  and  bur  ratio  of  electrical 
costs  to  fuel  costs  is  higher  than  any 
other  industry — three  to  one.  Of  the  17 
segments  in  the  printing  and  publishing 
industry,  newspapers  are  the  largest 
consumer  of  electricity  and  our  con¬ 
sumption  is  rising  at  a  faster  rate  than 
any  other  industry. 

Conservation  is  presently  voluntary 
for  our  industry.  However,  the  Energy 
Policy  and  Conservation  Act  of  1975  re¬ 
quired  the  Federal  Energy  Administra¬ 
tion  to  establish  efficiency  guidelines  for 
the  10  highest  energy  consuming  indus¬ 
tries.  Based  on  1972  census  data,  print¬ 
ing  and  publishing  ranks  15th.  But  if  pro¬ 
grams  developed  by  the  top  10  industries 
prove  successful,  we  can  anticipate 
being  required  to  implement  similar 
methods  of  conservation. 

An  average  plant  can  save  7  to  10%  in 
consumed  energy  by  taking  a  few  simple 
precautions  and  as  much  as  25  to  30%  by 
instituting  an  energy-savings  program 
and  investing  in  energy-saving  devices 
and  equipment.  Energy  savings  im¬ 
plemented  now  will  grow  increasingly 
profitable  in  the  future,  and  savings  have 
a  greater  impact  on  profits  than  in¬ 
creased  sales  revenue. 

To  illustrate,  the  New  York  Times' 

43rd  St.  building  is  a  combination  of  of¬ 
fices  and  production  areas  totalling 
714,000  square  feet.  The  energy  input 
consists  of  electricity  and  steam. 

In  1973  the  Times  used  about  161  bil¬ 
lion  BTU’s  while  processing  196 
thousand  tons  of  newsprint. 

In  1977,  energy  input  was  down  to 
about  137  billion  BTU’s  while  newsprint 
processed  rose  to  201,356  tons. 

The  reduction  in  use  of  24  billion 
BTU’s  is  equivalent  to  a  savings  of  ap¬ 
proximately  $250,000  at  today’s  energy 
prices  in  New  York  City. 

To  achieve  the  savings  the  Times:  re¬ 
moved  10%  of  the  lamps  from  lighting 
fixtures;  replaced  incandescent  bulbs 
with  more  efficient  fluorescent  ones,  and 
replaced  40  watt  fluorescent  bulbs  with 
35  watts;  implemented  a  scheduled  light¬ 
ing  fixture  maintenance  program  to  pro¬ 
vide  better  lighting;  reduced  design  light¬ 
ing  levels  in  new  installations  wherever 
20 


ANPA/RI 

GATEWAYV 

>  TOTHE  M 

1 80’sl 

possible;  standardized  lighting  fixtures; 
shut  off  lights  in  unoccupied  areas.  Inci¬ 
dentally,  contrary  to  some  conventional 
wisdom — it  is  cost  effective  to  shut  off 
fluorescent  lights  in  areas  which  are  not 
going  to  be  occupied  for  as  little  as  ten 
minutes;  turned  off  ventilation  fans  when 
building  areas  were  vacant.  This  can  be 
done  manually  or  by  a  building  control 
computer  program;  reduced  the  number 
of  elevators  in  service  during  reduced 
traffic  hours;  installed  an  electric  de¬ 
mand  controller  to  automatically  shed 
loads  during  peak  demand  periods;  low¬ 
ered  the  building  temperature  to  70  de¬ 
grees  F.  during  the  heating  season  and 
raised  it  to  76  degrees  F.  in  the  cooling 
season;  shut  off  the  steam  reheat  in  the 
cooling  season;  increased  scheduled 
cleaning  HVAC  coils  and  filters  to  im¬ 
prove  heat  transfer  and  reduce  power  re¬ 
quired  by  fans. 

Clean  is  a  very  important  word  in 
energy  conservation  in  everything  from 
lights  to  air  filters  to  water  pipes.  For 
example,  a  heavy  dust  buildup  on  a  light 
bulb  can  block  as  much  as  20%  of  the 
usable  light;  insulated  pipes  and  ducts 
wherever  possible;  reduced  domestic 
hot  water  temperature  from  140  degrees 
F.  to  110  degrees  F.;  provided  thermo¬ 
statically  controlled  valves  in  water-using 
equipment  to  reduce  hot  water  usage. 

Possibilities  for  conservation  and 
equivalent  cost  reductions  exist  in  every 
plant. 

The  Washington  Post  discovered  that 
a  modification  of  the  composing  room 
remelting  pot  schedule  allowed  a  cut¬ 
back  on  the  use  of  the  pot  without  any 
loss  of  operation  and  achieved  a  50% 
reduction  in  their  use  of  natural  gas. 

Stauffer  Publications  installed  a  series 
of  time  clocks  to  control  fans  in  the  heat¬ 
ing  and  air  conditioning  systems  of  the 
Topeka  (Kans.)  Capital-Journal.  The 
cost  of  the  equipment  and  installation 
was  about  $4500.  They  now  average 
about  $350  a  month  savings  in  electricity 
for  a  one  year  and  one  month  pay-back 
period  on  their  investment. 

The  Stauffer  people  also  learned  that 
by  turning  their  air  conditioning  system 
off  in  the  winter,  and  regulating  cooling 
by  bringing  in  outside  air  under  moni¬ 
tored  conditions,  they  reduced  electrical 
consumption  by  31%  last  February  for  a 


dollar  savings  of  $3,800,  and  they  hope  to 
be  able  to  operate  in  this  manner  as  much 
as  5  months  a  year. 

If  you  enjoy  a  favorable  location,  solar 
or  wind  technologies  could  be  of  great 
benefit. 

The  St.  Petersburg  (Fla.)  Times  and 
Independent  placed  12  solar  collectors 
on  the  roof  of  their  graphic  arts  building. 
They  are  at  a  32  degree  angle  to  the  south 
sun  and  provide  a  70  degree  temperature 
to  the  31,000  square  foot  building.  They 
also  heat  1 ,000  gallons  of  water  to  a  tem¬ 
perature  of  150  degrees  F. 

St.  Petersburg  also  is  utilizing  solar 
power  in  a  20,000  square  foot  building  in 
Clearwater  designed  to  house  two  re¬ 
gional  edition  staffs,  including  advertis¬ 
ing  and  circulation.  Solar  energy  will 
power  an  ammonia  absorption  air  condi¬ 
tioning  and  heating  system.  The  building 
is  banked  for  natural  insulation  and  the 
use  of  a  windmill  is  being  studied  to 
utilize  further  natural  energy. 

The  Worrell  Newspapers  are  planning 
a  building  in  Dumfries,  Virginia,  which 
will  be  partially  underground  and 
equipped  to  handle  solar  energy. 

An  increasingly  interesting  area  of 
energy  is  co-generation,  which  is  the  use 
of  generating  equipment  to  provide 
emergency  or  supplemental  power.  It  is 
possible  to  sell  any  surplus  co-generated 
power  back  to  the  local  utility. 

The  Carter  Energy  Program  recog¬ 
nized  that  co-generation  of  power  could 
have  a  significant  national  impact. 

The  proposal  included  an  additional 
10%  tax  credit  for  capital  expenditures 
for  generating  equipment. 

It  would  also  direct  various  power 
commissions  to  raise  the  price  of  surplus 
co-generated  electricity  and  the  purchase 
by  utilities  of  surplus  power  to  a  level 
equel  to  the  power  it  replaces.  Also 
power  companies  could  no  longer  refuse 
to  supply  power  to  facilities  which  gen¬ 
erate  their  own. 

If  enacted  by  Congress,  this  policy 
would  dramatically  increase  the  attrac¬ 
tiveness  of  co-generated  power. 

The  importance  of  stand-by  or  emer¬ 
gency  power  systems  is  obvious  for 
facilities  in  which  human  life,  safety,  or 
basic  comfort  is  essential. 

In  other  plants,  a  decision  to  install 
secondary  power  would  be  based  on  the 
economic  benefit  of  being  able  to  operate 
during  a  power  failure  or  being  able  to 
maintain  power  quality  during  a  brown¬ 
out. 

An  often  overlooked  factor  in  deter¬ 
mining  cost-effectiveness  is  that  most  in¬ 
surance  policies  exclude  coverage  for 
damage  or  liability  attributable  to  loss  of 
commercial  power. 

It  is  possible  to  realize  substantial  sav¬ 
ings  by  utilizing  generating  capacity  for 
peak  shaving  which  is  designed  to  avoid 
paying  the  penalty  of  a  higher  rate  for  all 
power  consumed  because  you  once  in  a 
year  exceeded  a  pre-set  peak. 
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HERE’S  JUST  A  SAMPLE 
OF  WHAT  ROCKWELL-GOSS 


over  the  world  wherever  fine  books,  journals 
and  other  quality  media  are  printed. 

It’s  easy  to  understand  how 
Metro-set  came  by  its  excellence.  It 
was  developed  by  Rockwell  International 

IVIB  I  I  w  — a  company  that  combines  a  reputation  for 

m  T^JE  advanced  technology  with  vast  experience, 

I  VIE  WW  through  Rockwell-Goss,  in  the  graphics  industry. 

Whatever  the  language,  Metro-set  spells  quality.  For  full  details,  contact  us  at  Information 

Quality  type  design.  Quality  reproduction.  Quality  Products  Marketing,  Graphic  Systems  Division, 


resolution.  Quality  display.  Quality  text.  Consistent 
quality,  overall. 

That’s  what  Rockwell-Goss  Metro-set  photo¬ 
typesetters  are  delivering  to  the  Christian  Science 
Publishing  Society  —  and  why  they  can  be  found  all 


Rockwell 
International, 
Downers  Grove, 

IL  60615,  or  phone 
312/963-4600. 


Rockwell 

International 


.  where  science  gets  down  to  business 


Laser  platemaking — 
retrieval  and  storage 


By  Richard  Halvorsen 

Operations  Director 

MinneiipoUs  Star  and  Tribune 

Minneapolis  Star  and  Tribune  news¬ 
papers  have  ordered  two  Laserite  100 
units  from  the  EOCOM  Corp.  which  will 
be  delivered  shortly.  If  they  prove  satis¬ 
factory  as  expected,  we  will  add  four 
more  units  to  our  platemaking  room  later 
this  year  converting  our  entire  plate  mak¬ 
ing  operation  to  a  laser  system. 

In  addition  to  manpower  savings,  an 
important  benefit  of  a  laser  plate  making 
system  is  being  able  to  go  directly  from 
paste-up  to  plate  without  necessity  of 
making  a  film  negative  of  the  paste-up. 
This  would,  of  course,  result  in  substan¬ 
tial  savings  in  film  costs  and  chemistry 
throughout  the  year. 

It  was  evident  early  in  our  planning 
that  not  having  the  negative  on  hand  as  a 
back-up  in  case  of  a  damaged  press  plate 
could  present  a  problem  to  us.  We  make 
over  a  great  number  of  our  pages  several 
times  a  press  run  and  in  many  cases,  as 
soon  as  a  plate  is  made  from  a  paste-up, 
the  paste-up  is  returned  to  the  composing 
room  where  it  is  soon  torn  apart.  So,  in 
many  instances,  it  would  be  impossible 
for  us  to  go  back  to  the  paste-up  as  a 
back-up  source  in  case  of  a  bad  plate. 

While  we  would  expect  the  need  to  use 
a  back-up  system  would  be  limited,  there 
are  always  going  to  be  a  few  instances 
where  it  will  be  necessary.  It  may  be  we 
think  we  have  a  good  plate  and  find  when 
we  get  it  on  the  press  that  it  is  not  repro¬ 
ducing  properly  or  the  plate  may  be  bent 
wrong  so  it  doesn't  fit  the  press  properly. 

The  back-up  system  which  is  being  de¬ 
signed  for  use  in  our  newspapers  is  com¬ 
posed  of  a  video  tape  recorder,  a  PDF 
11/03  microcomputer  with  a  I6K  byte 
memory,  a  Texas  Instruments  Silent  700 
Terminal  and  a  Data-Chron  Time  Code 
Generator/Translator.  We  will  have  two 
of  these  back-up  systems  and  expect  that 
to  be  sufficient  for  a  complete  system  of 
6  laser  plate  makers. 

With  this  system  then,  we  will  be  re¬ 
cording  on  video  tape  all  the  pages  which 
we  wish  to  save  in  case  of  need  for 
generating  a  replacement  plate  from  the 
back-up  system. 

Our  plans  are  to  enter  into  a  directory 
all  pages  that  are  to  be  imaged  by  the 
Laserite  system  at  the  terminal 
keyboard.  The  pages  to  be  saved  on 
video  tape  will  be  specified  by  the  opera¬ 
tor  upon  entry  of  the  page  identification 
line  and  by  pressing  either  the  save  key 
or  the  skip  key  on  the  terminal.  While  the 
majority  of  our  live  news  pages  will  be 
made  over  and  would  thus  be  stored  on 
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the  video  tape,  the  operator  knows  those 
pages  that  would  not  be  made  over  and 
can  be  skipped.  There  are  some  obvious 
examples  such  as  the  classified  pages, 
any  of  our  advance  section  pages  and 
also,  of  course,  full  page  ads.  In  each  of 
these  cases  we  know  we  will  continue  to 
have  the  paste-up  to  use  as  a  back-up  if 
necessary. 

As  a  paste-up  of  a  page  is  loaded  into 
the  paste-up  drawer  of  the  Laserite,  the 
operator  will  enter  the  page  number  at 
the  terminal,  the  section  indicator  if 
necessary,  and  makeover  indicator  if 
makeovers  of  that  page  have  already 
been  made  and  will  tell  the  machine 
either  to  store  the  page  or  to  skip  it.  In 
most  instances,  this  will  be  a  five  or  six 
keystroke  operation  at  maximum.  If  the 
operator  has  depressed  the  save  key,  the 
page  will  be  stored  on  video  tape  at  the 
time  the  page  is  processed  through  the 
Laserite. 

The  identification  of  all  pages  regard¬ 
less  of  whether  they  have  been  stored  on 
video  tape  or  not  will  be  listed  on  the 
terminal  printer.  The  pages  that  have  not 
been  stored  on  video  tape  will  still  be 
listed  on  the  printout  directory  but  with 
the  column  for  the  video  tape  number  left 
blank.  The  day  and  time  will  also  be 
shown  on  the  printout  which  is  generated 
automatically  by  the  software. 

If  the  operator  presses  the  save  key,  to 
store  page,  the  microcomputer  reads  and 
stores  the  day/time  code  and  if  the  Laser¬ 
ite  is  in  the  ready  position,  the  micro¬ 
computer  places  the  video  tape  recorder 
in  the  record  mode.  The  microcomputer 
starts  the  Laserite  scanning  and  at  the 
end  of  the  exposure  indicates  that  it  is 
ready  for  another  exposure  and  the 
microcomputer  turns  off  the  video  tape 
recorder. 

If  for  any  reason  a  page  is  rejected  at 
the  Laserite  console  while  a  plate  is 
being  exposed,  the  video  tape  recorder 
will  be  stopped.  The  page  identification 
will  be  left  intact  in  the  back-up  directory 
but  the  page  will  be  tagged  as  incomplete 
to  prevent  an  attempt  to  recover  it.  A 
message  also  would  be  printed  on  the 
terminal  following  the  line  describing  the 
rejected  page  indicating  its  rejection. 

The  one-inch  wide  by  eight-inch 
diameter  video  tape  reel  will  record  up  to 
40  pages  and  the  directory  capacity  is 


governed  by  the  amount  of  memory  in 
the  microcomputer.  Because  of  the 
number  of  pages  that  will  not  be  made 
over  during  the  run,  we  anticipate  that 
the  40  pages  on  one  reel  should  be  suffi¬ 
cient  for  most  editions  of  our  newspaper. 

When  the  operator  wishes  to  retrieve  a 
page  stored  on  video  tape,  he  inputs  at 
the  terminal  the  page  number  he  wishes 
to  retrieve.  The  terminal  will  automati¬ 
cally  print  out  a  listing  of  all  pages  stored 
identified  by  that  page  number,  including 
makeovers  of  that  page.  Included  in  the 
listing  will  be  the  number  of  the  video 
tape  on  which  it  is  stored  and  the  date 
and  time  of  entry  of  the  page. 

The  operator  then  has  the  information 
he  needs  to  locate  the  page.  First  he  must 
be  sure  that  the  number  of  the  video  tape 
reel  shown  on  the  printout  corresponds 
to  the  tape  that  is  currently  mounted.  If 
not,  he  must  mount  the  proper  reel  be¬ 
fore  retrieving  the  page.  After  making 
sure  he  has  the  correct  reel  of  tape  on  the 
machine,  the  operator  then  can  input  the 
time  code,  based  on  the  information 
shown  on  the  printout,  of  the  page  he 
wished  to  retrieve.  The  tape  is  then  au¬ 
tomatically  searched  for  the  matching 
time  corresponding  to  the  page  being 
sought  for  retrieval. 

When  the  desired  page  is  located,  the 
system  positions  the  tape  at  the  begin¬ 
ning  of  the  page  and  if  the  Laserite  is 
ready,  the  microcomputer  software  is¬ 
sues  a  command  to  the  video  tape 
recorder  to  read  back  the  page.  The 
maximum  search  time  if  you  were  at  the 
opposite  end  of  the  video  tape  from  the 
page  you  were  looking  for  would  be  90 
seconds. 

As  I  mentioned  before,  all  pages 
stored  on  the  video  tape  are  referred  to 
by  the  day  of  the  year  and  the  time  they 
were  stored  and  this  information  will  ap¬ 
pear  on  the  printout  at  the  terminal.  This 
date  and  time  reference  is  necessary  to 
avoid  the  possibility  of  retrieving  the 
wrong  page  when  more  than  one  page 
with  the  same  identification  are  on  the 
same  video  tape.  In  other  words,  if  the 
page  has  been  made  over,  by  using  the 
time  reference  to  locate  it,  you  can  be 
sure  you  have  the  latest  makeover  of  that 
page  when  calling  for  a  backup.  This 
date/time  system  reduces  the  chances  of 
error  and  also  reduces  the  number  of 
keystrokes  involved  in  the  retrieval 
routine. 

There  are  a  number  of  commands 
available  to  an  operator  that  are  built  into 
the  system,  such  as  purge,  kill,  retrieve, 
list,  format,  etc.  I  won’t  go  into  details 
on  all  of  them  except  to  say  their  avail¬ 
ability  simplifies  and  speeds  up  the 
operator’s  work.  One  interesting  com¬ 
mand  worth  mentioning,  however,  is 
called  Space.  By  activating  this  com¬ 
mand,  the  operator  will  be  notified  of  the 
number  of  additional  pages  that  can  be 
stored  on  the  video  tape  presently 

(Continued  on  page  51) 
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‘^What  could  suppQ^  Americas 

electricity  for  about 250 years?” 

_ r\  r>  I  i  c  .  ..  . 


— David  G.  Roberts,  Scientist 


"Coal.  America  has  one  trillion  tons  of  coal  reserves  in 
the  ground.  Enou^  energy  to  equal  the  oil  reserves  of  the 
whole  world. 

"Coal  is  a  tested,  proven  energy  resource,  and  only  a 
generation  ago  it  was  supplying  48%  of  our  energy. 


f 


Today,  in  the  midst  of 
the  energy  crisis,  with  U.S.  oil 
resources  starting  to  run  out,  it 
supplies  only  20%  of  our  energy. 

By  tapping  our  vast  reserves  of  coal,  we  can  lessen  our 
dependence  on  imported  oil— a  move  that’s  in  the  best  interest 
of  all  of  us. 

Electric  companies  are  converting  to  coal. 

"So,  wherever  feasible,  electric  companies  are  converting 
plants  that  run  on  oil  and  natural  gas  to  coal.  In  this  way, 
these  precious  fuels  will  last  as  long  as  possible— not  only  for 
transportation  and  heating,  but  for  fertilizers,  pharmaceuticals, 
and  other  useful  applications. 

-  "To  meet  the  nations 

rising  power  requirements, 
we  will  need  825  million 
tons  of  C02J  annually  by 
1985,  as  compared  to 
half  of  that  amount  in 
1975.  Billions  of  dollars 
will  be  needed  to  get  that 
^  '  coal  out  of  the  ground,  to 

transport  it,  to  create  anti¬ 
pollution  controls. 

Coal  can’t  do  the  job 
alone — we  still  need 
nuclear  ener|jrv  as  a 
major  source  of 
electricity. 

"Nuclear  energy  is  the  other  proven  source  of  electricity. 

For  mauiy  sections  of  the  country,  it’s  the  best  and  most 
economical  source  of  power 

"But  remember  that  in  some  sections  of  the  country  our 
electric  power  capacity  is  stretching  thin.” 


The  time  to  build  power  plants  is  now. 


By  1988  Amenca  will  need  40%  more  electricity  just  to 
supply  all  the  new  people  and  their  jobs.  New  power 
plants— both  coal  and  nuclear— are  urgendy  needed  and 
must  be  started  at  once  to  be  ready  in  time.  For  facts  on 
your  energy  options,  just  send  in  the  coupon. 

Edison  Electric  Institute 
for  the  electric  companies 


t.dison  Electric  Institute 

P.O.  Box  2491,  General  Post  Office 

New  York,  N.Y.  lOOOl 

Please  send  me  free  information  about  coal  and  the  energy  crisis. 


City 


_ State. 


Zip- 


The  CSl  System 

11/60 

Big  System  Capability  For 
Small  To  Medium  Size  Newspapers 


Check  these  system  features: 

□  Powerful  128K  PDP  11  /60  computer,  with 
cache  memory,  memory  management. 


□  Single  computer  supports  all 
editorial  functions,  as  weli  as 


power  faii  recovery,  DEC  maintained.  classified  and  retaii  display. 


□  Flexible  disk  storage,  from  14  mb  to 

176  mb. 

□  Central  data  base  to  which  aii  terminals 
have  common  access,  dual  recorded 
for  maximum  safety. 


□  Supports  Coboi,  Fortran  iV, 
RPG  il  and  BASiC-Plus  2  for 

business  and  other 
applications. 


...for  Newsroom  Processing 


Editing  features  include: 

■  Data  base  security  permits  author¬ 
ized  user  access  oniy.  Extends  to 
accommodate  competing 
newsrooms. 

■  Stories  indexed  by  desk,  slug  name, 
author,  editor,  time  of  insertion  into 
data  base,  exact  H&J'd  depth  of 
copy,  page  assignment,  keyword, 
version  of  copy,  headfit  status, 
typeset  status,  error  condition, 
publication  date,  and  edition. 

■  Directories  of  stories  displayed 
virtually  instantaneously  based  on 
combinations  of  the  indexes  noted. 

■  Keywords  in  directories  displayed  in 
bold  to  draw  user  attention. 

■  Unlimited  number  of  stories  in  each 
desk;  36  hold  bins  per  user,  unlimited 
copy  per  bin. 

■  Infinite  scrolling,  both  forward  and 
reverse,  available  for  all  directories, 
hold  bins  and  stories. 

■  Wire  copy  automatically  routed  to 
proper  desk.  Local  copy  auto¬ 
matically  routed  according  to  user 
sign-on. 

■  Copy  routing  directly  from  directories. 

■  Story  text  displayed  for  editing  line  by 
line  in  typeset  format. 


■  Easy  to  read  display  of  tabulated 
material,  simplifying  input  and 
editing  of  box  scores,  election 
returns,  stocks,  TV  sections.  Wire 
service  typesetter  alignment  codes 
and  spacing  characters  suppressed. 

■  True  split  screen  capability.  Each 
screen  segment  can  display  a  story, 
a  directory  or  notes.  All  editing 
features  available  on  both  screen 
segments. 

■  System  instructed  by  simple  new¬ 
sroom  notation  rather  than  com¬ 
plicated  formats,  numbers  and 
symbols. 

■  Copy  depth  based  on  H&J  count  for 
precise  copy  fit. 

■  Automatic  interactive  headfitting. 
Automatic  breaking  of  wide  heads 
for  narrow  width  film. 

■  Urgents,  flashes,  bulletins  and  spe¬ 
cially  requested  keywords  flashed 

to  terminal  immediately  as  received. 

■  Terminal  displays  light  face,  bold 
face,  italic,  bold  italic.  Special 
symbols,  TV  Logos,  and  PI  characters 
are  accessed  by  a  single  keystroke 
and  displayed  intelligibly.  Data 
processing  symbols  not  used. 

■  Copy  manually  or  automatically 
routed  to  page  queues,  typesetting 
equipment,  line  printer,  bureau  and 
library  files. 


Compositioii  Systems,  Inc. 

. .  .software  does  make  a  difference 

570Taxter  Road,  Elmsford,  New  York  10523  •  (914)  592-3600 


Single  copy  sale 
distribution 


By  Ronald  C.  Anderson 

Circulation  Director 

Rochester  (N.Y.)  Democrat  &  Chronicle 

Single  copy  sales  has  been  and  still  is 
the  area  in  which  extra  immediate  effort 
will  produce  the  fastest  impact  on  your 
circulation  figures.  Yet,  in  the  normal 
sales  and  operational  activities  of  a 
circulation  department,  circulation 
people  often  get  so  wrapped  up  in  their 
more  important  home  delivery  efforts 
that  they  bypass  many  single  copy  sales 
opportunities  existing  in  their  markets. 

Aggressive  single  copy  selling  is  just  as 
important  to  the  total  sales  effort  and 
circulation  growth  of  a  newspaper  as  car¬ 
rier  contests,  telephone  selling,  crewing, 
etc. 

What  is  successful  single  copy  selling? 

1  define  it  as  follows:  “Successful  single 
copy  selling  is  simply  a  matter  of  reach¬ 
ing  people  where  they  are  at  the  right 
time,  with  enough  copies  to  supply  all 
needs,  and  exerting  enough  sales  activity 
there  to  attract  attention  and  stimulate 
the  desire  to  buy.” 

Here  is  a  buffet  of  fifteen  key  ideas 
that  can  help  any  newspaper  achieve 
more  single  copy  sales  and  a  more  dollar 
efficient  single  copies  sales  opera¬ 
tion — many  of  them  very  quickly. 

If  your  circulation  department  does 
not  presently  have  a  specific  person 
charged  with  the  responsibility  for  single 
copy  sales,  at  least  in  your  metro  area,  it 
should  have.  Single  copy  sales,  being  a 
completely  different  ball  game  than 
home  delivery,  needs  specialized  man¬ 
agement.  On  a  large  newspaper,  this 
should  be  someone  who  can  devote  all  of 
his  or  her  time  to  it.  On  a  smaller  paper, 
it  should  be  someone  who  can  give  it  at 
least  half  time. 

Make  sure  the  single  copy  manager, 
and  his  staff  if  he  has  one,  keeps  good 


ANPA/RI 

GATE_WAY\  1 

enough  records  to  indicate  every  day 
where  your  newspaper  is  selling  out  and 
where  it  is  not.  Thorough  draw  and  sales 
analysis,  outlet  by  outlet,  is  a  must,  so 
sales  can  be  maximized  by  delivering  the 
most  ideal  number  of  copies  to  each  out¬ 
let  every  day.  You  don't  want  to  sell 
out — ideally,  you  want  to  pick  up  one 
return  from  each  rack  and  two  from  each 
dealer  each  day. 

Don’t  rely  solely  on  racks,  solely  on 
over-the-counter  outlets,  or  solely  on 
street  sellers  to  do  your  single  copy  sell¬ 
ing.  It  is  very  important  to  have  a  good 
mix  of  all  three.  For  example,  one  of  the 
biggest  flaws  in  the  independent  contrac¬ 
tor  single  copy  sales  operation  is  that  the 
contractors  just  want  racks,  since  they 
make  more  money  per  rack-sold  copy 
than  per  store-sold  copy. 

Yes,  racks  are  very  important  and 
every  newspaper  should  seek  places  to 
put  many  more.  However.  Sunday  pa¬ 
pers  move  better  and  with  less  financial 
risk  in  over-the-counter  outlets.  Over- 
the-counter  outlets  make  change  which 
racks  cannot.  Over-the-counter  outlets 
can  easily  call  you  for  more  papers,  if 
they  sell  out  early,  or  can  easily  be  called 
to  see  if  they  need  a  resupply,  while 
racks  cannot.  Newspapers  should  main¬ 
tain  a  good  outlet  balance,  selling  mer¬ 
chants  on  handling  their  product  just  as 
vigorously  as  they  seek  new  rack  outlets. 

Keep  racks  clean  and  working  prop¬ 
erly.  They  represent  your  newspaper! 
Clean,  well  functioning  racks  certainly 
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sell  more  than  dirty,  malfunctioning 
racks.  In  Rochester,  we  have  a  well 
equipped  rack  shop,  staffed  by  two 
mechanically-oriented  full-time  em¬ 
ployes.  They  can  do  virtually  any¬ 
thing  needed  to  fix  a  rack  or  rebuild  one 
from  parts  of  others.  They  do  the  body 
work,  painting,  coin  mechanism  conver¬ 
sions  and  repair,  etc.  This  shop  saves  us 
a  lot  of  money  each  year  by  reducing  the 
number  of  new  racks  we  need  to  buy 
from  the  manufacturer.  We  even  seek  to 
buy  used,  unneeded  sho  racks  from  other 
newspapers  and  refurbish  them  for  our 
own  use  or  sell  them  to  smaller  Gannett 
units  that  can’t  afford  such  a  repair  facil¬ 
ity  and  can’t  afford  to  buy  many  new 
racks  each  year. 

Check  your  stockroom,  warehouse, 
mailroom,  loading  area,  distributor  gar¬ 
ages,  and  anywhere  else  where  new 
racks  or  racks  needing  repair  may  be  just 
sitting  around  doing  nothing.  Then,  get 
the  new  ones  out  somewhere  right  away 
and  get  the  broken  ones  fixed  and  out 
somewhere  promptly,  too.  Racks  just  sit¬ 
ting  around  sell  NO  newspapers. 

If  your  rack  copies  are  charged  out  to 
employes,  which  means  they  should  be 
charged  out  at  full  retail  price,  make  sure 
your  newspaper  is  using  ABC’s  75%  rule 
to  maximize  allowable  circulation  credit 
from  the  amount  of  money  collected. 
Basically,  this  means  that  after  deducting 
copies  remaining  in  the  rack,  the  news¬ 
paper  can  claim  net  paid  credit  for  all 
copies  that  were  taken  providing  at  least 
75%  of  the  total  retail  price  for  those 
copies  was  collected  from  the  rack.  This 
involves  keeping  good,  auditable  rec¬ 
ords. 

Keep  an  eye  on  the  percentage  of  theft 
from  your  racks.  Try  various  ways  to 
keep  it  down.  For  example  in  Rochester, 
we  recently  reduced  the  theft  percentage 
from  22%  to  19%  simply  by  reducing 
draws  and  controlling  returns  tighter  on 
our  racks.  Many  newspapers  publicly 
offer  rewards  to  police  agencies  and  to 
private  citizens  for  helping  apprehend 
people  who  steal  from  racks. 

This  helps!  Many  newspapers  today 
are  looking  into  and  trying  automatic 
vending  machines,  too,  to  reduce  or 
eliminate  theft.  One  of  the  biggest  needs 
of  our  industry,  despite  the  efforts  of 
many  manufacturers  as  well  as 
ANPA/RI.  is  for  a  simple,  reliable,  low 
cost  machine  or  rack  that  will  dispense 
only  one  paper  per  payment.  I’ve  seen 
only  one  machine  so  far  that  seems  to 
have  all  these  attributes — the  new  rack 
now  in  production  at  K-Jack  in  Califor¬ 
nia.  I’ve  ordered  one  of  the  first  they 
make,  and  after  it  arrives,  we  will  give  it 
a  good  test.  1  sincerely  hope  it  works 
well  for  us,  as  using  a  significant  quantity 
of  them  could  save  my  newspapers  much 
money.  Our  theft  now  runs  close  to 
$150,000  per  year!  In  producing  such  a 
machine,  1  think  one  of  the  most  impor- 

(Continiied  on  page  51 ) 
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Raiding  the  Highway  Trust  Fund 
is  a  Poor  Energy  Policy. 


America  is  running  out  of 
gasoline.  Our  dependence  on 
foreign  sources 
continues  to  grow  at  an 
alarming  rate.  The  balance  of 
pa^mients  problem  gets  more 
serious  each  year. 

America’s  business  community 
as  well  as  our  friends  overseas 
clamor  for  a  strong,  effective 
national  energy  policy. 

In  the  face  of  these  problems, 
special  interest  groups  persist 
in  their  efforts  to  raid  the 
Highway  Trust  Fund  for  uses 
other  than  its  original  intent:  to 
complete  the  U.S.  Interstate 
Highway  System. 

Putting  aside  the  favorable 
safety  and  economic  factors  of 
the  Interstate  System,  let’s  take 
a  realistic  look  at  how  it 
contributes  to  a  positive  energy 
policy.  It’s  as  simple  as  this: 
completion  of  the  Interstate 
Highway  System  will  allow  our  cars 
and  trucks  to  move  across  the 
country  more  efficiently.  Fewer  stops  for 
traffic  lights.  Less  congested  areas  to 
contend  with.  More  direct  routes  to 
destinations.  The  end  result:  significantly  less 
consumption  of  gasoline. 

Now  that’s  an  energy  savings  America  can’t 
afford  to  give  up. 

The  American  motorist  pays  an  average  of 
$38  a  year  into  the  Highway  Trust  Fund. 
Trucks  which  comprises  18.8%  of  the 


vehicles  on  the  road,  pay  41.8%  of  the  taxes 
that  go  into  the  Fund.  To  divert  money  paid 
in  good  faith  for  more  efficient  highways  and 
use  it  for  local  non-highway  projects  would 
be  unfair  to  the  millions  of  taxpayers  from 
whom  it  was  collected.  And  it  would  reduce 
a  significant  contribution  to  energy 
conservation. 


Presented  by  Dorsey  Trailers  whose  innovative  engineering 
has  produced  a  new  design  to  reduce  fuel  consumption 
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Newsprint  waste 
ink  and  water 


By  Fred  J.  Moyer,  Jr. 

Production  Manager 

San  Diego  (Calif.)  Union-Trihiine 

L.et's  talk  on  two  cost  items  uniquely 
related  to  multi-edition,  daily  papers' 
using  offset — newsprint  waste  and  use  of 
ink  and  water. 

The  theory  that  high  waste  must  go 
hand-in-hand  with  offset  is  not  necessar¬ 
ily  so.  And.  in  my  opinion,  pressrooms  in 
offset  use  far  more  ink  than  necessary  to 
print  with  quality. 

Let  me  give  you  a  little  background  on 
the  Union-Tribune  Pub.  Co.  We  print 
both  morning  and  evening  papers. 
210.000  mornings — 140.000  evenings — 
and  340.000  circulation  on  Sundays.  We 
have  36  units  of  Goss  Metro — four  3  to  2 
folders — 20  half  decks.  We  will  use  this 
year  approximately  60,000  tons  of 
newsprint — 1,050,000  lbs.  of  black 
ink — 130.000  lbs.  of  color  ink. 

We  believe  that  system  design  is  a 
large  factor  in  waste  control.  In  the  sys¬ 
tem  design  stage  of  our  offset  planning, 
we  specked  our  Metro  presses  for  45" 
diameter  rolls.  And  today,  most  of  our 
tonnage  comes  in  45s,  and  this  reduces 
pasters  in  excess  of  20  per  cent — thereby 
reducing  potential  breaks  and  waste. 

Design  of  roll-handling  systems  and 
design  of  mailroom  systems  both  play  big 
parts  in  waste  reduction.  Our  roll  handl¬ 
ing  is  simple,  yet  delivers  clean  stripped 
rolls  to  each  reel.  In  our  mailroom  we 
make  extensive  use  of  dump  gates,  flying 
X  switches — divert  streams  to  back  up 
tying  lines — signal  presses  to  slow 
down — but  seldom  do  they  find  it  neces¬ 
sary  to  stop  presses.  As  you  well  know, 
each  start  on  offset  contributes  to  waste. 

Now  let's  get  to  some  facts.  Our  total 
waste  for  the  first  quarter  of  1978  was 
2.68  per  cent.  Of  this,  printed  waste  was 
1.20  per  cent,  white  press  .10  per  cent, 
core  .33  per  cent,  total  production  waste 
1.63  per  cent.  Annually  that  amounts  to 
$313,000  waste  just  in  the  pressroom. 
Consider,  also,  for  a  moment,  that  our 
waste  is  among  the  lowest  in  the  AN  PA 
for  our  category — over  20,000  tons. 

A  quick  look  at  those  figures  and  pre¬ 
vious  years — 1972  to  present — shows 
how  our  waste  has  come  down.  We  are 
lower  today  than  in  letterpress.  We  were 
sloppy  in  letterpress — newsprint  was 
considerably  cheaper  than  today — we 
did  not  then  drive  to  lower  waste! 

How  do  we  control  waste?  We  use 
daily  reel  and  break  reports,  daily  press¬ 
room  production  reports,  daily  press 
reports,  daily  waste  reports,  weekly  and 
monthly  web  break  reports.  When  1  say 
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we  use  them,  we  do.  We  analyze  them, 
we  ask  pressroom  supervisors  why  when 
waste  is  up.  We  post  waste  percentages 
every  day  on  a  blackboard  in  the  press¬ 
room.  The  different  MC  and  their  crews 
try  hard  to  beat  each  other.  In  a 
nutshell — we  don't  keep  records  for  the 
sake  of  record  keeping,  or  to  impress 
visitors.  We  keep  them  because  they  tell 
us  how  and  what  we  are  doing. 

Good  records,  properly  designed  and 
kept  by  the  right  person  in  the  right  place 
at  the  right  time  need  not  consume  ex¬ 
cessive  time  on  any  one  individual's 
part.  We  do  exactly  that  at  the  Union- 
Tribune,  and  we  believe  they  materially 
help  in  controlling  waste. 

Let  me  recap  the  different  forms  we 
use. 

Daily  reel  &  break  reports  detail  the 
size,  make  of  roll,  number  of  the  roll  in 
each  arm  of  each  reel,  and  tell  the  reason 
for  a  break  when  we  have  one.  They  also 
show  name  of  employee  responsible  for 
operation  of  that  reel.  Using  this  infor¬ 
mation,  the  superintendent  knows  what 
reel,  arm  or  individual  is  performing 
below  average. 

Daily  pressroom  production  report 
made  out  at  the  press  as  run  progresses. 
Details  which  press,  time  start,  press 
run,  stops,  time  stopped,  why — counter 
readings. 

Daily  press  report  built  from  info  on 
pressroom  production  report.  Press,  edi¬ 
tion,  start  time,  edition  off  time,  gross 
and  net  run,  and  waste  figure,  plus  men 
on  crews. 

Daily  waste  report  which  press,  gross, 
net,  waste,  per  cent,  weight,  cost,  start¬ 
up  waste,  run  waste,  number  of  stops, 
waste  per  stop  and  rolls  used.  This  report 
daily  goes  to  publishers  office,  produc¬ 
tion  office  and  press  superintendent. 
They  know  each  day  what  the  produc¬ 
tion  waste  costs. 

Weekly  web  break  report  shows  mills, 
rolls  used,  paster  breaks,  running 
breaks,  totals,  per  cents  and  rolls  per 
break. 

Monthly  web  break  report  shows  total 
of  weekly  reports  for  month  plus  year- 
to-date  averages. 

Each  month  we  send  copies  of  the 
monthly  web  break  reports  to  each  paper 
mill  that  supplies  paper  to  us.  That  way 


they  not  only  know  how  their  paper 
performs — they  also  know  how  other 
mills  are  performing. 

In  addition  to  these  reports,  the  press¬ 
room  maintains  an  “evidence”  or  “fault 
file”  by  mill.  This  information  is  given 
to  each  mill  representative  when  he  calls. 

It  shows  roll  number,  date  used  and 
reason  for  web  loss. 

On  the  presses,  our  start-up  procedure 
varies  some  between  different  crews. 
They  do,  however,  do  some  things  the 
same — such  as  presetting  compensation, 
ink  and  water  and  bringing  up  the  ink  in 
the  system  prior  to  start  of  run  by  run¬ 
ning  with  folder  disengaged — and  we 
start  slow  on  first  editions  each  day. 

Now  to  ink — the  more  ink  you  use,  the 
more  water  you  need.  The  more  water 
you  use,  the  more  problems  develop  with 
your  start-ups  and  running  webs  plus  ex¬ 
cessive  ink  causes  many  complaints  from 
readers  on  rub-off. 

In  San  Diego  we  like  a  gray-black 
paper — on  our  densitometer  it  is  a  read¬ 
ing  of  .95.  Two  years  ago  we  were  run¬ 
ning  a  dense  black  paper — densitometer 
reading  approximately  1.10.  Lots  of 
complaints  on  rub-off,  many  lost  webs 
and  ink  consumption  of  almost  24  lbs. 
per  ton  of  newsprint  (7552  pages  per  lb.). 

Today,  our  ink  consumption  averages 
1714  lbs.  per  ton  (10,357  pages  per  lb.).  It 
is  cleanly  printed,  sharp  in  definition  and 
rub-off  complaints  are  greatly  reduced. 
We  not  only  have  reduced  ink  costs  by 
$2.00  a  ton;  we  simultaneously  reduced 
our  web  breaks. 

Why? — Less  water! 

Let's  take  a  look  at  our  web  break  data 
for  the  past  4  years:  1974,  18.4  rolls/ 
break — 1975,  24.7  rolls/break — 1976, 
41.9  rolls/break,  and — 1977,  47.7  rolls/ 
break. 

Early  in  offset,  we  tried  to  run  presses 
at  70,000,  but  we  did  not  understand  the 
relation  of  ink,  water  and  speed,  and  in 
December  1974  when  newsprint  quality 
got  so  poor,  we  slowed  to  55/60,  learned 
offset  and  improved  our  performance, 
and  today  we  run  usually  at  65,000;  and 
can  and  do  run  at  70  if  necessary.  Notice 
in  1976  where  we  reduced  ink  level — 
used  less  water — look  at  the  result.  Al¬ 
most  twice  as  many  rolls  per  break  and 
the  gain  all  in  running  breaks! 

Since  August  1977  we  have  had  room 
manning  in  our  pressroom.  Nine  men  or 
less  to  a  press  regardless  of  paper  size 
(10  on  rare  occasions).  Our  web  breaks 
increased;  averages  dropped  to  30  rolls 
per  break.  We  have  been  working  to 
bring  this  back  up,  and  look  at  1978  to 
date!  By  the  month;  32.8 — 35.8 — 47.9 
and  64.3. 

I  rest  my  case!  You  can  control  waste! 
You  can  control  ink  and  water!  You  can 
start  up  presses  with  very  minimal 
waste!  And  you  can  reduce  breaks! 

Keep  accurate  records,  design  forms 
that  fit  your  operation — forms  that  really 
tell  you  what's  going  on — then  use  them. 
EDITOR  &  PUBLISHER  for  June  10,  1978 


'After  compariiig 
web  presses  in 
action,  we 
decided  on  the 
Harris  V-15A.” 

Floyd  Henderson 
Exec.  Vice  Pres.  &  Gen’l  Mgr. 

Darby  Printing  Company,  Atlanta 

“We  specialize  in  shortrun  periodical 
printing  and  traditionally  have  used  sheet¬ 
fed  presses.  But  once  we  realized  that  web 
could  handle  our  work  more  efficiently,  we 
spent  months  comparison  shopping  before 
deciding  which  press  to  buy. 

“Our  analysis  went  way  beyond  labor  and 
material  costs.  Our  management  team 
spent  a  lot  of  time  in  press  rooms  evaluating 
operating  features  of  candidate  presses 
working  side-by-side. 

“In  the  final  analysis,  we  decided  the 
Harris  V-1 5A  was  the  best  overall  value. 

“It  paid  for  itself  in  just  six  months 
through  savings  in  labor  and  materials 
costs.  It  takes  our  pressmen  just  six  min¬ 
utes  to  change  4  plates;  they  average  48 
plate  changes  a  day.  All  of  us  at  Darby 
consider  the  V-1 5A  the  single  best  invest¬ 
ment  our  firm  has  ever  made,  with  the 
exception  of  computerized  typesetting.” 

Make  your  own  comparison  next  time 
you  buy  a  press,  and  we  think  you,  too,  will 
decide  on  Harris. 


Integrated  display 
advertising  system 


By  Carl  Fortson 

Systems  Director 
Gannett  Newspapers  Inc. 

I'd  like  to  discuss  a  display  advertising 
system  which  is  being  developed  at  sev¬ 
eral  Gannett  newspapers.  I'll  begin  with 
a  brief  overview  of  what  we  plan  to  ac¬ 
complish  in  this  area  and  then  describe 
the  activities  of  several  of  our  plants  as 
they  move  toward  this  goal. 

This  is  not  an  orchestrated  effort  to 
arrive  at  a  predetermined  point,  but 
rather  the  result  of  several  newspapers 
working  simultaneously  to  solve  a  simi¬ 
lar  problem.  Local  conditions  have  pro¬ 
duced  different  priorities  and  different 
ideas,  but  the  overall  goal  is  the  same. 
We  want  a  single  input  of  display  ad  in¬ 
formation  to  be  sufficient  for  all  aspects 
of  display  ad  processing,  just  as  one 
input  is  sufficient  for  all  aspects  of  liner 
ad  processing  in  many  of  the  existing 
front  end  systems. 

A  system  this  large  is  typically  formed 
by  several  subsystems  which  operate  in¬ 
dependently  of  each  other.  Information 
is  transferred  to  each  of  the  subsystems 
or  modules  via  a  written  insertion  order. 
There  is  nothing  wrong  with  this  type  of 
modular  construction;  in  fact,  it  is  desir¬ 
able.  However,  unless  we  provide  a  path 
for  automated  transfer  of  data  from  each 
module  to  the  others,  we  pay  a  high  price 
for  modularity.  Not  only  do  we  incur  the 
cost  of  moving  data  from  one  module  to 
the  next,  but  we  must  establish  a  control 
system  to  insure  that  we  have  consistent 
data  in  each  of  the  modules.  This  is  more 
costly  than  the  data  movement. 

One  solution  to  this  problem  is  to  pro¬ 
vide  a  path  for  automatic  transfer  of  data 
from  one  module  to  another.  From  a  data 
flow  viewpoint,  the  system  is  then  totally 
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integrated.  It  makes  no  difference 
whether  the  system  is  contained  in  one 
computer  or  in  several;  the  system  logic 
is  the  same.  A  single  input  can  then  be 
utilized  for  all  modules  which  guarantees 
consistency  of  data  throughout  the  entire 
system. 

Next,  let's  look  at  the  production  sub¬ 
system  in  more  detail.  It  is  also  com¬ 
posed  of  several  subsystems.  An  ad 
being  constructed  traverses  this  basic 
path  one  or  more  times  until  it  is  com¬ 
pleted  and  filed  for  use  in  a  subsequent 
edition. 

It  is  very  common  for  a  log  (slide)  to  be 
maintained  in  any  or  all  of  these  areas. 
These  logs  exist  for  two  basic  reasons; 
control — they  insure  that  each  ad  is 
processed;  management  information — 
they  provide  productivity  barometers  for 
each  function. 

Or  do  they? 

Actually,  consolidating  the  logs  into 
meaningful  management  information  is  a 
time  consuming  and  expensive  process. 
It  is  usually  done  only  when  severe  prob¬ 
lems  are  suspected  in  a  particular  area. 

Logs  do  a  better  job  in  the  control 
function.  But  suppose  an  ad  gets  lost  be¬ 
tween  two  steps.  The  task  of  comparing 
two  logs  to  insure  consistency  is  so 
laborious  that  it  is  almost  never  done. 
We  probably  won't  know  the  ad  is  lost 
until  it  is  needed  in  an  edition.  It  then 
becomes  a  crisis. 

Now  suppose  that  we  change  the  sys¬ 
tem  such  that  information  regarding  the 
ad  and  the  text  is  entered  into  the  compu¬ 
ter  in  the  advertising  department.  A  writ¬ 
ten  insertion  order  is  no  longer  required, 
but  if  we  want  one,  the  computer  can 
type  it  out.  We  now  have  a  master  log 
and,  with  terminals  similar  to  calculators 
(slide),  we  can  update  the  master  log  to 
track  the  progress  of  an  ad  through  the 
production  process.  When  the  ad  arrives 
at  a  station,  the  ad  number  is  keyed  into 
the  system.  We  can  then  get  information 
such  as:  workload  for  the  upcoming 
shift;  productivity  by  shift  or  person;  ads 
not  progressing  normally;  credit  control; 
distribution  of  workload  by  time;  fore¬ 
cast  of  edition  size. 

This  information  should  also  help  us  to 
more  accurately  determine  the  costs  as¬ 
sociated  with  each  type  of  ad  and  to 
fine-tune  the  production  process.  The 


cost  of  information  is  now  much  lower 
than  with  a  manual  logging  system. 

Next,  let's  look  at  the  areas  of  ad 
scheduling  and  layout.  These  are  areas 
where  automation  is  paying  substantial 
rewards. 

The  manifest  system  scans  the  file  of 
all  ads  and  selects  those  scheduled  for  a 
particular  edition.  It  may  then  sort  the 
selected  ads  by  position  request  and  size 
before  presenting  them  to  the  layout  sys¬ 
tem. 

In  Niagara  Falls  we  have  used  an  au¬ 
tomated  manifest  system  as  input  to  a 
manual  layout  system  for  several  years 
and  feel  that  it  is  quite  effective.  In  our 
Westchester-Rockland  operation,  where 
a  single  ad  may  be  scheduled  in  up  to 
nine  different  newspapers,  an  automated 
manifest  system  is  a  necessity.  The  pa¬ 
perwork  involved  in  a  manual  system 
there  would  be  staggering. 

A  manifest  system  is  also  helpful  with 
respect  to  pickup  ads.  It  has  an  accurate 
record  of  the  last  publication  to  contain 
the  ad,  and  if  layout  is  automated,  it  can 
provide  the  page  number.  This  informa¬ 
tion  reduces  search  time  for  an  ad.  More 
importantly,  it  reduces  the  probability  of 
picking  up  on  the  wrong  ad. 

The  Reno  newspaper  will  be  using 
their  classified  system  in  this  area.  They 
have  the  capability  to  enter  a  display 
classified  ad  along  with  the  liner  ads.  The 
ad  will  be  typeset  only  once,  but  the 
classified  system  will  provide  a  manifest 
of  all  display  ads  for  the  edition.  This 
required  minimal  modifications  to  the 
classified  system. 

Automated  layout  systems  have  been 
tried  for  several  years  with  varying  de¬ 
grees  of  success.  We  tried  the  early 
PDP-8  version  produced  by  AN  PA  but 
dropped  it.  1  think  the  problem  was  that 
the  system  was  not  interactive  enough. 
Layout  requires  judgment;  there  is  no 
deterministic  solution.  An  interactive 
system  permits  the  judgment  of  a  person 
to  be  combined  with  the  clerical 
capabilities  of  the  computer.  The  result 
is  a  more  effective  system. 

A  descendant  of  the  AN  PA  package 
has  been  developed  in  Baton  Rouge  and 
is  operating  successfully  in  several  loca¬ 
tions.  We  have  used  this  package  in  Pen¬ 
sacola.  It  cut  the  time  to  lay  out  the 
paper  in  half  and  saved  up  to  six  pages 
per  week.  This  was  accomplished  with¬ 
out  adversely  affecting  the  editorial 
space  requirements.  As  the  price  of 
newsprint  continues  to  climb,  these  sav¬ 
ings  become  more  valuable. 

MIT  has  also  done  some  work  for 
AN  PA  in  this  area.  As  part  of  a  study  on 
computer-assisted  layout  of  newspapers, 
they  addressed  the  display  ad  positioning 
requirements  and  the  news  layout  re¬ 
quirements.  One  important  outcome  of 
this  study  is  a  formal  notation  which 
permits  one  to  easily  describe  his  work  in 
this  area  in  a  clear  and  concise  manner. 

(Continued  on  pufie  54) 

EDITOR  &  PUBLISHER  for  June  10.  1978 


30 


B  REASONS  WHY  TAL*  STAR 
IS  THE  LEADER  IN 
NEWSPAPER  AUTOMATION! 


\ 


I 


Classified  Pagination— running 
in  4  major  newspapers 


Production— processing  to  4 
on-line  APS-5s  or  606s  at  rated 
speed 


\ 

i 


Editorial  Systems— distributed 
processors  with  up  to  192  ter¬ 
minals  on  a  single  data  base 


Circulation— on-line  interactive 
subscriber  and  non-subscriber 
files 


l|  On-line  Classified— automated 

![  rating,  credit  checking  and 

~\\  sales  aides 


Business— batch  processing  or 
time  sharing;  FORTRAN,  RPG 
II,  COBOL  and  Data  Base  Man¬ 
ager 


NOTE:  Software  to  provide  the  capabilities  described 
above  is  installed  and  running  in  newspaper  plants  across 
the  country. 


BoxT-1000 

Princeton  Junction,  NJ  08550 
(609)  799-1111 

A  General  Automation  Company 


TAL-STAI\-»i 

Computer  Systems,  Inc.  '  T 

THE  SINGLE-SOURCE  SUPPLIER 


we  have  a  system  to  ^ 

fit  your  newspaper! 

(from  $20,000  to  $1,000,000  plus) 


-■  Reporter  Entry  System,  up  T-4000  Editorial  System,  up  to 
to4VDTs  192VDTS 

Publishing  System,  up  to  T-444  Editorial  System,  up  to 
3’2VDTs  384VDTS 

0  Publishing  System,  up  to 
64  VDTs  / 


mmi 


W^irealfy 


Record  6-moiilh 
drculatifm  gains! 

Morning:  Up  3,999!  Largest  morning 

circulation  increase  in  history. 

Evening:  Up  5,679!  Largest  evening 

circulation  increase  in  history. 

Combined 

Moming/Evening:  Up  9,678!  Largest  combined 
circulation  increase  in  history. 

Saturday:  Up  17,459!  Largest  Saturday 

circulation  increase  in  history. 

Sunday:  Up  13,701 !  Largest  Sunday 

circulation  increase  in  history. 

Record  total 
drcidatioii! 

Morning :  87,989  —  Largest  Tarrant  County 

circulation  EVER! 

Evening:  142,355  —  Largest  circulation  in  our 

history! 

Combined 

Moming/Evening:  230,344  —  Largest  Tarrant  County 
circulation  EVER! 

Saturday:  207,403  —  Largest  circulation  in  our 

history! 

Sunday:  233,464  —  Largest  circulation  in  our 

history! 


When  we  have  zui  important  message  to  tell,  we  use 
our  paper  like  our  advertisers  do.  Boldly. 

The  above  douMe  truck  ad  as  appeared  in  the  first 
section  of  the  morning  and  evening  editions  of  the 
Star ‘Telegram  on  April  14  and  17. 


voUing! 


You  and  thousands  of  others  are  proving  that  for 
people  who  live,  work  or  shop  in  the  Fort  Worth  area, 
there’s  only  ONE  newspaper  with  the  best  local  news, 
sports,  coupon  values,  columns,  comics,  classifieds 
and  all  the  other  information  you  need. 


Because  of  your  support,  our  advertising  during 
the  first  quarter  of  1978  is  UP  MORE  THAN  1,782,000 
LINES!  That’s  a  10.5  percent  increase  over  last  year’s 
record-setting  Star-Telegram  advertising  levels. 
Whether  it’s  classified,  focal  or  national  advertising,  our 
skyrocketing  circulation  means  your  message  is  selling 
more  readers  than  ever  before! 


Ncribody  ddivers  like 
the  Star-Tdegram. 


Contact  your  nearest  representative  of  Sawyer- 
Ferguson-Walker  Company  or  our  General  Advertising 
Manager,  Ralph  Ray,  817-336-9217. 


Figures  shown  based  on  Publisher's  Statements  for  6-month  periods  ending  Sept.  30. 1977  and  March  31, 1978  which  are  subject  to  audit. 


FORT  WORTH  STAR-TELEGRAM 

A  CAFinU  aTlES  COKMUNICATIONS,  INC.  NEWSPAPER. 

WE  TALK  TO  PEOPLE. 

FORT  WORTH  STAR  TELEGRAM  •  THE  KANSAS  CITY  TIMES  •  THE  KANSAS  CITY  STAR  • 

THE  OAKLAND  PRESS  (Pontiac,  Michigan)  •  CITIZEN-JOURNAL  (Arlington.  Texas)  •  NEWS  DEMOCRAT  (Belleville.  Illinois)  • 
Home  Furnishings  Daily  •  Daily  News  Record  •  Footwear  News  •  Supermarket  News  •  Electronic  News  •  American  Metal  Market  •  W  ' 
Women’s  Wear  Daily  •  Energy  User  News  •  Men’s  Wear  •  Metal/Center  News 


Newspeople  in  the  news 


Congratulating  each  other  upon  winning  1977  Marshall  Field  Awards  are 
Chicago  Sun-Times  editorial  cartoonist  John  Fischetti  (left)  and  political  car¬ 
toonist  Jacob  Burck  (right).  Publisher  Marshall  Field  (center)  presented  the 
awards  during  the  company's  1 2th  annual  Service  Recognition  Dinner.  Including 
a  bronze  plaque  and  cash  prize,  the  awards  cited  Fischetti  for  being  "a  compas¬ 
sionate  humanitarian  who  cares  deeply  about  newspaper! ng  and  the  other  men 
and  women  who  practice  it,"  and  Burck  for  being  "an  inspiration  to  young  artists 
and  an  avid  worker  for  the  betterment  of  the  human  condition."  (Photo  by 
Charles  Kirman,  Chicago  Sun-Times). 

Bill  Drevlr,  associate  editor  of  ad-  Elbert  H.  Baker  II,  publisher  of  the 
ministration  for  the  Cul}>ary  (Alta.)  Tacoma  (V/ash.)  News  Tribune — elected 
Herald — elected  president  of  the  Cana-  president  of  Allied  Daily  Newspapers, 
dian  Managing  Editors  Conference.  Jack  succeeding  Jack  Campbell,  co-publisher 
Briglia  of  the  London  (Ont.)  Free  of  the  Vancouver  Columbian. 

Press — elected  first  vicepresident  while  Frank  Blethen,  publisher  of  the  W«//« 
Don  Smith,  Edmonton  (Alta.)  Journal  Walla  (Wash.)  Union-Bulletin — elected 
was  elected  second  vicepresident  and  Bob  to  a  one-year  term  as  vicepresident,  suc- 
McAleer,  Windsor  (Ont.)  Star-re-  ceeding  Baker  in  that  post, 
elected  secretary-treasurer.  ♦  *  * 

*  +  *  Hunt  Helm — ^joined  the  Nashville 

David  B.  Martens — named  publisher  Banner  as  a  general  assignment  reportei . 
of  the  York  (Pa.)  Daily  Record.  He  has  ^  Master  of  Arts  in  journalism 

been  publisher  of  the  Tiffin  (Ohio)  graduate  of  Indiana  University,  where  he 
Advertiser-Tribune  since  1973.  editor  of  the  Indiana  Daily  Student. 
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Gerard  F.  Schiappa,  assistant  to  the 
president  and  director  of  public  affairs  of 
Panax  Corporation — elected  by  the 
board  of  directors  to  the  post  of 
vicepresident/public  affairs.  Schiappa 
started  with  Panax  as  director  of  Wash¬ 
ington  operations  2  years  ago  and  for  20 
years  earlier  was  in  the  U.S.  House  of 
Representatives  and  U.S.  Senate  in  vari¬ 
ous  staff  positions.  He  will  retain  re¬ 
sponsibilities  as  assistant  to  the  president 
at  the  East  Lansing  headquarters  of 
Panax. 

*  *  ♦ 

Raymond  J.  Blair,  a  freelance  writer 
and  former  Washington  correspondent 
for  the  New  York  Herald  Tribune — 
named  an  associate  editor  of  the 
Brunswick  (Me.)  Times  Record.  Blair 
moved  to  Maine  last  year  from  Old 
Greenwich,  Conn.  He  succeeds  J.  Scon 
Gibson,  who  resigned  to  join  the  As¬ 
sociated  Press  bureau  in  Hartford,  Conn. 

♦  ♦  ♦ 

Sam  S.  McKeel,  president  of  the 
Philadelphia  Inquirer  and  Daily 
News — elected  chairman  of  the  board  of 
trustees  of  the  Philadelphia  College  of 
Art. 

*  *  ♦ 

Norman  Richardson,  former  managing 
editor  of  the  Temple  (Tex.)  Daily 
Telegram — appointed  executive  editor  of 
the  Te.xarkana  {'Te\.)  Gazette  and  News. 

Thomas  R.  Mick — named  promotion 
and  research  director  of  the  Denver  Post, 
succeeding  Edwin  T.  McClanahan,  who 
retired  June  I  after  heading  the  promo¬ 
tion  and  research  department  for  22 
years.  Mick  has  been  a  promotion 
copywriter  at  the  Post  for  7  years,  and 
before  that  was  with  the  Des  Moines 
Reftister  and  Tribune  4  years. 

Clement  C.  Winke,  Jr. — named  pub¬ 
lisher  of  The  Broward  Times,  a  twice- 
weekly  suburban  newspaper  and  a  divi¬ 
sion  of  the  Miami  Herald  Publishing 
Company.  Winke  joins  the  Broward 
Times  after  2  years  at  the  Herald  as  ad¬ 
ministrative  assistant  to  the  treasurer, 
service  department  and  credit  depart¬ 
ment  manager. 

*  *  * 

Lynw(X)d  D.  Armstrong,  publisher  of 
the  Waco  (Tex.)  Trihnne-Herald — 
retired  June  1  after  43  years  with  the 
newspaper.  Succeeding  him  is  Raymond 
R.  Preddy,  who  has  been  assistant  pub¬ 
lisher  for  the  past  year. 

Armstrong  is  a  former  ad  director  of 
the  newspaper  and  a  past  president  of  the 
Texas  Newspaper  Advertising  Managers 
Association.  Preddy  was  formerly  busi¬ 
ness  manager  of  Dayton  Newspapers, 
Inc.,  Dayton,  Ohio. 
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ROBB  SWANSON  has 
been  appointed  to  the  new 
post  of  sales  director  of 
Madison  Newspapers, 
Inc.,  publisher  of  the  Capi¬ 
tal  Times  and  the  Wiscon¬ 
sin  State  Journal.  He  will 
manage  the  combined  cir¬ 
culation,  marketing  and 
advertising  departments. 
Swanson  has  been  vice- 
president  and  general 
manager  of  the  Rapid  City 
(S.D.)  Journal  and  previ¬ 
ously  was  merchandising 
supervisor  and  national 
advertising  representative 
for  the  Minneapolis  Star- 
Tribune. 


Michael  J.  Conlon, 
United  Press  Internation¬ 
al's  consumer  affairs  wri¬ 
ter,  is  winner  of  the  10th 
annual  award  for  out¬ 
standing  media  service 
given  by  the  Consumer 
Federation  of  America. 
Conlon  has  been  UPl's 
consumer  writer  since 
1973,  joining  the  news¬ 
service  in  Chicago  in  1962 
after  an  internship  pro¬ 
gram  at  the  Peoria  (ill.) 
Journal-Star.  He  later  was 
Illinois  news  editor  and 
assistant  bureau  manager 
at  UPl  Detroit  before 
transferring  to  Washing¬ 
ton  in  1968. 


Freedom  Newspapers,  Santa  Ana,  Calif.,  recently 
honored  three  retiring  employees  who  together  put  in 
over  130  years  of  service  at  the  Bucyrus  (Ohio) 
Telegraph-Forum. 

In  the  front  row  (left  to  right)  are:  Mailroom  supervisor 
Gordon  Clady;  Mary  Fligor  Clady,  a  linotype  operator; 
and  Franklin  Armstrong,  publisher  of  the  paper  for  42 
years.  Back  row  (left  to  right)  are:  Freedom  Newpapers 
president,  Harry  Hoiles;  Betsy  Hoiles;  and  her  husband 
Tim  Hoiles,  publisher  of  the  Victorville  (Calif.)  Daily 
Press  and  a  board  member  of  Freedom  Newspapers. 
The  retirees  were  presented  with  oil  portraits  and  gifts 
from  fellow  employees. 


Austin  C.  Drukkur,  president  and  di¬ 
rector  of  Drukker  Communications,  Inc. 
Passaic,  N  .J . — received  a  degree  of  Doc¬ 
tor  of  Humane  Letters  at  Felician  Col¬ 
lege.  Lodi,  N..I.  Sister  Mary  Hiltrude, 
college  president,  paid  tribute  to  Druk- 
ker’s  continuing  his  family  tradition  of  50 
years  of  publishing  newspapers  in  the 
service  of  the  public,  of  promoting  a  free 
and  responsible  press,  and  exemplifying 
American  patriotism. 


Gordon  Due  hi  iei.i>— appointed  editor 
general  news  for  Reuters  North 
America.  He  has  held  senior  editorial 
posts  with  Reuters  in  London  and  Wash¬ 
ington  and  served  most  recently  as  pro¬ 
duction  editor  in  New  York. 

Ditchfield  succeeds  Ronald  G. 
Clarkh,  who  becomes  chief  of  bureau, 
Los  Angeles.  In  addition  to  international 
editorial  assignments  for  Reuters,  Clarke 
has  been  news  editor  in  Washington  and 
chief  correspondent  in  the  Midwest.  He 
became  editor  general  news  for  North 
America  in  1975. 


Mkiiaii.  F.  Killian,  advertising  staff, 
A/cir  Britain  (Conn.)  Herald  daily,  since 
1976 — appointed  retail  advertising  sales 
manager.  He  was  previously  on  advertis¬ 
ing  stiiff,  Maiuliesier  (Conn.)  Evenin}> 
Herald. 


Phil  Stlli.k,  formerly  with  WLIS- 
Radio.  Old  Saybrook.  Conn.,  and  writer 
for  now-defunct  Hartford  Trihane — to 
Manchester  (Conn.)  Journal-Inquirer  as 
reporter. 


Klvin  j.  Barry — named  publisher  of 
the  White  County  Publishing  Company, 
Searcy,  Ark.,  which  publishes  the 
Searcy  Daily  Citizen  and  the  White 
County  Citizen,  a  free  distribution 
weekly.  Barry  has  been  community  rela¬ 
tions  director  of  the  Abilene  (Tex.)  Re¬ 
porter  News,  also  a  Harte-Hanks  news¬ 
paper. 

Plrrin  Joni  s — appointed  vicepresi¬ 
dent,  editor  of  the  White  County  Publish¬ 
ing  Company. 


Chari.ks  M.  Thomrson,  Jr. — appointed 
editor  of  the  Ocean  City  (N.J.) 
Sentinel-Ledfier.  He  has  been  acting 
editor  since  November,  1977. 


Frank  M.  Quinn — named  director  of 
circulation  at  the  Ypsilanti  (Mich.)  Pre.s.v. 

Quinn  served  as  circulation  district  man¬ 
ager  at  the  Detroit  News  for  17  years  and 
also  worked  in  circulation  sales  promo¬ 
tion  and  distribution  at  the  Akron  Beacon 
Journal  and  Chicago  Tribune.  Quinn 
succeeds  Tom  Hanky,  who  resigned  to 

operate  a  business.  Bon  Bray— named  publisher  of  The 

Mountain  Democrat.  Old  Hangtown 
Placerville.  California.  He  has  been  with 
the  newspaper  since  1965,  and  since  1968 
has  been  advertising  and  business  man¬ 
ager. 

Ursu  A  Smith — promoted  from  staff 
Kathy  King.solvkr.  formerly  a  family  writer  to  the  new  position  of  managing 
living  writer  for  the  Lawton  (Okla.)  editor.  She  has  been  with  the  paper  since 
C ons titnti on- M orni nf>  Press — named  1 963 . 

Oklahoma  Press  Association  editorial  Announcement  was  made  by  Larry 
assistant  to  succeed  Twii.a  Housk,  who  Bi  lanoi  r.  publisher-editor,  who  will  be 
has  become  managing  editor  of  the  publisher-emeritus  and  continue  as 
Grove  (Okla.)  San.  editor. 
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Ki  n  /immi  rman.  former  editor  of  the 
Milwaukee  Sentinel’s  “Goixl  Morning!” 
feature  section — named  public  relations 
director  of  Deaconess  Hospital. 

(Continued  on  paize  36) 


Chari.ks  Biogs,  sports  editor-reporter 
of  the  Bixby  (Okla.)  Bulletin — appointed 
managing  editor. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 

27  Years  Nation-Wide  Personal  Service 
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Newspeople  in  the  news 


Ric  hard  F.  Tushingham  and  Gary  D. 
Grai  i — joined  Gannett  Newspaper  Ad¬ 
vertising  Sales  as  national  sales  account 
executives.  Tushingham  Joins  the  New 
York  staff  from  Ted  Bates  advertising 
agency.  He  has  previously  been  with 
General  Foods  and  The  Daily  Advance, 
Dover,  N.J. 

Graff  will  be  in  the  Detroit  office  of 
GNAS.  He  has  a  newspaper  background 
of  retail  selling  with  several  Michigan 
newspapers.  Royal  Oak  Daily  Tribune, 
Traverse  City  Record-Eafile ,  most  re¬ 
cently  the  Lansiufi  State  Journal. 

*  *  * 

Edwin  M.  Yodkr,  Jr.,  associate  editor 
of  the  Wasliinftton  Star  since  May  of 
1975 — named  editorial  page  editor  and 
will  also  supervise  the  op-ed  page. 

9f:  4:  »|c 

Stanley  Forman,  Boston  Herald 
American  staff  photographer — winner  of 
competition  sponsored  by  international 
Assn,  of  Fire  Fighters  for  best  photo  in  a 
newspaper  over  100,000  circulation. 

*  *  * 

Angelo  J.  DeMio,  former  Associated 
Press  editor,  and  a  World  War  11  editor 
of  Stars  and  Stripes,  Europe — named 
executive  director,  Connecticut  Food 
Stores  Asscxiation,  Hartford. 


Donald  Dorsien,  general  manager  of 
Advisor  Newspapers,  Utica,  Mich. — 
named  general  manager  of  the  I  inlay 
(Mich.)  Times  Journal  and  Almont 
(Mich.)  Country  Journal.  Dorsten  suc¬ 
ceeds  Robert  E.  Nat/.el,  who  sold  the 
two  papers  to  Panax  last  December. 

*  *  ♦ 

James  F.  Croneis,  ad  manager  of  the 
Bucyrus  (Ohio)  Telefiraph-Eorum — 
named  publisher.  Croneis  has  been  with 
the  paper  23  years.  James  E.  Simegel, 
senior  advertising  salesperson — assumes 
Croneis  former  duties. 

*  ♦  * 

John  Johnson,  formerly  assistant  circu¬ 
lation  manager  of  the  B/g  Sprhifi  (Tex.) 
Daily  Herald — named  circulation  man¬ 
ager  of  the  Pauls  Valley  (Okla.)  Daily 
Democrat. 


Wallace  Goodman,  former  general 
manager  and  advertising  director  of  the 
Weatherford  (Okla.)  Daily  News — 
named  executive  vice  president  of  the 
Weatherford  Chamber  of  Commerce. 

>lc  :i!  ♦ 

Graden  Napier,  former  assistant  circu¬ 
lation  manager  of  the  Sapulpa  (Okla.) 
Herald — named  circulation  manager. 


USING  A  RECRUITING  CONSULTANT: 

WHAT  ARE  THE  KEY  ADVANTAGES? 

ASSURANCE  —  A  professional  and  comprehensive 
search  ensures  a  wide  range  of 
highly  qualified  candidates 

EFFICIENCY  —  Your  valuable  time  is  utilized 

where  it  is  most  productive:  the 
final  decision 


CONFIDENTIALITY  - 


Your  identity  is  carefully  protected, 
avoiding  disclosure  of  sensitive 
information 


Independent  and  expert  counsel 
in  all  phases  of  the  hiring  decision 


OBJECTIVITY 

RESULTS  —  The  best  possible  candidate  is  hired 


RON  CURTIS  8.  COMPANY 
Renaissance  Plaza,  Suite  213 
1460  Renaissance  Drive 
Park  Ridge,  Illinois  60068 
(312)296-2375 

Serving  the  Communications  Industry  Since  1965 
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Thomas  E.  Sander  is  the  new  edito¬ 
rial  page  editor  of  the  Fort  Lauderdale 
(Fla.)  Sun-Sentinel.  A  Florida  news¬ 
man  for  more  than  15  years,  Sander 
had  served  as  assistant  editorial  page 
editor  of  Today  in  Cocoa  since  1975. 
He  earlier  was  a  political  and  gov¬ 
ernmental  reporter  and  county  seat 
bureau  chief  for  Today,  copy  editor  for 
the  Titusville  (Fla.)  Star-Advocate,  re¬ 
porter  for  the  Cocoa  Tribune  and  in 
various  posts  for  the  Orlando 
Sentinel-Star. 

Mike  Thorpe — moved  from  advertising 
manager  of  the  Oregon  City  (Ore.) 
Enterprise-Courier — to  assistant  pub¬ 
lisher  of  the  twice  weekly  Pullman 
(Wash.)  Herald.  Also  as  part  of  an  ex¬ 
pansion  plan,  Floyd  Larson — title 
changed  to  editor  from  executive  editor 
and  general  manager,  and  Janet  Rugg,  a 
staff  member — to  news  editor.  Jim 
Spiersch — to  the  staff  as  a  writer.  First 
step  in  the  expansion  is  a  new  twice- 
monthly  Palouse  Shoppin}’  Guide,  with 
free  distribution  to  1 1 ,0(X)  homes. 

*  *  * 

David  H.  Jacobs,  a  Providence  (R.l.) 
Journal-Bulletin  business  news  writer 
and  real  estate  columnist — named  an 
agency  editor  of  Creamer  Dickson 
Basford-New  England,  Providence. 

*  *  * 

Robert  Thom  as,  East  Oreftonian , 
Pendleton,  Oregon — elected  president  of 
the  Pacific  Northwest  International  Cir¬ 
culation  Managers  Association.  Milo 
Bi.oss,  Daily  Olympian ,  Olympia, 
Wash. — first  vicepresident,  and  Jim  Lar¬ 
sen,  Everett  (Wash.)  Herald — second 
vicepresident. 

Robert  Fenton,  Lethhrid}>e  (Alta.) 
Herald — convention  secretary;  Rodney 
Miles,  Salem  (Ore.)  Statesman- 
Journal — secretary-treasurer  and 

Richard  Ward,  Saskatoon  (Sask.)  Star- 
Phoenix,  director. 
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DowTones 
has  Silenced 
the  Press. 


Now  Goss  Metro  Press*  users  can 
take  advantage  of  new  technology 
developed  exclusively  for  THE 
WALL  STREET  JOURNAL  to  give 
their  pressmen  total  press  control 
from  a  remote  "quiet  room." 

Dow  Jones  Engineering  introduces 
new  remote  control  equipment 
created  for  and  proven  in  Wall 
Street  Journal  pressrooms.  It's  the 
Dow  Jones  Remote  Control  Press 
Console,  a  time-saving,  money-saving 
piece  of  hardware  which  simplifies 
compliance  with  all  OSHA  and  labor 
sound  level  requirements. 

Improvement  in  Working  Conditions 
and  Profit  Levels 

The  Dow  Jones  Remote  Control  Press 
Console  brings  total  press  control 
inside  an  isolated,  sound-attenuated 
room.  No  personal  sound-protective 
devices  are  required  during  normal 
press  operation.  All  governmental 
and  labor  sound  requirements  are 
met  with  the  DJ  Remote  Control 
Press  Console  system.  But,  more 
than  just  sound  is  reduced.  The 
simplicity  of  operation  and  con¬ 
venience  of  clustered  controls  mean 
pressmen  can  make  quicker  ink  and 
water  adjustments  with  just  the  touch 
of  a  button.  Faster  more  accurate 
adjustments  reduce  material  waste 
and  save  money. 


Speed  of  Installation  and  Low  Main¬ 
tenance  Mean  Extra  Savings 
The  Dow  Jones  Remote  Control  Press 
Console  can  be  installed  without  loss 
of  valuable  press  time.  Training  time 
is  a  matter  of  hours  and,  once  oper¬ 
ational,  plug-in  modules  make 
maintenance  easy  for  your  existing 
engineering  department. 

Single-Location  Press  Control 
Maximizes  Manpower 
Because  controls  are  grouped  for  con¬ 
venient  access  and  because  oper¬ 
ational  environment  is  improved  for 
all  personnel,  pressmen  can  be  given 
responsibility  for  more  pages  and  can 
exercise  control  more  quickly  regard¬ 
less  of  size  of  run.  The  results,  again, 
are  improved  profitability  for  your 
company. 

The  Dow  Jones  Remote  Press 
Console  Offers  Both  Hands-on 
Adjustment  Capability  and  Hands- 
off  Standard  Settings  for  Ink  and 
Water  Distribution 
Your  Goss  press  may  be  operated 
either  from  on-press  controls  or 
from  the  remote  quiet  room  location. 
This  provides  backup  capability 
during  runs  affording  total  control  of 
output.  The  DJ  Remote  Press 
Console  has  been  totally  engineered 
to  save  time,  save  steps,  save  money. 


Complete  Information  is  Just  a 
Phone  Call  Away 
We'd  like  to  talk  to  you  about  the 
adaptability  of  the  Dow  Jones 
Remote  Control  Press  Console  to 
your  own  Goss  Metro  Offset  or  Goss 
Letterpress  equipment.  Just  give  us  a 
call  (collect)  and  we'll  give  you  full 
details.  Remember,  the  DJ  Remote 
Control  Press  Console  can  mean  a 
better  bottom  line  for  you.  Let  Dow 
Jones  silence  your  press. 

For  complete  information  on  the 
Dow  Jones  Remote  Control  Press 
Console  call  Dick  Stickney  collect  at 
(609)  452-2000  Ext.  496. 

Or  write  using  coupon: 

Dick  Stickney, 

Dow  Jones  Engineering 
Dow  Jones  &  Company,  Inc. 

Post  Office  Box  300 
Princeton,  N.J.  08540 


n  Yes,  tell  me  more  about  the  Dow  Jones 
Remote  Control  Press  Console. 


Title 

1 

1 

1 

L  ■ _ 
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‘Also  Goss  Letterpresses  with  Colortrol. 


sions. 


Justice  Stewart's  Dissent 


Excerpts  from  opinions 
on  newsroom  search 


Following  are  excerpts  from  the  texts 
of  opinions  handed  down  by  the  Su¬ 
preme  Court  (May  31)  in  ruling  that 
newspapers  do  not  enjoy  any  special  pro¬ 
tection  against  court-approved  searches 
by  Government  agents  seeking  criminal 
evidence: 

Majority  Opinion 

The  terms  of  the  Fourth  Amendment, 
applicable  to  the  states  by  virtue  of  the 
14th  Amendment,  are  familiar: 

“The  right  of  the  people  to  be  secure 
in  their  persons,  houses,  papers,  and  ef¬ 
fects.  against  unreasonable  searches  and 
seizures,  shall  not  be  violated,  and  no 
warrants  shall  issue,  but  upon  probable 
cause,  supported  by  oath  or  affirmation, 
and  particularly  describing  the  place  to 
be  searched,  and  the  persons  or  things  to 
be  seized.” 

It  is  untenable  to  conclude  that  prop¬ 
erty  may  not  be  searched  unless  its  oc¬ 
cupant  is  reasonably  suspected  of  crime 
and  is  subject  to  arrest.  And  if  those  con¬ 
sidered  free  of  criminal  involvement  may 
nevertheless  be  searched  or  inspected 
under  civil  statutes,  it  is  difficult  to 
understand  why  the  Fourth  Amendment 
would  prevent  entry  onto  their  property 
to  recover  evidence  of  a  crime  not  com¬ 
mitted  by  them  but  by  others. 

As  we  understand  the  structure  and 
language  of  the  Fourth  Amendment  and 
our  cases  expounding  it.  valid  warrants 
to  search  property  may  be  issued  when  it 
is  satisfactorily  demonstrated  to  the 
magistrate  that  fruits,  instrumentalities 
or  evidence  of  crime  is  located  on  the 
premises. 

Balance  in  the  Amendment 

The  Fourth  Amendment  has  itself 
struck  that  balance  between  privacy  and 
public  need,  and  there  is  no  occasion  or 
justification  for  a  court  to  revise  the 
amendment  and  strike  a  new  balance  by 
denying  the  search  warrant  in  the  cir¬ 
cumstances  present  here  and  by  insisting 
that  the  investigation  proceed  by  sub¬ 
poena  duces  tecum,  whether  on  the 
theory  that  the  latter  is  a  less  intrusive 
alternative,  or  otherwise. 

This  is  not  to  question  that  “reasona¬ 
bleness"  is  the  overriding  test  of  com¬ 
pliance  with  the  Fourth  Amendment  or 
to  assert  that  searches,  however  or 
whenever  executed,  may  never  be  un¬ 
reasonable  if  supported  by  a  warrant  is¬ 
sued  on  probable  cause  and  properly 
identifying  the  place  to  be  searched  and 
the  property  to  be  seized. 

We  do  hold,  however,  that  the  courts 
may  not.  in  the  name  of  Fourth  Amend¬ 
ment  reasonableness,  forbid  the  states 
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from  issuing  warrants  to  search  for  evi¬ 
dence  simply  because  the  owner  or  pos¬ 
sessor  of  the  place  to  be  searched  is  not 
then  reasonably  suspected  of  criminal 
involvement. 

The  seemingly  blameless  third  party  in 
possession  of  the  fruits  or  evidence  may 
not  be  innocent  at  all;  and  if  he  is.  he  may 
nevertheless  be  so  related  to  or  so  sym¬ 
pathetic  with  the  culpable  that  he  cannot 
be  relied  upon  to  retain  and  preserve  the 
articles  that  may  implicate  his  friends,  or 
at  least  not  to  notify  those  who  would  be 
damaged  by  the  evidence  that  the  au¬ 
thorities  are  aware  of  its  location. 

In  any  event,  it  is  likely  that  the  real 
culprits  will  have  access  to  the  property, 
and  the  delay  involved  in  employing  the 
subpoena  duces  tecum,  offering  as  it 
does  the  opportunity  to  litigate  its  valid¬ 
ity,  could  easily  result  in  the  disappear¬ 
ance  of  the  evidence,  whatever  the  good 
faith  of  the  third  party. 

Forbidding  the  warrant  and  insisting 
on  the  subpoena  instead  when  the  custo¬ 
dian  of  the  object  of  the  search  is  not 
then  suspected  of  crime  involves  hazards 
to  criminal  investigation  much  more 
serious  than  the  district  court  believed; 
and  the  record  is  barren  of  anything  but 
the  district  court's  assumptions  to  sup¬ 
port  its  conclusions.  At  the  very  least, 
the  burden  of  justifying  a  major  revision 
of  the  Fourth  Amendment  has  not  been 
carried. 

Further,  the  prior  cases  do  no  more 
than  insist  that  the  courts  apply  the  war¬ 
rant  requirements  with  particular  exac¬ 
titude  when  First  Amendment  interests 
would  be  endangered  by  the  search. 

As  we  see  it,  no  more  than  this  is  re¬ 
quired  where  the  warrant  requested  is  for 
the  seizure  of  criminal  evidence  reason¬ 
ably  believed  to  be  on  the  premises  oc¬ 
cupied  by  a  newspaper.  Properly  ad¬ 
ministered.  the  preconditions  for  a 
warrant — probable  cause  specificity  with 
respect  to  the  place  to  be  searched  and 
the  things  to  be  seized,  and  overall 
reasonableness — should  afford  sufficient 
protection  against  the  harms  that  are  as- 
sertedly  threatened  by  warrants  for 
searching  newspaper  offices. 

There  is  no  reason  to  believe,  for 
example,  that  magistrates  cannot  guard 
against  searches  of  the  type,  scope  and 
intrusiveness  that  would  actually  inter¬ 
fere  with  the  timely  publication  of  a 
newspaper.  Nor,  if  the  requirements  of 
specificity  and  reasonableness  are  prop¬ 
erly  applied,  policed  and  observed  will 
there  be  any  occasion  or  opportunity  for 
officers  to  rummage  at  large  in  news¬ 
paper  files  or  to  intrude  into  or  to  deter 
normal  editorial  and  publication  deci¬ 


It  seems  to  me  self-evident  that  police 
searches  of  newspaper  offices  burden  the 
freedom  of  the  press.  The  most  im¬ 
mediate  and  obvious  First  Amendment 
injury  caused  by  such  a  visitation  by  the 
police  is  physical  disruption  of  the  opera¬ 
tion  of  the  newspaper. 

Policemen  occupying  a  newsroom  and 
searching  it  thoroughly  for  what  may  be 
an  extended  period  of  time  will  inevita¬ 
bly  interrupt  its  normal  operations  and 
thus  impair  or  even  temporarily  prevent 
the  processes  of  news  gathering,  writing, 
editing  and  publishing.  By  contrast,  a 
subpoena  would  afford  the  newspaper  it¬ 
self  an  opportunity  to  locate  whatevei 
material  might  be  requested  and  produce 
it. 

But  there  is  another  and  more  serious 
burden  on  a  free  press  imposed  by  an 
unannounced  police  search  of  a  news¬ 
paper  office;  the  possibility  of  disclosure 
of  information  received  from  confidential 
sources,  or  of  the  identity  of  the  sources 
themselves. 

Protection  of  those  sources  is  neces¬ 
sary  to  insure  that  the  press  can  fulfill  its 
constitutionally  designated  function  of 
informing  the  public,  because  important 
information  can  often  be  obtained  only 
by  an  assurance  that  the  source  will  not 
be  revealed. 

It  requires  no  blind  leap  of  faith  to 
understand  that  a  person  who  gives  in¬ 
formation  to  a  journalist  only  on  condi¬ 
tion  that  his  identity  will  not  be  revealed 
will  be  less  likely  to  give  that  information 
if  he  knows  that,  despite  the  journalist’s 
assurance,  his  identity  may  in  fact  be 
disclosed. 

And  it  cannot  be  denied  that  confiden¬ 
tial  information  may  be  exposed  to  the 
eyes  of  police  officers  who  execute  a 
search  warrant  by  rummaging  through 
the  files,  cabinets,  desks  and  waste¬ 
baskets  of  a  newsroom.  Since  the  indis¬ 
putable  effect  of  such  searches  will  thus 
be  to  prevent  a  newsman  from  being  able 
to  promise  confidentiality  to  his  potential 
sources,  it  seems  obvious  to  me  that  a 
journalist's  access  to  information,  and 
thus  the  public's,  will  thereby  be  im¬ 
paired. 

If,  in  the  present  case.  The  Stanford 
Daily  had  been  served  with  a  subpoena, 
it  would  have  had  an  opportunity  to 
demonstrate  to  the  court  what  the  police 
ultimately  found  to  be  true — that  the  evi¬ 
dence  sought  did  not  exist.  The  legiti¬ 
mate  needs  of  Government  thus  would 
have  been  served  without  infringing  the 
freedom  of  the  press. 

Perhaps  as  a  matter  of  abstract  policy 
a  newspaper  office  should  receive  no 
more  protection  from  unannounced 
police  searches  than,  say,  the  office  of  a 
doctor  or  the  office  of  a  bank.  But  we  are 
here  to  uphold  a  Constitution.  And  our 

(Continued  on  page  47} 
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^^Our  LT^S  is  a  ^reat 
production  system, 
but  it’s  an  even  better 
editorial  system. 


I  think  a  lot  of  papers  overlook 
the  value  of  the  Unified  Publish¬ 
ing  System  as  an  editorial  sys¬ 
tem.  Because  that’s  really  what  it 
is.  It’s  the  reporters  and  editors 
who  actually  make  the  system 
work.  Sure,  it’s  production  capa¬ 
bilities  are  great.  The  one  thing 
that  has  been  the  real  plus  is  the 
simplicity.  We  had  the  hardware 
delivered  on  a  Tuesday  and  by 
Friday  we  were  publishing  with  it. 
That  was  even  before  the  Compu- 
graphic  applications  people  had 
given  us  any  training.  We’ve  also 
had  excellect  luck  with  Compu- 
graphic  hardware  over  the  years. 

We  feel  that,  as  an  economical 
editorial  system,  it’s  excellent. 
Before,  we  were  re-keyboarding 
all  our  material  when  it  got  to 
the  composing  room.  With  the 
system,  our  reporters  and  editors 
need  to  keyboard  material  once. 
That  leaves  them  open  to  do  a 
more  thorough  job,  and  spend 
more  time  covering  the  news. 
That’s  why  we  involved  our  Man¬ 
aging  Editor  in  the  selection  of  a 
system  right  from  the  start.  Edi¬ 
torial  people  are  the  ones  that 
have  to  be  comfortable  with  it, 
so  they  had  just  as  much  to  say 
about  which  system  we  selected 
as  the  production  people.  The  de¬ 
cision  to  go  with  Compugraphic 
was  a  good  one. 

We’re  delighted.^ 

Dave  Martens 
Publisher 

Advertiser-Tribune 
Tiffin,  Ohio 
Circulation:  1 1,400 


compugraphic 

80  Industrial  Way,  Wilmington, 
Massachusetts,  01887  /  (6171944-6555 


Los  Angeles:  213-926-0621  Atlanta:  404-981-9500 
Chicago:  312-364-3100  Kansas  City:  913-268-7400 
New  Yoric  212-736  4444  Cincinnati:  513-793-3503 
Oailas:  214  661-5297  Washington,  D.C.:  703-525-1678 
Seattie:  206-883-0088  San  Francisco:  415-782-1362 
Philadelphia:  215-667  6040  Detroit:  313-353-1920 
Canada:  416-625-5197 


S.l.  Newhouse 

Brides),  and  radio  and  television  sta¬ 
tions. 

“We  are  extremely  proud  to  contrib- 


S.l.  Newhouse  Law  Center 
established  by  Rutgers  Univ. 


Rutgers  University  has  established  the 
S.  I.  Newhouse  Law  Center. 

Speaking  at  commencement  exercises 
of  the  Newark  graduate  units  of  the  State 
University,  its  president  Edward  J.  Blou- 
stein  said  the  center  was  created  in 
honor  of  S.  1.  Newhouse,  publisher  of 
the  Newark  (N.J.)  Star-Ledfier,  the 
sey  Journal  in  Jersey  City,  N.J.  and  27 
other  newspapers  in  nine  other  states. 

The  center  will  be  made  up  of  the  State 
University's  Newark  School  of  Law, 
School  of  Criminal  Justice  and  Institute 
of  Continuing  Legal  Education.  It  will  be 
financed  by  a  $1.5  million  grant  to  the 
Rutgers  University  Foundation  by  the 
Samuel  1.  Newhouse  Foundation. 

Bloustein  pointed  out  that  Newhouse 
was  graduated  in  1916  from  the  New  Jer¬ 
sey  Law  School  which  eventually  be¬ 
came  part  of  the  Rutgers  Law  School  in 
Newark. 

“The  gift  is  a  generous  and  en¬ 
lightened  one."  Dr.  Bloustein  said. 
“Creation  of  the  S.  1.  Newhouse  Law 
Center  will  recognize  his  life-long  con¬ 
tributions  to  his  alma  mater,  the  City  of 
Newark,  the  State  of  New  Jersey  and  to 
higher  education.” 

Establishment  of  the  law  center  was 
authorized  by  the  University  Board  of 
Governors  which  stated  its  intention  to 
“maintain  the  S.  1.  Newhouse  Law 
Center  in  Newark  in  perpetuity.” 

Plans  call  for  the  $1.5  million  grant  to 
be  paid  over  a  five-year  period.  Approx¬ 
imately  $475,000  will  be  used  toward  the 
completion  of  renovations  of  the  17  story 
building,  which  was  donated  to  the  uni¬ 
versity  in  August  1976  by  the  American 
Insurance  Company. 

“These  additional  funds  for  renova¬ 
tion  will  insure  that  the  aesthetic  and 
functional  standards  necessary  to  serve 
the  educational  purpose  of  the  univer¬ 
sity  will  be  met  extremely  well,”  Dr. 
Bloustein  said. 

An  endowment  will  be  established 
with  most  of  the  remaining  funds  in  the 
grant.  The  income  will  be  used  to  sup¬ 
port  such  possible  law  center  programs 
as  research  into  decision  making  about 
offenders  at  each  stage  of  the  criminal 
justice  system,  the  acquistion  of 
specialized  law  books  and  journals,  and 
the  provision  of  research  assistance  to 
specially  qualified  professors. 

Born  in  1895  in  New  York  City, 
Newhouse’s  first  newspaper  experience 
was  in  Bayonne,  N.J.  His  early  acquisi¬ 
tions  included  newspapers  in  Staten  Is¬ 
land  and  Long  Island  as  well  as  New 
Jersey.  The  Newhouse  communications 
group  now  also  includes  newspapers 
from  coast  to  coast  as  well  as  the  Conde 
Nast  magazines  (Vogue,  Glamour, 
House  and  Garden.  Mademoiselle  and 


ute  to  the  further  development  of  legal 
education  at  Rutgers — which  boasts  one 
of  the  finest  institutions  in  the  country 
for  the  study  of  law.”  Newhouse  said  in 
making  the  grant. 

Charge  three 
in  newspaper  arson 

Three  former  students  at  an  Ok¬ 
mulgee,  Okla.,  College  have  been 
charged  with  arson  in  connection  with  a 
February  fire  which  destroyed  the  Ok- 
malf’ee  Daily  Times  building.  Two  have 
been  arrested.  The  three  had  previously 
been  charged  with  burglary  of  a  church 
building  in  another  Oklahoma  town. 

All  Oregon  dailies 
now  using  offset 

The  last  daily  newspaper  in  Oregon  to 
use  letterpress  printing  has  converted  to 
offset. 

The  Grants  Pass  Daily  Courier  has 
converted  to  offset,  leaving  only  five 
Oregon  weeklies  that  are  still  printing  by 
letterpress. 


S.l.  Newhouse  Low  Center,  Newark,  N.J. 
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Separate  dailies 
for  suburbs  eyed 
by  evening  metro 

By  John  Consoli 

Philadelphia  Bulletin  vicepresident 
and  general  manager  Richard  Carpenter 
is  concerned  about  what  he  calls  “mis¬ 
leading  information"  that  is  being  pub¬ 
lished  about  the  decline  of  afternoon  or 
evening  newspaper  readership. 

Carpenter  says  it  is  simply  untrue  that 
afternoon  readership  has  declined,  espe¬ 
cially  in  Philadelphia,  and  adds,  “there  is 
no  magic  in  the  morning." 

It  is  Carpemter’s  contention  that  read¬ 
ership  of  most  afternoon  or  evening 
newspapers  is  actually  up,  but  because 
circulation  of  the  city  evening  dailies  is 
down,  observers  tend  to  conclude  that 
this  is  so  for  all  evening  newspapers. 

Carpenter  says  the  reason  the 
Philadelphia  Bulletin  circulation  has 
been  on  a  steady  decline  since  reaching 
its  peak  in  1963  has  been  the  growing 
number  of  afternoon  and  evening  subur¬ 
ban  dailies  that  have  been  springing  up. 

Carpenter  says  not  only  have  the  sub¬ 
urban  dailies  that  form  a  ring  around 
Philadelphia  been  growing  in  popularity, 
but  the  suburbs  have  also  been  growing 
in  terms  of  population  and  economic  im¬ 
portance. 

“Whenever  anyone  gives  publicity  to 
the  Philadelphia  newspaper  circulation 
situation,  they  talk  only  about  the  Bulle¬ 
tin,  the  Inquirer  and  the  News — the  city 
newspapers,"  Carpenter  says.  “But 
there  are  also  about  27  or  28  suburban 
dailies,  mostly  afternoon  papers,  that 
ring  the  city.” 

Carpenter  said  that  in  1940,  22  local 
dailies  in  12  suburban  counties  around 
Philadelphia  had  a  circulation  of  277,553. 
By  1976,  the  circulation  for  those  same 
dailies  was  706,559  and  %  of  that  circula¬ 
tion  is  in  evening  newspapers. 

“The  suburbs  became  more  important 
than  the  city  in  terms  of  economics  and 
buying  power  in  the  late  I950's  or  early 
1960’s,"  Carpenter  said. 

He  points  out  that  in  1940,  the  percen¬ 
tage  of  the  population  living  in  Philadel¬ 
phia  was  60.49f  of  the  8-county  Philly 
SMSA.  By  1980,  according  to  figures  he 
has  compiled,  the  percentage  of  the 
population  living  in  the  city  will  be  only 
35.6*7^  of  the  SMSA. 

In  1940,  according  to  Carpenter,  the 
city  had  619f  of  the  households  in  the 
Philadelphia  SMSA,  while  by  1980,  the 
city  will  have  only  38.69?  of  the  house¬ 
holds  in  the  SMSA.  Between  1975  and 
1980,  he  predicts,  there  will  be  a  39f  de¬ 
cline  in  the  city  household  growth. 

Also  in  1940,  Carpenter  pointed  out,  % 
of  the  retail  trade  in  the  SMSA  was  in  the 
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city  of  Philadelphia,  but  by  1980,  only 
about  Vi  of  the  retail  trade  will  be  located 
in  the  city. 

“Surrounding  Philadelphia  are  small 
cities,  urban  cities  (considered  the  sub¬ 
urbs  because  they  are  not  as  large  as 
Philadelphia),  that  have  their  own  daily 
newspapers,”  Carpenter  said.  “Each 
one  of  these  cities  is  as  old  as  Philadel¬ 
phia  and  the  newspapers  there  have  a 
loyal  readership.  Each  one  of  the  small 
dailies  in  itself  is  not  a  competitive  prob¬ 
lem,  but  collectively,  they  take  away  a 
sizable  portion  of  the  circulation. 

“In  1940,  there  were  17  dailies  in  the 
8-county  Philadelphia  SMSA  with  a  cir¬ 
culation  of  1,413,471,”  he  said.  “In  1976, 
there  were  18  dailies  in  that  same  SMSA 
with  a  circulation  of  1,624,534.  Most  of 
them  are  evening  papers.  You  read  all 
this  about  how  afternoon  readership  is 
declining.  That  is  not  a  true  picture  or 
not  the  whole  picture.” 

Carpenter  admits  that  in  1940,  the  city 
of  Philadelphia  had  5  daily  newspapers 
with  a  combined  circulation  of  1,258,000 
and  in  1976,  the  3  remaining  dailies  had  a 
circulation  of  1,070,000.  But  he  is  quick 
to  point  out  that  the  combined  circula¬ 
tion  of  the  smaller  dailies  in  the  8-county 
SMSA  has  increased  some  300,000  since 
1940. 

“The  suburbs  are  becoming  more 
heavily  populated  with  people  not  origi¬ 
nally  from  Philadelphia,  but  from  other 
parts  of  the  country,”  Carpenter  said. 
“They  don’t  really  identify  with 
Philadelphia  or  its  problems.  Most  con¬ 
sider  their  town  a  separate  community 
with  its  own,  separate  newspaper.  They 
think  of  us  as  a  Philadelphia  newspaper 
and  we  are  trying  our  damndest  to  live 
that  down.” 

Carpenter  said  the  competing  Inquirer 
doesn't  face  the  head-to-head  competi¬ 
tion  with  the  suburban  papers  that  the 
Bulletin  does  because  the  inquirer  is  a 
morning  paper  and  75%  of  the  suburban 
newspaper  circulation  is  in  evening  pa¬ 
pers. 

“In  our  market,  there  is  more  read¬ 
ership  than  there  was  20  years  ago,  it  has 
just  been  redistributed  to  different  news¬ 
papers,”  Carpenter  said. 

He  said  since  readership  is  up,  it 
shows  that  people  are  not  abandoning 
the  newspaper  to  get  their  news  from  tv. 
The  reader  of  newspapers  today,  how¬ 
ever,  wants  more  local  news,  the  type  tv 
can't  give.  “This,”  said  Carpenter,  “is  a 
newspaper’s  strength.” 

The  circulation  story,  according  to 
Carpenter,  is  not  as  simple  as  morning 
vs.  evening  papers.  “We  are  not  only 
competing  with  the  Inquirer.  We  are  also 
competing  with  the  suburban  papers.  In 
order  to  compete  effectively,  we  must 
give  the  readers  in  those  areas  more  local 
news.  We  are  trying  to  do  this  through 
our  suburban  zoned  editions.” 

The  Bulletin  offers  four  zoned  edi¬ 
tions — city,  suburban  west,  suburban 


north-northeast  and  New  Jersey.  “The 
business  of  getting  into  zoned  editions 
has  been  evolutionary.  With  each 
evolutionary  step,  we  realize  that  we  still 
aren’t  doing  enough  to  reach  those  read¬ 
ers.” 

The  Bulletin’s  New  Jersey  edition  has 
its  own  separate  editorial  staff  and  works 
out  of  a  New  Jersey  office.  Recently  the 
Bulletin  began  to  zone  within  its  already 
zoned  New  Jersey  edition. 

“Our  New  Jersey  edition  has  suc¬ 
ceeded  in  slowing  the  circulation  growth 
of  the  Camden  paper  and  other  New  Jer¬ 
sey  dailies  while  holding  our  losses.  The 
problem  still  exists  as  to  how  we  can  get 
our  New  Jersey  circulation  to  grow.” 

Carpenter  said  he  personally  believes 
that  in  order  to  effectively  reach  the  sub¬ 
urban  readers,  the  Bulletin  might  have  to 
ultimately  publish  separate  newspapers 
for  certain  sections  of  the  suburbs.  Car¬ 
penter  said  this  would  help  the  Bulletin 
shed  its  “big-city”  image  and  would  also 
be  a  step  toward  providing  the  suburban 
reader  with  broader  coverage  of  local 
events. 

He  admitted,  however,  that  the  cost  of 
doing  this  would  be  sizable.  “I  think  our 
management  is  aware  of  what  has  to  be 
done  to  turn  things  around.  The  thing  is 
whether  or  not  it  is  economically  justifi¬ 
able.” 

E)espite  daily  circulation  numbers  that 
have  declined  from  a  peak  of  718,167  in 
1963  to  536,330  in  1977,  the  Bulletin  is 
not  about  to  go  out  of  business.  Car¬ 
penter  said. 

“The  Chicago  Daily  News  went  out  of 
business  because  it  lost  circulation  in  the 
city  and  couldn’t  figure  out  how  to  gain  it 
back  in  the  suburbs,”  he  said.  “This  is 
what  we  are  trying  to  learn  how  to  do.” 

Commercial  printer 
to  print  weeklies 

Post  Corp.  of  Appleton,  Wis.,  has 
signed  a  definite  agreement  with  Gowe 
Printing  Co.  of  Medina,  Ohio,  making 
Gowe  a  subsidiary  of  Post. 

The  agreement  provides  that  Gowe 
shareholders  receive  $11  in  cash  per 
share.  At  this  price  Gowe  is  valued  at 
approximately  $3.6  million. 

Gowe  is  a  commercial  printing  firm 
which  also  publishes  weeklies  in  Wads¬ 
worth,  Strongsville  and  Brunswick, 
Ohio,  with  a  total  circulation  of  about 
20,000. 

Post  said  it  plans  to  print  its  10  weekly 
Sun  Newspapers  which  serve  suburban 
Cleveland,  at  Gowe’s  Medina  plant.  Sun 
Newspapers’  total  circulation  is  over 
230,000. 

Corradi  elected 

Val  Corradi,  vicepresident  of  au¬ 
tomobile  marketing  for  the  Newspaper 
Advertising  Bureau,  has  been  elected  to 
a  two-year  term  on  the  board  of  directors 
of  The  Adcraft  Club,  based  in  Detroit. 
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Psychographic 
research  use 
described 

“Psychographics, ”  a  method  of 
measuring  market  segmentation,  was  de¬ 
scribed  to  International  Newspaper. 
Promotion  Association  members  in 
Houston  by  Phil  Stout,  marketing  ser¬ 
vices  manager  at  the  Daily  Oklahoman 
&  the  Oklahoma  City  Times. 

Stout  explained  that  there  are  several 
ways  to  measure  a  market;  by  geography 
(where  and  how  many?);  by  demograph¬ 
ics  (what  are  the  ages,  education,  income 
and  occupation?);  and,  by  psycho¬ 
graphics,  which  describes  consumers  in 
terms  of  how  they  think,  and  also  by 
their  attitudes,  interests*  opinions  and 
lifestyles.  Traditional  market  analysis — 
analyzing  a  market  by  geography  or 
demographics — helps  an  advertiser  de¬ 
termine  where  his  customers  are,  but 
psychographics  helps  to  determine  an 
advertiser’s  best  prospects. 

A  recent  psychographics  study  was 
commissioned  by  The  Oklahoman  & 
Times  and  conducted  by  the  University 
of  Oklahoma  Center  for  Economic  Man¬ 
agement  Research.  It  was  based  on  over 
.SOO  in-depth  interviews  of  Oklahoma 
City  residents  and  it  isolates  and  iden¬ 
tifies  7  distinct  “psychograhics”  life¬ 
style  groups,  according  to  Stout.  They 
are; 

•  “Middle  America,”  representing 
229f  of  the  Oklahoma  City  market.  These 
are  highly  ambitious  people,  the  “climb¬ 
ers,”  who  want  to  do  things  and  better 
themselves. 

•  “Movers  and  shakers,”  represent¬ 
ing  I39r.  Diverse  in  their  hobbies,  this 
group  is  active  and  enjoys,  among  other 
things,  athletics,  exercise,  parties  and 
club  meetings. 

•  “Traditionalists,”  representing 
239?.  They  don't  exercise,  nor  do  they 
participate  in  athletic  events.  They  enjoy 
reading  and  are  well-infoimed. 

•  “The  Drudges.”  representing  79?. 
This  group  stays  at  home,  and  its  overall 
feeling  is  that  “life  is  pretty  dull.”  The 
group  have  few  interests  and  make  few 
purchases. 

•  “The  Disenchanted,”  with  69?. 
They  are  dissatisfied  and  frustrated  with 
life  in  general.  The  group  is  anti-media, 
and  feels  that  newspapers,  tv.  and 
magazines  cover  up  stories  that  should 
be  reported. 

•  “The  Established,”  representing 
99?.  Their  median  income  is  slightly 
below  average,  and  the  group  is  basically 
conservative  in  spending  habits  and 
taste. 

•  “The  Work  Ethics,”  representing 
209?.  They  feel  that  tv  is  their  primary 
source  of  entertainment,  read  magazines 
more  for  entertainment  than  information, 
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and  rely  on  the  newspaper  to  check 
prices  before  they  shop. 

The  study  showed  that  each  lifestyle 
group  has  its  own  newspaper  reading 
habits;  “movers  and  shakers,”  for 
example,  enjoy  leisure  and  entertain¬ 
ment  news;  the  “work  ethics”  group 
shows  an  average  interest  in  most  news¬ 
paper  sections,  but  particularly  follow 
the  editorial  pages,  classified,  real  estate 
and  TV  News;  and  the  “disenchanted” 
show  a  marked  interest  in  the  business 
news.  Using  this  information,  advertis¬ 
ers  of  various  style  products  and  ser¬ 
vices,  popular  with  one  particular 
psychographics  group,  while  of  nominal 
importance  to  another,  provided  with 
hard,  supportable  information  as  to 
where  advertising  should  appear  in  the 
newspaper.  “As  the  cost  of  advertising 
goes  up,  it's  soon  too  expensive  to  ad¬ 
vertise  in  all  the  media,”  said  Stout. 
“It’s  much  more  practical  if  as  many  ad¬ 
vertising  dollars  as  possible  are  used  to 
advertise  to  customers  really  interested 
in  buying  particular  products.  Psycho¬ 
graphics  helps  advertisers  to  learn  how  to 
do  this  best.  An  advertiser  wishing  to 
increase  his  share  of  business  among  the 
‘movers  and  shakers’,  for  example, 
could  optimize  his  investment  by  placing 
advertisements  in  the  leisure  and  enter¬ 
tainment  sections  of  our  paper,  sections 
this  group  particularly  enjoys.  The 
psychographics  method  enables  adver¬ 
tisers  to  use  the  “rifle”  approach  in 
newspapers,  long  considered  a  ‘shotgun’ 
medium  by  most  advertisers,  because 
papers  usually  cover  the  market  so  com¬ 
pletely,”  Stout  concluded. 

Promoters 

(Continued  from  pane  10 1 

have,”  Hudson  said,  “but  we’re  raising 
a  generation  of  non-readers.”  Stating 
that  this  non-reading  group  is  one  of  the 
primary  “long  range  threats”  to  news¬ 
papers,  Hudson  also  indicated  that,  in 
his  opinion.  Uncle  Sam  is  presenting  the 
newspaper  industry  with  some  problems, 
too;  “The  government  is  playing  an 
ever-increasing  role  (in  the  newspaper 
industry).” 

INAE’s  Robert  Rittler  reminded 
newspaper  promotion  people  that  a 
newspaper  which  fails  to  let  others  know 
how  well  its  advertising  works  for  clients 
will  not  stay  successful,  and  that  is 
where  the  promotion  department  of  a 
newspaper  comes  in;  “We  don’t  just  sell 
blank  space,”  Rittler  told  the  assembled 
INPA  members,  “we  do  sell  and  must 
sell  results.” 

Falk  named  NBA 
pr  director 

H.  William  Falk  has  joined  the  Na¬ 
tional  Basketball  Association  as  director 
of  public  relations,  based  in  New  York. 


Herman  Boom  wins 
Mark  Senigo  Award 

The  Mark  Senigo  Award,  presented  by 
the  New  York  Times  for  excellence  in 
newspaper  promotion  copywriting  was 
awarded  to  Herman  Boom,  marketing 
communications  manager  at  De  Tele- 
graaf,  Amsterdam,  The  Netherlands,  at 
the  International  Newspaper  Promotion 
Association’s  annual  convention,  held  in 
Houston  this  week. 

Boom  received  the  award  for  copy  he 
wrote  for  an  in-paper  ad,  run  in  De  Tele- 
graaf,  which  promoted  newspaper  read¬ 
ership  to  children.  Fifty-four  entries 
were  submitted  in  the  competition  for 
this  new  copywriting  award. 

The  award  is  named  in  honor  of  Mark 
Senigo,  now  deceased  promotion  direc¬ 
tor  of  the  Times. 

Mrs.  Mark  Senigo,  widow  of  the  de¬ 
ceased,  attended  an  INPA  luncheon  at 
The  Galleria  Plaza,  Houston,  where  the 
award  was  presented. 

Electronic  system 
set  for  delivery 

The  Enid  Publishing  Co.,  Enic,  Okla., 
has  signed  a  contract  with  Compositions 
Systems,  Inc.  for  a  21-tube  electronic 
production  system. 

The  system  will  use  twin  DEC  11/60 
(128  K)  computers  with  two  RK07 
(28mb)  disks  forming  a  central  data  base, 
according  to  Todd  Garber,  executive 
editor  at  the  News-Eagle. 

Of  the  21  terminals  (3  CSI-103  editing 
VDTs  and  18  CSI-105  reporter  VDTs), 
16  will  be  located  in  the  newsroom,  three 
in  classified  and  two  in  the  composing 
room,  Garber  said.  The  system  will  be 
used  initially  on  editorial,  classified  and 
display  ad  production. 

The  system  is  targeted  for  a  September 
I  delivery  and  installation. 

Enid  Publishing  Co.  produces  ibt  Enid 
Morning  News,  a  19,859  circulation 
a.m.,  and  the  Enid  Daily  Eagle,  a  9,9% 
circulation  p.m. 

Pittman  cancels  trip 
to  the  Soviet  Union 

Robert  T.  Pittman,  editor  of  the  edito¬ 
rial  page  of  the  St.  Petersburg  (Fla.) 
Times,  has  announced  his  withdrawal 
from  an  exchange  program  in  the  Soviet 
Union  as  a  protest  against  the  imprison¬ 
ment  of  Yuri  F.  Orlov,  a  dissident  writer. 

Pittman  said  a  human  rights  issue  was 
involved  in  the  trial  of  the  Russian  physi¬ 
cist.  The  trip  by  a  group  of  U.S.  writers 
to  Russia  in  the  fall  is  sponsored  by  the 
U.S.  State  Department,  the  Union  of 
Journalists  of  the  U.S.S.R.  and  the  In¬ 
ternational  Communication  Division  of 
the  Association  for  Education  in  Jour¬ 
nalism. 
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50  years  later... 

life  stHI  give  your  mailroom  a  helping  hand! 


Even  when  loading  was  a  hand-to-hand  operation, 
we  were  helping  to  get  the  paper  out.  (That’s  our  bundle 
chute  on  the  left.)  Today,  telescoping  truck  loaders 
stretch  the  mailroom  right  into  the  truck.  We’ve  lots  of 
ways  for  you  to  save  time  and  space  inside  the 
mailroom,  too  —  with  stack  switches,  bottom  wrappers 
and  spacers.  Instant  Aisle  conveyors,  automated 
distribution  systems  —  whatever  you  need  to  speed 
production,  from  stream  to  street.  Give  us  a  call. 

We’ll  give  you  a  helping  hand. 


NOLAN-JAMPOL  INC. 


Rome,  New  York  13440 


315-336-3100 


Supp  printing 

(Continued  from  page  12) 


“Overall,  the  installation  of  our  sup¬ 
plement  offset  press  has  proved  to  be 
extremely  successful  at  the  Baltimore 
Sunpapers.” 

Ray  Maly,  production  director  of  the 
Vancouver  Columbian  made  the  follow¬ 
ing  comments  about  his  supplement  op¬ 
eration: 

“Our  decision  to  purchase  a  small  web 
offset  press  was  made  at  The  Columbian 
in  1976.  The  main  reason  for  installing  a 
five-unit  Goss  Community  Press  with 
quarter  folder  was  to  handle  the  in¬ 
creased  volume  of  commercial  circular 
work  overflowing  from  our  six-unit  Goss 
Metro  press  which  was  running  seven 
days  per  week,  three  shifts  per  day. 

“Included  in  our  Community  press 
decision  was  a  custom  built  three-knife 
trimmer  running  on  line  with  community 
folder.  The  trimmer  and  gluer  on  press 
are  used  to  print  the  Columbian’s  TV 
Guide  booklet  every  week.  Before  we 
had  this  capability,  it  was  done  at 
another  printing  company. 

“Late  in  1976,  we  ordered  three  more 
Community  units  and  folder.  Part  of  this 
decision  was  increased  commercial  cir¬ 
culars  and  special  inserts  in  our  newspa¬ 
per. 

“Like  most  newspapers,  1977  was  the 
year  of  advertising  inserts.  The  quantity 
of  inserts  on  many  days  exceeded  our 
inserting  machine  capacity.  This  re¬ 
quired  prerunning  a  news  or  advertising 
section  to  give  us  the  necessary  jacket  to 
handle  more  inserts. 

“In  1977,  we  also  started  four  weekly 
newspapers. 

“With  the  Metro  press  at  capacity,  our 
small  web  press  was  used  to  print  some 
jackets  and  weeklies. 

“Having  eight  units  and  two  folders  on 
the  small  web  press,  we  could  print 
commercial  work  out  one  end  and  handle 
preruns  with  a  little  change  in  deadline 
on  other  end.” 

Jim  Smalley  of  the  Orlando  Sentinel 
Star  has  this  to  say  about  their  supple¬ 
ment  press  operation: 

“We  presently  have  thirty  units  of 
Hoe  letter  press  used  primarily  to  pro¬ 
duce  our  daily  newspaper. 

“We  also  have  eight  units  of  Hoe 
Press  in  a  satellite  operation  that  has 
been  converted  to  DiLitho. 

“This  press  is  used  to  produce  pre¬ 
printed  products  such  as:  Food,  Sunday 
pre-prints,  regional  (zoned)  editions  of 
the  Little  Sentinel,  as  well  as  commercial 
products. 

“We  also  have  a  Hoe  Lithomatic 
offset  press  designed  for  magazine  type 
products.  We  produce  our  Sunday 
magazine  called  Florida  on  this  press,  as 
well  as  other  special  editorial  sections. 
Our  press  personnel  are  trained  to  oper- 
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ate  all  these  types  of  presses  and  we  are, 
therefore,  able  to  utilize  any  free  time  to 
the  maximum. 

“Supplement  printing  for  both  edito¬ 
rial  and  advertising  is  extremely  impor¬ 
tant  to  the  Sentinel  Star  to  achieve  its 
long-range  and  strategic  objectives.  We 
are  pursuing  a  program  of  product  de¬ 
velopment  which  recognizes  the  diver¬ 
sity  of  interest  and  needs  that  exist 
among  our  audience  and  market  seg¬ 
ments.  We  are  seeking  to  meet  these 
needs  and  interests  through  many  of  the 
special  sections  and  supplements  we  are 
producing  on  our  supplement  presses. 

“In  addition,  we  have  been  able  to 
regularly  schedule  new  revenue  dollars 
in  the  sale  and  production  of  commercial 


newspaper  inserts.” 

“Supplement  printing  might  be  a  project 
that  will  help  your  newspaper  be  more 
flexible  in  its  editorial  presentation  in 
tomorrow’s  “sectional  revolution.”  It 
might  be  a  vehicle  to  developing  broader 
markets  in  advertising  sales,  a  new 
source  of  outside  profit  and  a  training 
vehicle  that  assists  in  the  full  utilization 
of  people  and  equipment,  as  well  as  giv¬ 
ing  our  customers  something  extra.” 

New  media  buyer 

Patsy  Weaver  has  joined  Houston- 
based  Smith,  Smith,  Baldwin  &  Carlberg 
as  media  planner/buyer. 

Weaver  was  previously  with  McCann 
Erickson — Houston. 


Criminal  Code  reform  bill 
leaves  press  in  ‘status  quo’ 


By  Miriam  Ottenberg 

The  Criminal  Code  reform  measure 
now  being  “marked  up”  by  a  House 
Judiciary  Subcommittee  bids  fair  to 
leave  the  press  where  it  stands  now — 
without  either  the  benefits  or  what  some 
consider  harmful  provisions  of  the 
Senate-passed  bill. 

In  fact,  a  Criminal  Justice  subcommit¬ 
tee  source  confided  that  the  measure 
being  developed  by  his  group  leaves  the 
newspaper  profession  in  status  quo. 

The  subcommittee  has  started  from 
scratch,  virtually  abandoning  not  only 
the  Senate-passed  S.1437  but  the 
House’s  own  H.R.3211  and  H.R.6869. 
The  subcommittee  measure  doesn’t  yet 
have  a  number. 

Senator  Edward  M.  Kennedy  (D- 
Mass.)  is  determined  to  keep  on  fighting 
to  save  his  wide-ranging  reform  measure, 
but  is  reportedly  short  of  champions  to 
narrow  the  differences  between  the  Sen¬ 
ate  and  the  subcommittee  viewpoint  on 
criminal  code  reform. 

A  subcommittee  aide  said  House 
Judiciary  Committee  Chairman  Peter  W. 
Rodino,  Jr.,  (D-N.J.)  “understands  our 
approach”  and  Subcommittee  Chairman 
James  R.  Mann  (D-S.C.)  is  proceeding 
along  these  three  lines — none  of  which 
have  any  impact  on  the  press: 

1.  The  subcommittee  is  deleting  ar¬ 
chaic  and  unnecessary  portions  of  cur¬ 
rent  law. 

2.  It  is  trying  to  regrade  offenses  so 
people  charged  with  similar  crimes  re¬ 
ceive  similar  sentences  and  to  consider 
changes  in  sentencing  provisions. 

3.  It  is  attempting  to  restructure  and 
reorganize  the  code  to  put  all  offenses 
related  to  each  other  in  one  group  instead 
of  spreading  them  through  the  code  as 
they  are  now. 

The  only  major  substantive  changes 
proposed  in  the  subcommittee  draft  deal 
with  sentencing.  As  for  the  newspaper 


profession,  a  subcommittee  source  said 
flatly,  “We  are  probably  not  going  to 
make  any  changes  in  current  law  dealing 
substantively  with  press  issues.” 

As  it  stands  now — and  the  way  it  is 
expected  to  go  to  the  full  committee  in 
July  or  August — the  new  bill  “will  cost 
the  press  any  reforms  that  the  Senate 
made,  but  likewise  preserve  the  status 
quo  and  there  are  some  allegations  that 
the  Senate-passed  bill  had  some  harm¬ 
ful  effects  on  the  press  which  would  not 
be  enacted,”  said  a  subcommittee  aide. 

And  the  champions  of  a  free  and  unfet¬ 
tered  press  can  be  expected  to  trudge  up 
Capitol  Hill  next  year  to  fight  not  only 
for  the  reforms  that  must  work  their  way 
through  the  Senate  all  over  again  but  for 
the  additional  safeguards  they  tried  and 
failed  to  get  through  even  a  House  sub¬ 
committee. 

Lifestyles  editor 
writes  first  novel 

Elaine  Bissell,  Lifestyles  Editor  of 
Westchester  Rockland  Newspapers,  has 
written  her  first  novel  entitled:  “Women 
Who  Wait.” 

“Women  Who  Wait”  dramatizes  the 
plight  of  3  women  serving  long-term  to 
life  sentences  in  prison.  In  each  case  there 
are  mitigating  circumstances  leading  up 
to  the  crime — physical  and  psychological 
brutality  on  the  part  of  the  husband — 
that  make  the  punishment  of  the  wife 
seem  inhumanely  harsh. 

While  the  characters  are  fictional,  Ms. 
Bissell  says  that  they  are  representative 
of  cases  she  encountered  while  covering 
women’s  prisons  in  New  York  State  for 
Westchester  Rockland  Newspapers.  The 
characters  are  based  upon  real  life  wom¬ 
en,  that  she  met  at  the  Bedford  Wom¬ 
en’s  Correctional  Facility  in  Westches¬ 
ter  County. 

It  took  Elaine  approximately  one  year 
to  write  the  novel  on  weekends  and  vaca¬ 
tions. 
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Constitution  does  not  explicitly  protect 
the  practice  of  medicine  or  the  business 
of  banking  from  all  abridgment  by  Gov¬ 
ernment.  It  does  explicitly  protect  the 
freedom  of  the  press. 

Justice  Stevens’  Dissent 

Just  as  the  witnesses  who  participate 
in  an  investigation  or  a  trial  far  out¬ 
number  the  defendants,  the  persons  who 
possess  evidence  that  may  help  to  iden¬ 
tify  an  otTender,  or  explain  an  aspect  of  a 
criminal  transaction,  far  outnumber 
those  who  have  custody  of  weapons  or 
plunder. 

Countless  law-abiding  citizens — 
doctors,  lawyers,  merchants,  customers, 
bystanders — may  have  documents  in 
their  possession  that  relate  to  an  ongoing 
criminal  investigation. 

The  only  conceivable  justification  for 
an  unannounced  search  of  an  innocent 
citizen  is  the  fear  that,  if  notice  were 
given,  he  would  conceal  or  destroy  the 
object  of  the  search.  Probable  cause  to 
believe  that  the  custodian  is  a  criminal, 
or  that  he  holds  a  criminal’s  weapons, 
spoils,  or  the  like,  justifies  that  fear,  and 
therefore  such  a  showing  complies  with 
the  clause.  But  if  nothing  said  under  oath 
in  the  warrant  application  demonstrates 


the  need  for  an  unannounced  search  by 
force,  the  probable  cause  requirement  is 
not  satisfied.  In  the  absence  of  some 
other  showing  of  reasonableness,  the  en¬ 
suing  search  violates  the  Fourth 
Amendment. 

Newspapers  to  get 
pickle  ad  campaign 

Newspapers  and  radio  stations  will  be 
the  recipients  of  a  major  advertising 
campaign  for  Heinz  Vinegar  beginning 
this  month. 

Nearly  300  newspapers  in  25  states 
will  carry  600-line  ads  displaying  two 
women  and  their  pickle  recipes  which 
were  chosen  as  the  best  from  more  than 
l(X)  state  fair  winners  from  across  the 
country.  The  newspaper  ads  will  also 
contain  a  store  coupon  for  25C  off  on  one 
gallon  of  Heinz  Distilled  White  Vinegar. 

In  addition,  Heinz  has  prepared  a  mat 
release  on  “pickling  pointers”  that  will 
be  sent  to  3,800  suburban  newspapers. 

More  than  200  radio  stations  will  get 
60-second  testimonials  by  the  recipe 
winners. 

The  newspaper  ads  will  be  run  from 
June  through  August  and  intermittently 
throughout  the  rest  of  the  year. 

States  targeted  for  the  Heinz  campaign 
are  primarily  located  in  the  South,  Mid¬ 
west  and  Pacific  Northeast. 

Ketchum,  MacLeod  &  Grove,  Inc.  is 
the  advertising  agency  for  Heinz  U.S.A. 


Weekly  ‘giveaway’ 
is  introduced 

Equitable  Publishing  Company, 
Lansdale,  Pennsylvania,  publisher  of  the 
North  Penn  Reporter  and  Daily  Repor¬ 
ter,  has  started  publication  of  a  free  dis¬ 
tribution  weekly  paper  called  the 
EXTRA. 

The  EXTRA,  a  package  of  informa¬ 
tion,  entertainment  and  advertising,  will 
be  delivered  each  Wednesday  to  nearly 
24,000  households  which  do  not  sub¬ 
scribe  to  the  Reporter. 

Delivery  will  be  done  through  a  carrier 
system  separate  from  the  Reporter's 
daily  delivery  system.  The  EXTRA  will 
be  delivered  in  plastic  bags.  Eventually, 
delivery  will  provide  plastic  hooks  for 
mail  boxes  and  or  tubes  for  more  rural 
areas  to  further  protect  the  newspaper 
and  inserts. 

Providence  Journal 
to  buy  tv  station 

Providence  Journal  Co.,  parent  com¬ 
pany  of  the  Providence  Journal-Bulletin 
Newspapers,  has  agreed  to  purchase 
WPHL-tv,  Philadelphia  from  the  A  VC 
Corp.  for  $  10, 000, 000  plus  up  to 
$5,000,000  more  depending  on  future 
earnings. 


state. 


Publication  or  station. 
Address  _ _ 


How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  heip 
reporters  answer  that  question,  State  Farm  has  deveioped  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 
answers. 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  You're  Thinking  About  Doing  A  Story  On. . 
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Special  supp 
salutes  Rose 
on  3000th  hit 

Cincinnati  (Ohio)  Enquirer  readers  re¬ 
ceived  a  special  souvenir  Pete  Rose 
rotogravure  magazine  in  their  May  9  edi¬ 
tions  as  part  of  the  Enquirer's  salute  to 
the  Cincinnati  Reds’  star  reaching  the 
3000  hit  mark  of  his  major  league  career. 

The  16-page,  color  and  black  and 
white  magazine  was  filled  with  photos 
and  stories  compiled  by  Enquirer  sports 
and  photo  staffs. 

The  Pete  Rose  3000  hit  magazine  was 
the  brainchild  of  Luke  Feck,  editor; 
Elmer  Wetenkamp,  art  director  and  Tom 
DeFeo,  graphics  editor.  They  decided  a 
rotogravure  magazine  would  be  pro¬ 
duced  with  exclusive  stories  and  photos. 
Immediately,  Enquirer  staffers  were  as¬ 
signed  to  capture  Rose — in  words  and 
pictures — as  a  man  and  as  an  athlete. 

A  week  before  the  magic  number  was 
reached,  two  photographers  were  as¬ 
signed  to  cover  Rose  exclusively  at  all 
Reds’  home  games.  DeFeo  explained 
that  Reds’  games  are  always  covered 
prominently  by  photo  staff  members  be¬ 
cause  of  the  importance  of  the  sport  in 
Cincinnati.  Thus,  a  week  before  and  in¬ 
cluding  the  night  of  the  big  hit,  no  less 
than  three  photographers  were  on  hand 


at  Riverfront  Stadium 

During  that  week.  Rose  nabbed  five 
hits  in  one  game  against  the  New  York 
Mets  in  New  York,  bringing  the  magic 
number  down  to  four.  With  one  game 
still  to  play  in  New  York,  the  Enquirer, 
not  willing  to  risk  missing  the  30()0th  hit, 
sent  a  photographer  to  New  York  to 
cover  Rose’s  action  there. 

It  didn’t  happen  in  New  York,  so  three 
games  later  in  Cincinnati,  four  photo- 
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Baseball  supplement 
graphers:  Ed  Reinke  and  Terry  Armor 
shooting  color  and  Fred  Straub  and  Alex 
Burrows  shooting  black  and  white,  took 
their  positions  on  the  field.  Reinke  and 
Armor  were  assigned  to  photograph 
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Rose  the  instant  he  hit  the  3000th.  (Rose 
is  a  switch-hitter,  so  the  two  had  to  be 
positioned  on  either  side  of  the  plate.) 

Straub  and  Burrows  were  shooting  live 
art  to  be  published  the  next  morning  in 
all  editions  of  the  Enquirer.  There  would 
be  a  full  photo  page,  illustration  for  the 
sports  page  and  front  page  picture. 

The  bulk  of  the  rotogravure  had  been 
put  together  during  the  week  leaving 
only  the  color  on-the-scene  photos  to  be 
made.  Special  plans  were  made  with  a 
local  commercial  developer  to  process 
the  color  film  immediately.  As  soon  as 
the  hit  came  on  May  5,  Enquirer  photo 
lab  technician  Charlie  Fry  took  the  film 
to  the  24-hour  on-call  processor.  When 
the  prints  were  returned  to  the  Enquirer, 
DeFeo  and  Wetenkamp  selected  the 
photos  for  the  cover,  back  page  and  in¬ 
side  double  truck.  The  cover  photo, 
taken  with  a  60mm  lens  was  shot  at  a 
speed  of  four-and-a-half  frames  per  sec¬ 
ond.  It  showed  Rose  swinging  the  bat 
just  as  the  ball  made  contact. 

Fry  then  drove  the  125  miles  to  the 
Standard  Gravure  Company  in  Louis¬ 
ville,  Kentucky  to  deliver  the  color 
prints  and  dummy  sheets.  It  was  2:00 
a.m.  when  he  left  Cincinnati. 

The  presses  began  to  roll  and  by  May 
8,  the  rotogravure  magazines  were  deliv¬ 
ered  to  the  Enquirer  and  inserted  in 
Tuesday  morning’s  papers. 

Extra  copies  of  the  magazine  were 
made  available  for  sale  in  The  Enquirer 
Information  Center  and  by  mail  for 
Rose’s  out-of-town  fans.  In  one  day,  al¬ 
most  2,000  extra  copies  were  sold. 

Enquirer  readers  were  told  of  the 
“Pete  Rose  special  souvenir”  to  come 
by  way  of  half  and  full  page  house  ads 
which  appeared  for  two  weeks  prior  to 
the  publication  of  the  magazine. 

In  addition  to  the  rotogravure 
magazine,  the  Enquirer  also  “teamed 
up”  with  a  local  car  dealer  for  a  special 
Pete  Rose  car  giveaway.  Entry  blanks 
for  the  random  drawing  appeared  in  the 
Enquirer.  Entrants  could  drop  off  their 
entries  at  the  Enquirer  Information 
Center,  the  car  dealership’s  showroom 
or  by  mail.  The  winner  of  the  drawing 
was  awarded  a  special  Pete  Rose  edition 
Oldsmobile  Cutlass  Supreme.  Not  count¬ 
ing  entries  submitted  at  the  dealership, 
the  Enquirer  receives  over  1 ,500  entries 
by  mail  alone  each  day. 

Three  daily  newspapers  in  the  Tri- 
State  area  purchased  quantities  of  the 
special  Rose  magazine  for  distribution  to 
their  readers.  They  included  the  Cliil- 
Ucothe  (Ohio)  Gazette,  the  Ashland 
(Kent.)  Daily  Independent  and  the  Hunt¬ 
ington  (W.Va.)  Herald-Dispatch. 

in  addition,  the  Cincinnati  Reds  hon¬ 
ored  Pete  Rose  in  special  pregame  cere¬ 
monies  May  21  at  Riverfront  Stadium 
and  on  that  day.  Enquirer  newsboys 
were  assigned  to  cover  all  pedestrian 
traffic  routes  to  the  Stadium  in  selling 
copies  of  the  magazine  to  fans. 

EDITOR  &  PUBLISHER  for  June  10.  1978 


48 


Automated  page 

(Continued  from  pane  18) 


user  enters  "Block  Mode” — which  pre¬ 
sents  a  menu  of  slugs  to  the  left  of  the 
page  grid.  One  by  one  the  stories,  head¬ 
lines,  and  captions  are  picked  off  the 
menu  and  moved  into  position  using  a 
tracker  ball.  Positioning  continues  until 
all  elements  are  placed.  As  each  story  is 
positioned  an  asterisk  appears  beside  the 
slug.  Some  of  the  operating  features  will 
include  the  ability  to  lock  on  a  column 
rule  and  move  a  block  of  type  up  and 
down  within  the  column,  or  in  a  different 
mode  move  a  type  block  anywhere  on 
the  page.  Additionally,  once  the  type 
block  is  within  4  points  of  the  column 
rule  it  will  align  properly  within  the  col¬ 
umn. 

An  editor  can  elect  to  view  the  page  on 
the  screen  in  typographic  form  that  is,  a 
soft  proof,  and  any  fitting  error  will  be 
seen  quickly.  Corrections  can  be  made 
by  remaining  in  the  proof  mode  or  by 
returning  to  the  block  mode. 

After  the  page  has  been  assembled,  the 
user  enters  the  "proofing  mode”  which 
displays  the  page  typographically.  For 
The  News  this  is  pretty  much  full 
scale — specifically  95%.  The  page  can 
now  be  fine  tuned,  rules  laid  down  and 
minor  editing  performed.  Minor  text 
changes  can  be  made  on  a  scrollable  line 
at  the  bottom  of  the  tube.  Substantial 
editing  should  be  done  on  the  L4(X)  input 
terminal. 

Finally,  a  hard  copy  proof  of  the  page 
can  be  obtained  from  an  accompanying 
versatec  printer  or  from  the  606. 

Mergenthaler’s  only  page  make-up  in¬ 
stallation  so  far  is  at  the  London  Mirror, 
which  uses  the  system  in  the  composing 
room  exclusively.  The  thrust  of  the  de¬ 
velopment  effort  for  the  News  is  to  adapt 
the  system  for  editorial  use.  Fundamen¬ 
tally,  we  look  for  an  editor  to  produce  a 
page  in  an  average  of  15  minutes. 

News  editors  have  worked  on 
pageview  terminals  and  have  made  up 
Daily  news  pages  with  existing  software. 
With  training  and  system  refinements, 
we  believe  the  15  minute  average  will  be 
possible. 

At  the  News  we  do  not  expect  the 
pagination  system  will  be  ready  until  late 
this  year  at  the  earliest  and  probably  next 
year.  ^  ^  * 

T.  H.  Garrud,  technical  director, 
Harmesworth  Publications  Ltd.,  Lon¬ 
don,  Eng.,  in  his  report  described  how 
the  Mergenthaler  page  make-up  system 
works  for  all  5  of  the  Mirror  Group 
Newspapers  as  follows: 

The  text  is  input  by  compositors  on 
Linotype-Paul  keyboards  with  the  same 
layout  of  keys  as  on  a  hot-metal 
caster — which  speeds  up  the  transition  of 
the  operators  to  the  new  system. 

The  room  is  laid  out  with  2S  input 
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keyboards  with  a  row  of  14  Linoscreen 
terminals  and  12  page  view  terminals. 
Proofs  are  taken  from  the  photosetter 
and  then  duplicated  for  reading  by  Rank 
Xerox  9200  copiers.  The  proofs  are  read 
conventionally  and  the  corrections  are 
entered  using  the  Linoscreens.  The 
graphics  are  either  digitised  individually 
on  a  Linotron  digitiser  or  with  a  1.1.1. 
laser  scanner  in  which  case  they  are  laid 
down  on  a  grid  table  in  their  precise  final 
position.  The  text  is  brought  up  on  to 
page  view  terminals  where  as  blocks  or 
individual  elements  it  can  be  moved 
around — and  with  this  latest  terminal 
final  editing  can  also  be  done.  The  output 
is  from  Linotron  606’s. 

The  duplicates  of  the  final  pages  are 
proofed  on  a  Cannon  copier,  and  page 
fax  terminals  are  used  for  facsimile 
transmission  by  landlinc  to  remote  plants 
at  Manchester  and  Plymouth  each  about 
2(K)  miles  from  London.  The  system  is 
presently  being  used  on  one  weekly  and 
one  daily  newspaper — and  over  the  next 
few  months  is  to  be  extended  and  used 
for  their  other  daily  and  two  Sunday 
newspapers. 

The  Daily  Mirror  prints  10  editions  per 
night  and  each  of  the  Sundays  produce  an 
even  larger  number  of  editions.  Their 
combined  sale  is  over  30  million  copies 
each  week. 

This  plant  in  London  will  eventually 
replace  154  Linotype  machines  now  used 


in  three  centers,  reducing  the  space  used 
for  composition  from  41,000  sq.  ft.  to 
12,000  sq.  ft.  It  is  expected  the  present 
staff  in  London  of  readers  and  proof  pull¬ 
ers  will  remain  and  the  major  reduction 
will  be  of  compositors  which  finally  will 
drop  to  150  from  260,  and  when  the  Man¬ 
chester  composition  is  phased  in  to  the 
new  system  then  the  work  now  done  by 
another  240  men  there  will  be  undertaken 
in  London. 

Formica  trademark 
challenged  by  FTC 

Federal  Trade  Commission  has  filed  a 
petition  to  cancel  the  right  of  Formica 
Corp.  to  have  exclusive  use  of  the  name 
Formica. 

The  FTC  alleged  that  Formica  has  be¬ 
come  the  common  descriptive  name  for 
decorative  plastic  laminates  used  on 
kitchen  counter  tops  and  no  longer  can 
be  registered  trademark. 

It  was  the  first  petition  filed  by  the 
FTC  under  Section  14  of  the  l,anham 
Trademark  Act  to  cancel  a  trademark 
registration,  but  similar  challenges  to 
other  trademarks  are  expected. 

Formica,  which  claims  to  have  6(Kr  of 
all  plastic  laminates  purchased  and  used 
in  the  U.S.,  competes  with  other  brands 
such  as  Dart  Industry's  Wilson-art,  Gen¬ 
eral  Electric's  Textolite,  and  Westing- 
house's  Micarta. 


SOONER  OR  LATER, 
PRORABIY  SOONER. 

YOITLL  NEED  A  DECISION  ON 
COMMUNICATIONS  LAW. 

BNA’s  new  u>ee/cly  MEDIA  LAW  REPORTER  gives  you  instant  access  to  the 
full  text  of  current  federal  and  state  court  decisions  that  affect . . . 

•  newspapers  •  magazines  •  television  •  radio 
The  decisions  cover  prior  restraint;  newsgathering;  fair  trial,  free  press; 
obscenity;  libel;  and  other  vital  issues  affecting  media.  Selected  agency 
rulings  are  included. 

The  information  is  carefully  headnoted  and  indexed  for  fast,  easy 
reference— prepared  by  the  lawyer-editors  of  Washington’s  largest  private 
employer  of  information  specialists.  Try  the  Reporter  in  your  own  office  for 
45  days  and  see  if  it  doesn’t  make  the  tough  decisions  easier. 

MAIL  COUPON  TODAY  FOR  45-DAY,  NO-RISK  APPROVAL  OFFER. 


_  THE  BUREAU  OF  NATIONAL  AFFAIRS.  INC. 

BNA  J  Dept.  MED  515-EP 

1231  25th  St.,  N.W.,  Washington,  D.C.  20037 


Send  me  MEDIA  LAW  REPORTER  on  approval  for  45  days.  At 
the  end  of  the  period,  I  will  either  accept  your  invoice  at  the  rate 
of  $245  per  year,  effective  from  the  start  of  the  approval  period, 
or  return  all  materials  at  your  expense  and  owe  nothing. 


Signed - - - 

Tirl» 
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Ad  scene 


By  Dan  Lionel 


Pinellas  study  reveals  want  ad  potential 


If  the  intensive,  just  completed  clas¬ 
sified  readership  survey  undertaken  by 
the  St.  Petershurfi  (Fla.)  Times  and  In¬ 
dependent  via  its  wholly  owned  inde¬ 
pendent  subsidiary,  Suncoast  Opinion 
Surveys  proved  anything,  it  showed  that 
classified  in  that  area  has  a  huge  poten¬ 
tial.  Some  60%  of  those  queried  reported 
that  they  had  never  placed  a  classified 
ad. 

The  study  which  was  based  on  510 
personal  in-the-home  interviews  among  a 
cross  sectional  sample  of  Pinellas 
County  adults  (18  years  and  over)  indi¬ 
cated  that  those  who  placed  ads  put  the 
merchandise  for  sale  category  at  the  top 
of  their  list.  Some  41%  placed  a  mer¬ 
chandise  ad  followed  by  automotive 
(24%),  real  estate  (9%),  rentals  (8%)  and 
employment  (7%).  Other  classifications 
lumped  together  accounted  for  13%. 

Many  of  the  questions  were  geared  to 
determining  the  impact  of  shoppers  in 
the  classified  market  place.  The  answers 
for  exclusive  placement  of  ads  in  shop¬ 
pers  to  sell  cars,  merchandise,  real  es¬ 
tate,  etc.  were  reassuring  to  the  suprem¬ 
acy  of  the  newspaper  as  a  basic 
medium  for  exclusive  listings.  However, 
a  substantial  number  placed  ads  in  both 
the  newspaper  and  shopper  in  most  clas¬ 
sifications. 

While  64%  of  those  queried  said  they 
would  place  their  ads  to  sell  an  auto  ex¬ 
clusively  in  a  newspaper,  29%/  indicated 
that  they  would  use  both  a  newspaper 
and  a  shopper  while  only  7%  would  use  a 
shopper  exclusively.  Approximately  the 
same  proportion  applied  to  other 
categories  except  rentals  or  real  estate 
where  only  1%  voted  for  shoppers  exclu¬ 
sively  although,  in  both  cases  24%  said 
they  would  advertise  in  both  a  newspa¬ 
per  and  a  shopper.  Shoppers  fared  best 
in  the  recreational  vehicle  classification 
where  10%  indicated  they  would  adver¬ 
tise  exclusively  in  the  shopper  and  29% 
said  they  would  advertise  in  both.  Thus 
some  39%  would  advertise,  either  exclu¬ 
sively  in  a  shopper  or  in  combination 
with  a  newspaper  if  they  had  a  recrea¬ 
tional  vehicle  to  sell. 

In  questioning  the  82%  of  adults  who 
said  they  do  at  some  time,  look  at  ads  in 
the  “St.  Petersburg  Times  &  Indepen¬ 
dent”  the  pollsters  bore  out  the  oft  stated 
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conviction  that  the  biggest  drawing  card 
among  want  ad  categories  is  the  mer¬ 
chandise  classification.  Of  those  who 
looked  at  classified,  here’s  how  they 
ranked  the  categories  they  read: 


Classification _ Read  by 


Merchandise  45% 

Employment  29% 

Automotive  24% 

Real  estate  23% 

Rentals  16% 

Other  categories  10% 


“During  the  past  6  months,  did  you  or 
some  member  of  your  household  place 
an  ad  in  a  regular  daily  newspaper?  Dur¬ 
ing  the  past  6  months  did  you  or  some 
member  of  your  household  in  one  of  the 
publications  other  than  a  daily  or  Sunday 
newspaper?”  This  question  was  asked  of 
everyone  and  of  the  19%  who  had  placed 
an  ad,  it  was  found  that  93%  of  those 
placing  an  ad  did  so  in  a  newspaper  while 
19%  used  a  shopper.  In  the  mix  (account¬ 
ing  for  the  total  which  adds  up  to  1 12%) 
12%  used  both  a  shopper  and  a  newspa¬ 
per. 

A  complete  copy  of  the  study  might  be 
obtained  from  CAM  Richard  E.  Riggins, 
St.  Petersburg  Times  &  Independent. 

*  *  ♦ 

The  U.S.  League  of  Savings  Associa¬ 
tions  has  just  come  up  with  a  survey  that 
should  also  be  of  interest  to  the  classified 
fraternity  as  it  reveals  some  surprises 
about  the  demographics  of  the  current 
crop  of  home  buyers — facts  which  could 
have  a  bearing  on  real  estate  copy  slants. 

According  to  Joseph  T.  Benedict, 
vicepresident  of  the  League,  a  study  of 
8500  conventional  mortgage  loans 
funded  in  1977  showed  that  in  spite  of 
inflation  and  continually  rising  home 
prices  in  the  last  decade,  Americans  are 
buying  homes  in  record  numbers.  Fur¬ 
thermore,  the  belief  that  home  buyers 
today  are  middle  aged  and  wealthy  is 
“simply  not  true — it’s  a  myth  that  should 
be  buried,”  he  said. 

Here  are  some  facts  the  survey  uncov¬ 
ered: 

•  36%  of  all  home  buyers  in  1977  were 
less  than  30  years  old.  12%  were  younger 
than  24. 

•  13%  were  single  and  an  additional 
4%  were  single  couples. 

•  60%  had  household  incomes  of  less 
than  $25,000  and  nearly  as  many  had 
household  incomes  of  less  than  $15,000 
as  had  incomes  over  $35,000. 

•  62%  of  the  home  buyers  purchased 
housing  last  year  which  cost  less  than 
$50,000  and  fully  half  found  a  home  cost¬ 
ing  less  than  $44,000. 

9k  ^  ^ 

CORRECTION 

Due  to  a  typographical  error  in  a  re¬ 


cent  Ad  Scene  column  (E&P,  May  6) 
relating  to  the  Huntington  (N.Y.)  Sun¬ 
day  Digest,  the  free  community  newspa¬ 
per’s  bid  for  legislative  approval  of  legal 
advertising  for  free  circulation  newspa¬ 
pers,  a  digit  was  omitted.  The  Digest’s 
circulation  in  the  township  where  the 
paid  weekly  has  a  publisher’s  attested 
circulation  of  6,700  the  “Digest”  has  a 
weekly  distribution  to  60,912  homes  and 
a  total  distribution  of  94,562  which  is  au¬ 
dited  by  CAC. 

JWT  merges  with 
Puerto  Rican  agency 

J.  Walter  Thompson  Co.  has  merged 
with  Marti- Flores- Prieto,  Inc.,  San  Juan, 
to  create  the  largest  advertising  agency 
in  Puerto  Rico  and  the  Caribbean. 

JWT  has  been  operating  in  Puerto  Rico 
since  1955.  Marti-Flores-Prieto  opened 
in  1972  and  in  addition  to  its  office  in 
Puerto  Rico,  has  offices  in  the  Domini¬ 
can  Republic  and  in  New  York,  for 
Spanish  language  media. 

The  combined  agency  will  have  a  staff 
of  95  people  with  billings  of  $18.5  mil¬ 
lion.  The  agency  will  retain  the  Marti- 
Flores-Prieto  name. 

Suit  asks  for  sale 
of  Fawcett  by  CBS 

The  Justice  Department  filed  an  anti¬ 
trust  suit  asking  that  CBS,  Inc,  be  re¬ 
quired  to  divest  itself  of  Fawcett  Publica¬ 
tions,  Inc. 

In  a  civil  suit  filed  in  the  United  States 
District  Court  in  New  York  City,  the  An¬ 
titrust  Division  alleged  that  CBS’s 
January  1977  acquisition  of  the  book 
publishing  house  lessened  competition 
and  increased  concentration  in  the  pro¬ 
duction  and  marketing  of  mass-market 
paperback  books. 

CBS  issued  the  following  statement  in 
response  to  the  Department  of  Justice 
announcement  regarding  the  CBS  ac¬ 
quisition  of  Fawcett  Publications: 

“While  CBS  has  not  yet  seen  the  Jus¬ 
tice  Department’s  complaint,  we  under¬ 
stand  that  its  thrust  is  directed  toward 
potential  effects  of  the  Fawcett  acquisi¬ 
tion  on  the  mass-market  paperback  book 
field.  The  acquisition  does  not  violate  the 
specific  merger  guidelines  laid  down  by 
the  Justice  Department,  and  we  believe  it 
complies  fully  with  the  antitrust  laws. 

“CBS  fully  informed  the  Justice  De¬ 
partment  of  its  intention  to  acquire  Faw¬ 
cett  several  months  in  advance,  cooper¬ 
ated  fully  with  all  Justice  Department  in¬ 
quiries  regarding  the  acquisition  both  be¬ 
fore  and  after  its  completion,  and  the 
Justice  Department  indicated  that  it 
would  not  seek  to  block  the  acquisition, 
which  took  place  in  January  1977. 

“CBS  intends  to  defend  itself  vigor¬ 
ously  against  what  we  feel  is  an  un¬ 
justified  action  and  we  are  confident  of 
the  merits  of  our  position  in  the  case.” 
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Single  copy 

(Continued  from  page  26) 


tant  features  it  must  have  is  ease  of  ser¬ 
vicing.  We  can’t  afford  the  time  in 
Rochester  to  load  a  machine  one  paper  at 
a  time.  Bulk  loading  is  a  must! 

If  your  single  copy  sales  operation  is 
now  handled  by  a  wholesaler  or  by  inde¬ 
pendent  franchise  dealers,  consider  con¬ 
verting  to  an  employe  system.  Increased 
sales  can  and  will  result  from  the  tighter 
control  made  possible  by  such  a  change, 
and  your  newspaper’s  profits  can  go  up 
too,  judging  from  the  profits  some  of 
these  franchise  dealers  make. 

I  mentioned  street  sellers  earlier. 
Every  newspaper,  especially  evening 
newspapers,  have  an  opportunity  for  ad¬ 
ditional  sales  by  trying  this.  In  a  small 
market,  it  may  be  only  one  or  two 
youngsters.  In  a  major  market,  it  may  be 
many. 

On  the  afternoon  side,  try  a  street 
sales  youngster  between  3:00  and  5:30  or 
6:00  PM  outside  a  busy  office  building,  a 
factory,  on  a  busy  corner,  or  in  a  good- 
sized  shopping  center.  Teach  them  how 
to  sell,  or  how  to  “hustle,”  as  we  call  it 
in  Rochester.  Give  them  a  wholesale  rate 
so  they  can  make  at  least  60  or  70  per 
copy,  plus  tips  they  will  get,  and  watch 
them  sell! 

If  such  a  youngster  can  sell  50  copies, 
for  example,  in  front  of  your  major  office 
building  area  in  2Vi  hours  and  make  70 
per  copy  plus  perhaps  getting  a  50  tip 
from  half  of  his  customers,  he  or  she 
would  net  almost  $5,  with  no  taxes  in¬ 
volved  and  no  door-to-door  collecting — 
certainly  enough  to  make  many 
youngsters  show  up  every  day.  Try  it 
and  see! 

Make  sure  that  good,  timely  rack  cards 
with  “sell”  in  them  are  used.  Point  of 
purchase  promotional  material  is  neces¬ 
sary  at  over-the-counter  outlets,  too; 
both  in  their  window  and  where  papers 
are  displayed. 

Make  sure  your  newspaper  gets  first 
class  display  at  all  outlets.  Only  by  fre¬ 
quent  checking  and  developing  a  good 
relationship  with  the  merchant  is  this  ac¬ 
complished.  News  dealers  need  proper 
“care  and  feeding”  just  as  carriers  do. 
Make  sure  your  newspaper  is  on  sale  in 
your  market  every  place  your  com¬ 
petitors  are. 

Make  sure  your  newspapers  get  to 
each  outlet  as  early  as  possible  every 
day.  Time  means  sales!  Perhaps  you  can 
change  some  of  your  dispatching  to  get 
single  copy  papers  out  earlier.  Perhaps 
some  single  copy  delivery  runs  can  be 
split  to  accomplish  the  same  thing. 

Check  your  percentage  of  single  copy 
returns.  Is  your  newspaper’s  return  pol¬ 
icy  too  tight  at  the  expense  of  many  lost 
sales  every  day?  On  the  average,  a  re¬ 
turns  percentage  of  12  to  14%  will  yield 
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the  best  balance  between  sales  and  profit 
in  most  markets. 

If  your  newspaper  is  way  below  its 
ideal  percentage,  whatever  you  compute 
it  to  be,  you  are  missing  some  profitable 
sales.  Don’t  forget,  too,  that  mailing  sin¬ 
gle  copy  returns  to  far-away  mail  sub¬ 
scribers  a  day  late  ensures  that  many 
returns  are  really  not  wasted. 

Pick  up  returns  as  often  as  possible. 
Daily  is  the  ideal,  at  least  from  major 
outlets.  That  is  the  best  way  of  knowing 
how  you  are  doing  on  a  current  basis,  so 
you  can  react  quickly  to  increase  sales 
that  day  and  beyond. 

Newspaper  inquiry 
frees  inmate 

A  38-year-old  ex-convict,  once  sen¬ 
tenced  to  life  in  prison  for  an  armed  rob¬ 
bery  in  which  he  took  no  part,  is  free 
because  of  a  15-month  investigation  by 
the  Gary  (Ind.)  Post-Tribune. 

Superior  Judge  James  Danilolas  of 
Lake  County  ordered  Melvin  Nelson  of 
Gary  released  from  authorities  on  the 
basis  of  new  evidence  from  a  previously 
unknown  eyewitness  uncovered  by  the 
Post-Tribune.  The  prosecutor  dismissed 
all  charges. 

Nelson  was  released  from  confinement 
(May  30)  nearly  three  years  after  he  was 
sent  to  the  Indiana  State  Prison. 


Laser  plate 

(Continued  from  page  22) 


mounted.  This  is  desirable  just  prior  to 
the  big  push  near  deadlines. 

The  system  will  also  automatically 
warn  the  operator  when  the  tape  is  near¬ 
ing  capacity  and  the  operator  can  then 
determine  whether  a  new  tape  should  be 
mounted  or  whether  he  has  enough  space 
to  complete  the  present  edition. 

The  basic  specifications  for  the  Laser- 
ite  call  for  scanning  a  pasteup  and  mak¬ 
ing  the  plate  on  the  basis  of  one  minute 
per  page.  The  same  time  frame  would 
apply  in  imaging  a  plate  from  the  video 
tape  back-up  once  the  page  has  been  lo¬ 
cated  on  the  tape. 

While  this  new  video  tape  back-up  sys¬ 
tem  is  not  yet  installed,  tests  at  the 
EOCOM  factory  make  us  confident  the 
video  tape  back-up  system  will  solve  any 
problems  created  by  the  elimination  of 
the  use  of  negatives  in  the  platemaking 
system. 

Create  pr  post 

Scott  W.  Anderson  has  been  named  to 
the  newly  created  post  of  director  of  pub¬ 
lic  relations  for  Steiger  Tractor,  Inc.  He 
will  continue  to  serve  as  ad  manager. 

Steiger  Tractor  is  headquartered  in 
Fargo,  North  Dakota. 
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. . .  tracks  and  trucks,  turn¬ 
tables  and  transfer  tables 
for  standard  newsprint 
rolls  . . ,  also  custom-engi¬ 
neered  equipment  and  full 
service  on  replacement 
parts  for  any  rollhandling 
system.  Write  for  brochure 
on  newsprint  handling 
equipment. 


ROLL-HANDLING 

EQUIPMENT 


TRANSFER  TABLE 


1 

CAST  IRON 
TURNTABLES 


12  GAUGE 
TRACK  SWITCH 


CAST  IRON 
CROSSOVER 


Suppliers  to  major  press  manufacturers 
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Syndicates 


By  Lenora  Williamson 


Exchange  agreed  on  economic  news 


Unicom  News,  combining  the  global 
resources  of  its  two  parent  companies. 
United  Press  International  and  Commod¬ 
ity  News  Services,  Inc.,  has  concluded  a 
major  information  exchange  agreement 
with  West  Germany’s  leading  economic 
news  agency,  Vereinigte  Wirtschafts- 
dienste. 

Under  the  agreement,  Unicom  News’ 
worldwide  coverage  of  commodities, 
shipping,  and  general  economic  news 
will  be  distributed  to  VWD  subscribers 
throughout  the  Federal  Republic  of 
Germany  and  West  Berlin.  Unicom  sub¬ 
scribers  will  have  the  addition  of  cover¬ 
age  of  West  Germany  from  VWD’s  na¬ 
tional  network  of  correspondents  and 
more  than  29  years  service  to  the  Ger¬ 
man  business  community. 

The  Unicom  News  Report  will  be  deli¬ 
vered  to  the  VWD  headquarters  at 
Eschborn,  near  Frankfurt,  via  a  24-hour 
transatlantic  satellite  link.  Unicom  News 
will  receive  material  from  Germany  via 
the  same  system. 

♦  9ic  ♦ 

“The  Sporting  Life,’’  Tom  Forman 
and  Ben  Templeton’s  very  funny  look  at 
the  athletic  scene  across  the  country, 
started  out  daily  last  December  on  sports 


"The  Sporting  Life" 


and  comic  pages  and  now  has  more  than 
100  newspapers. 

The  Chicago  Tribune-New  York  News 
Syndicate  is  adding  the  Sunday  color 
version  of  “The  Sporting  Life”  July  9. 
Robert  S.  Reed,  syndicate  president, 
considers  the  almost  instant  hit  made  by 
the  panel  due  to  two  factors;  the  subject 
matter  of  participation  sports  provides 


plenty  of  humor  material  and  the  talents 
of  the  artist  and  writer — both  weekend 
athletes.  Forman,  the  writer,  has  just 
sold  a  script  for  a  comedy  movie  on  the 
1980  Olympics. 

Among  subscribers  to  the  new  Sunday 
strip  are  Los  Angeles  Times,  Philadel¬ 
phia  Inquirer,  Buffalo  Evening  News, 
and  Detroit  Free  Press.  The  Sunday  ver¬ 
sion  is  available  in  '/^-standard  and  Vi-tab 
sizes. 

*  *  * 

United  Feature  Syndicate’s  Spotlite 
Specials  series  for  release  this  month  in¬ 
clude  “The  Surrogate  Mother”  by  Karol 
White  and  “The  New  Soviet  Psychic 
Discoveries”  by  Henry  Gris  and  William 
Dick.  Spotlite  is  a  weekly  service  of 
series,  books  and  articles.  The  series  on 
the  controversial  technique  for  childless 
couples  is  in  three  parts  and  the  Gris- 
Dick  series,  in  six  parts.  The  team  of  two 
Americans  gained  access  to  Soviet  au¬ 
thorities  and  faith  healers  and  the  mate¬ 
rial  deals  with  various  scientific 
investigations  and  the  search  for  new  life 
forms  on  earth  and  beyond. 

j(c  lie  ^ 

The  Rev.  Jesse  L.  Jackson,  a  weekly 
columnist,  has  joined  Universal  Press 
Syndicate  as  an  editorial  columnist,  John 
P.  McMeel,  syndicate  president,  has  an¬ 
nounced.  Universal  began  supplying  the 
column  to  Jackson’s  current  clients  after 
his  transfer  from  the  Los  Angeles  Times 
Syndicate  this  week. 

Once  a  close  aid  to  Martin  Luther 
King,  Jr.,  Jackson  spearheads  People 
United  To  Save  Humanity  (PUSH)  and 
his  column  stresses  the  balance  of  the 
domestic  scene  in  politics,  economics, 
and  race.  Jackson  last  year  won  the  1977 
Golden  Key  Award  presented  annually 
by  the  American  Association  of  School 
Administrators  to  the  citizen  contribut¬ 
ing  significantly  to  the  national  welfare. 

Now  37  years  old,  Jackson  says,  “My 
calling  is  being  a  preacher.  My  existence 
is  black.  And  I  am  a  searcher.”  McMeel 
says  that  thoughtful  analysis  is  the 
trademark  of  Jackson’s  weekly  commen¬ 
tary. 

*  *  * 


(Continued  on  next  page} 


Editors  Aid  CAMS  INSTANTLY 
Within  Crane's  Quiz 


Answers 
to  this 
quiz 
m  E&P 
Classified 
Section. 


By  Dr.  George  W.  Crane,  Ph.D,,  M.D 

superior.  ^-8,  supenor;  9-10,  very 

1.  The  sports  term  “Bull  Pen”  indirectly  sueeests  a 

^  If bone,  wiener,  drumstick 
“■  evaporates  fastest? 

3  Wh.Vh  ETHER  GASOLINE 

3.  Which  type  of  rock  is  most  suggestive  of  oil? 

4  MARBLE.  SHALE 

sou^iSilk  wSlr  ■  i" 

5  Wi,  HYDROCHLORIC 

A  I  u  ^BINS,  SMILES,  LAUGHS 

/ n: _ _ _  _ 


(a) 

(b) 

(c) 

(d) 

(e) 


Pirates 
Red  Sox 
Dodgers 
Tigers 
Mets 


(v)  Beantown 

(w)  Smog  City 

(x)  Motor  City 

(y)  Steel  City 

(z)  Gotham 


(Answers  in  classified  section) 
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A  new  2-column  daily  panel,  “In  the 
Beginning,”  depicts  antics  of  our  earliest 
ancestors  as  they  explore  their  new  sur¬ 
roundings  and  comment  on  their  unique 
existence.  The  feature  being  offered  by 
Inter-Continental  Press  Syndicate  is  the 
creation  of  cartoonist  Linus  Maurer  of 
San  Francisco.  His  previous  feature  cre¬ 
ations  included  the  comic  strips  “Old 
Harrigan”  and  “Sid,”  and  another 
panel,  “Abracadabra.” 

IN  TNE  BEGINNING  according  to  Linus 


Linus  and  Charles  Schulz  were  friends 
when  both  were  art  instructors  in  Min¬ 
neapolis.  Linus  says  the  character  of 
Linus  Van  Pelt  in  “Peanuts”  was  based 
loosely  on  that  early  friendship. 

The  two  panel  format  allows  for  using 
the  two  panels  side-by-side  or  stacked. 
Lynne  Magnuson,  syndicate’s  executive 
editor,  characterizes  the  panel’s  gags  as 
contemporary  but  not  super- 
sophisticated. 

9|C  9|(  ♦ 

A  new  column  on  men’s  fashion  news, 
“Suit  Yourself,”  will  be  syndicated  by 
the  Writers’  Clearinghouse  of  Fabyan, 
Connecticut.  The  column  is  written  by 
Richard  D.  Carreno,  veteran  reporter 
and  freelance  writer  who  is  editorial  di¬ 
rector  of  Clearinghouse — a  new, 
Connecticut-based  news  and  syndication 
service  which  distributes  freelance  work 
by  New  England  writers. 


Carreno  stresses  the  column  will  pro¬ 
mote  consumer  awareness  in  buying.  He 
thinks  men’s  fashion  news  may  soon 
match  women’s  fashion  news  in  popular¬ 
ity.  “Style  counts  again.  And  style  is 
dressing  well.”  The  column  will  report 
trends,  but  not  offer  routine  coverage  of 
fashion  shows. 

Editors  interested  in  sample  copies 
and  rates  may  contact  Carreno  at  the 
Writers’  Clearinghouse,  P.O.  Box  118, 
Fabyan,  Conn.  06245. 

*  Jfc  * 

Patrick  J.  Buchanan’s  column,  “The 
Dividing  Line,”  will  begin  distribution 
June  6  from  the  Chicago  Tribune-New 
York  News  Syndicate,  Inc.,  Buchanan 
has  been  represented  by  the  New  York 
Times  Syndication  Sales  Corporation. 

*  *  * 

The  Associated  Press  is  increasing 
television  industry  news  coverage  with 
addition  of  “TV  Talk,”  a  Monday 
through  Friday  AMs  column.  The  fea¬ 
ture  is  supervised  and  edited  by  Tom 
Jory,  general  desk.  New  York.  He  also  is 
a  major  contributor.  The  new  column 
joins  Jay  Sharbutt’s  Radio-TV  column 
for  PMs,  Monday  through  Friday,  and  2 
weekend  television  columns,  “Tube 
Talk”  and  AP  Newsfeatures’  TV  Week 
for  Sunday  papers. 

In  addition  to  Jory,  contributors  to  the 
new  “TV  Talk”  include  Jerry  Buck,  Los 
Angeles  television  writer  who  also  writes 
the  weekend  columns.  Bureaus  outside 
New  York  and  Los  Angeles  contrib¬ 
ute  to  the  package,  especially  in  con¬ 
nection  with  public  television  programs 
locally  produced. 

*  * 

Danney  Ball  Productions  of  Helmet, 
California  is  launching  syndication  of  a 
new  cartoon  strip,  “Bad  Libs”  by  Ron 
Boerem.  The  strip  uses  an  art-deco  style. 


taking  a  humorous  look  at  language  and 
the  way  people  use  it. 

Boerem,  a  college  teacher,  works  for  a 
reading  clinic — all  of  which  gives  him 
special  experience  to  draw  on  for  his  car¬ 
toon  feature. 

The  syndicate  is  distributing  the 
weekly  strip  camera-ready  for  tabloid- 
size.  Samples  are  available. 

*  ♦  ♦ 


Among  the  National  Cartoonists 
Society's  annual  Reuben  awards 
category  winners  were  King  Features 
cartoonists  Dik  Browne  (left)  and  Bill 
Hoest.  Browne  won  top  honors  in 
humor  strips  for  "Hagar  The  Horrible" 
and  Hoest,  whose  newspaper  syndica¬ 
tion  includes  "Agatha  Crumm"  and 
"The  Lockhorns"  panel,  won  this  year 
in  the  magazine  gag  cartoons  cate¬ 
gory. 

Correction 

Milton  Rockmore’s  syndicated  fea¬ 
ture,  “The  View  From  The  Top”  will  be 
distributed  in  Canada  by  the  Toronto 
Sun  Syndicate  and  not  the  Toronto  Star 
Syndicate  as  announced  in  the  June  3 
issue.  The  syndicate  was  mistakenly 
identified  in  submission  to  E&P.  We  re¬ 
gret  the  error. 


rAl?P£M  of  eoEN  AND 
rou  WONT  EveN  eeABl 

\  lot  with  a  vieu;' 


You  DON  T  KNOu; 
I/WTHIN6-  ABJOTReALl 
eSTATE  .  You  WERE  THE 
First  6uy  IN  THE... 


DOCTOR  SMOCK  by  George  Lemont 


He's  physician-in-residence  in  the  world's  leading  newspaper 
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Texas  newspapers 
offer  internships 

Texas  Daily  Newspaper  Association 
will  offer  summer  internships  in  the 
circulation/distribution  departments  of 
its  member-newspapers  for  the  first  time 
since  the  program  began. 

The  internships  expose  college  stu¬ 
dents  to  the  career  possibilities  in 
circulation/distribution  management  and 
help  to  insure  that  TDNA  member- 
papers  will  have  qualified  circulation  and 
distribution  mangement  personnel  in  the 
future. 

Richard  J.  V.  Johnson,  president  of 
TDNA,  said  the  idea  of  circulation/ 
distribution  internships  is  a  natural  ex¬ 
tension  of  TDNA’s  intern  program. 
“TDNA’s  editorial  and  advertising 
intern  training  program  has  been  suc¬ 
cessful  for  27  years,”  said  Johnson.  “We 
sincerely  believe  the  intern  concept  can 
successfully  be  applied  to  the  circulation 
area.” 

College  or  university  students  major¬ 
ing  in  marketing  or  business  and  who  will 


HOW  WILL  A  \ 
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»  E&P  HELP  ME  GET  /  , . , 
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ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Gentlemen:  Please  start  my  subscription  now, 
addressed  to: 


Zip 


Name  . 

Address  . 

City . 

State  . 

Company . . 

Nature  of  Business . . 

□  My  remittance  is  enclosed. 


$18. Ou  a  year,  U.  S.  and  Canada;  all  other 
countries  $40.  a  year. 


be  Juniors  and  seniors  in  the  fall  semester 
will  be  eligible  for  the  internships. Nine¬ 
teen  TDNA  member-papers  have  al¬ 
ready  expressed  an  interest  in  hiring 
circulation/distribution  interns  for  the 
summer. 

The  TDNA  intern  program  placed  128 
editorial  and  advertising  interns  in  1977 
and  is  believed  to  be  the  largest  newspa¬ 
per  intern  program  in  the  country. 

TDNA  has  84  member-newspapers  in 
Texas,  Louisiana  and  New  Mexico. 

Sale  completed 
by  Ottaway 

The  purchase  by  Ottaway  Newspa¬ 
pers,  Inc.  of  95%  of  Essex  County 
Newspapers,  Inc.  for  $9.4  million  in  cash 
and  notes  was  completed  last  month. 

Ottaway  also  expects  to  acquire  the 
5%  stock  interest  outstanding  at  a  later 
date.  The  remaining  5%  was  recently 
given  by  Philip  S.  Weld,  majority  stock¬ 
holder  of  Essex,  to  Milton  Academy  of 
Milton,  Massachusetts. 

Essex  County  Newspapers  publishes 
four  Massachusetts  dailies  and  a  New 
Hampshire  weekly.  The  papers  include 
the  Gloucester  Daily  Times,  the  Beverly 
Times,  the  Newhuryport  Daily  News,  the 
Peabody  Times  and  the  Hampton  Union, 
the  weekly. 

The  purchase  brings  the  number  of 
daily  newspapers  published  by  Ottaway 
Newspapers  to  17,  and  the  number  of 
weeklies  to  two.  Six  Ottaway  dailies  pub¬ 
lish  Sunday  editions. 

Ottaway  is  a  subsidiary  of  Dow  Jones 
&  Co. 


Ad  system 


(Continued  from  page  30) 

This  tool,  if  widely  used,  will  permit  each 
of  us  to  understand  the  work  of  others 
and  to  build  on  them. 

What  about  cost  justification?  1  seri¬ 
ously  doubt  that  any  except  very  large 
newspapers  could  afford  a  computer  just 
to  perform  the  functions  which  1  have 
described.  However,  these  functions 
may  be  performed  by  existing  business 
or  front  end  computers  with  only  minor 
expenditures  for  terminals.  No  addi¬ 
tional  input  is  required  to  the  computer. 
We  just  enter  an  ad  when  it  is  received 
rather  than  when  it  has  been  published. 

The  benefits  are  reduced  newsprint 
consumption,  labor  savings  in  layout  and 
log  keeping,  and  in  information.  The  in¬ 
formation  provided  enables  managers  to 
improve  their  operations  and  to  reduce 
the  number  of  crisis  situations. 

The  final  question  which  must  be 
answered  is  “Is  it  worth  it?”  I  think  the 
answer  is  an  emphatic  “Yes.”  Integra¬ 
tion  of  display  ad  subsystems  can  im¬ 
prove  our  operation  as  much  as  the  in¬ 
tegration  of  classified  ad  functions  has 
already  done. 


Reporter  backed 
by  NLRB  decision 

The  Sacramento  Legal  Press,  Inc., 
which  publishes  the  Daily  Recorder  and 
the  Sacramento  Press  Journal,  has  been 
held  guilty  of  withholding  a  reporter’s 
merit  raise  because  of  union  activity,  the 
National  Labor  Relations  Board  an¬ 
nounced  this  week. 

Administrative  Law  Judge  James  T. 
Rasbury,  who  made  the  ruling,  also  de¬ 
cided  the  publisher  had  violated  the  Na¬ 
tional  Labor  Relations  act  in  another  in¬ 
stance  by  paying  strike  replacement 
workers  higher  wages  than  those  offered 
the  striking  employes  during  negotia¬ 
tions. 

Rasbury  heard  testimony  that,  while 
regular  employes  were  paid  $519.90  per 
month  for  full-time  and  $3.03  an  hour  for 
part-time  work,  replacements  during  the 
strike  were  paid  $563.23  for  full-time  and 
$3.26  per  hour  for  part-time  work. 

In  the  case  of  the  reporter,  Marilyn 
Keefer,  testimony  brought  out  that  in  the 
summer  of  1976,  she  had  begun  taking  an 
active  part  in  Newspaper  Guild  Local  92 
activities,  rising  rapidly  to  become  unit 
chairperson.  In  October  of  1976,  she  was 
shifted  from  reporting  to  editing  and  lay¬ 
out  work,  leading  her  to  ask  for  a  raise  in 
November,  1976.  This  was  denied  on 
grounds  she  really  hadn’t  been  pro¬ 
moted. 

In  February,  1977,  Keefer  received  an 
award  for  her  reportorial  coverage  and, 
in  the  spring,  again  requested  a  raise. 
Again  it  was  refused,  this  time  on 
grounds  she  was  not  “working  up  to  her 
potential,”  though  it  was  admitted  she 
had  been  officially  complimented  on  her 
work. 

Another  employe,  Barbara  Britt, 
whom  Central  Valley  Typographical 
Union  Local  46  charged  had  also  been 
denied  a  raise  because  of  union  activity, 
was  not  backed  by  the  law  judge,  who 
ruled  it  had  been  denied  because  of  her 
low  productivity. 

Harris  names  Boyd 
chief  exec  officer 

Joseph  Boyd,  president  of  Harris  Cor¬ 
poration,  has  been  elected  chief  execu¬ 
tive  officer  by  the  company’s  board  of 
directors. 

Richard  Tullis,  who  had  been  chief 
executive  officer  for  the  past  10  years, 
continues  as  board  chairman  and  chair¬ 
man  of  the  executive  committee. 

Boyd,  57,  was  an  educator  and  scien¬ 
tist  before  entering  the  electronics  indus¬ 
try  in  1962.  He  served  as  president  and 
chief  executive  officer  of  Radiation,  Inc. 
until  joining  Harris  in  1967.  He  became 
executive  vicepresident  and  a  director  at 
that  time  and  was  named  president  in 
1972. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


A  MALE  VIEWPOINT.  Masculine  answer 
to  Abby,  plus  sex  appeal.  Both  sexes  are 
writing  this  year  old  national  column. 
Balanced  advice,  humor.  Free  6  weeks. 
Box  4118,  Virginia  ^ach,  VA  23454. 


OLD  IS  BEAUTIFUL 
Gentle  25  word  “spoofs”  about  ageing, 
diets,  fitness,  etc.  Logo  included.  Free 
samples.  PIPER'S  FEATURES,  1149  E. 
Bradford,  Glendora,  CA  91740. 


AMERICANA  CARTOONS 


LEARN  A  LITTLE,  Laugh  a  little,  take 
pride  in  yourselves  AS  YOU  WERE:  1  or  2 
column  daily  cartoon  panel  for  editorial 
page,  classified,  comics,  wherever.  Fact, 
foibles,  fancies  of  Americans  throughout 
200  years.  Light,  bright  informative:  15 
years'  success.  Old-fashioned  rates, 
samples:  Pioneer  Press  Service  Inc.  Box 
149,  Worthington,  OH  43085. 


ANECDOTES 


LIL'  THOUGHTIES 

Sage  25  word  "truisms"  about  life  in 
general,  etc.  Logo  included.  Free  sam¬ 
ples.  PIPER'S  FEATURES,  1149  E. 
Bradford,  Glendora,  CA  91740. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  sarnies,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


DIETER'S  CORNER  is  a  short  comment 
aimed  at  all  overweight  persons.  One 
column  wide  by  three  inches.  Camera- 
ready.  Daily  or  weekly.  Free  samples. 
Highway  Bookshop,  Cobalt,  Ontario, 
Canada  POJ  ICO. 


35  CAMERA-READY  ARTICLES  and  car¬ 
toons.  Variety  of  subjects.  Available 
weekly.  Mail  $3.50  for  samples  to  Dan- 
ney  Ball  Productions,  147  N.  Franklin, 
Hemet,  CA  92343. 


ALL  ABOUT  IT— Ideas,  shopping  and 
consumer  advice,  tips,  equipment, 
cookbook  reviews,  recipes.  Writer  pub¬ 
lished  nationally.  $1.25  weekly.  Comara, 
P.O.  Box  26E,  Los  Angeles,  CA  90026. 


DOCTOR  YOURSELF!  Weekly  500  word 
Question  and  Answer  column  on  preven¬ 
tive,  self-help,  healthcare  methods.  By 
medical  author/consultant.  Request 
samples:  S.  G.  House,  7315  Wisconsin 
Ave.,  Bethesda,  MD  20014. 


OF  COURSE,  A  HORSE  ...  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  colummn.  Try  4  weeks  free.  Copley 
News  Service.  P.O.  Box  190,  San  Diego, 
CA  92112. 


HUMAN  INTEREST 


COUNTRY  CLIPBOARD— Weekly  human 
interest,  variety  column.  Published  18 
states.  Proven  reader  response.  $1.00 
per  column.  Samples.  K.  M.  Head,  Box 
83,  Cumberland  Gap,  TN  37724. 


SHE'S  BRIGHT,  she's  witty,  she's  wild 
.  .  .  and  her  “SUNNY  SIDE  UP”  columns 
are  the  talk  of  the  town.  She's  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC..  14  Bay  26  Street. 
Brooklyn.  NY  11214. 


JOGGING 


SUPER  JOG  SEZ' 

Humorous  25  word  "observations” 
about  the  pains  and  joys  of  jowing.  Logo 
included.  Free  samples.  PITCR'S  FEA¬ 
TURES,  1149  E.  Bradford,  Glendora,  CA 
91740. 


MEDICINE 


WHAT'S  NEW  IN  MEDICINE? 

READ  MEDICAL  UP-DATE 
Fascinating  discoveries  are  being  made 
daily.  Weekly  column  spotlights  break¬ 
throughs  almost  as  soon  as  they  occur! 
1000  words.  $1.50  per  week.  Free  sam¬ 
ple.  A-M  Feature  Service.  Box  390552, 
Miami  Beach,  FL  33139. 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Ct.,  Middletown,  NY  10940,  (914)  692- 
4572. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


NOTES  ON  MUSIC— Weekly  ROCK  col¬ 
umn  covering  record-concert-audio 
scene.  Free  samples— low  rates— new 
readership.  Write  Box  4840,  Editor  & 
Publisher. 


Feature  Your  Feature  in  FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


NOSTALGIA 


"NOSTALGIA  NOTES"— sharp  600-word 
columns  for  1978.  Lighter  arts,  sports, 
1920-1960.  Samples,  rates— Thurlow  0. 
Cannon,  58  E.  Main  St.,  Canton,  NY 
13617. 


OUTDOORS 


irS  OUR  FIRST  ANNIVERSARY.  We've 
passed  the  half  million  circulation  mark, 
and  gaining  momentum.  Readers  in  25 
states  turn  weekly  to  the  WILDERNESS 
WISDOM  column  for  outdoor  answers. 
It's  real.  We'll  prove  it.  Samples,  rates: 
Mallard  East,  P.O.  Box  237,  Pittsville, 
MD  21850. 


QUIZ  ANSWERS 


1.  Soup  bone  (Pitcher's  arm):  2.  Ether: 
3.  Shale:  4.  Lactic  acid:  5.  Smiles  (One 
mile  between  first  and  last  letters):  6.  (a) 
Pirates-Steel  (y):  (b)  Red  Sox-Beantown 
(v):  (c)  Dodgers-Smog  City  (w):  (d) 
Tigers-Motor  City  (x):  (e)  Mets-Gotham 
(2). 


REAL  ESTATE 


FOR  A  CONSUMER  oriented  column 
that  isn't  anti-business,  write  I.  H.  Paige, 
7022  Ridge  Blvd.,  Brooklyn,  NY  11209. 
Free  samples:  low  rates. 


SPORTS 


NATIONAL  Sportswriter  Offers  Unique 
Horse  Race  column.  Weekly-Samples 
Available.  Harvey  Greenfield,  5  Edward 
Terrace,  Albany,  NY  12208. 


HANG  IN  THERE  TUF' 

Sports  “one  liners”  about  competition, 
coaches,  Olympics,  etc.  Logo  included. 
Free  samples.  PIPER'S  FEATURES, 
1149  E.  Bradford,  Glendora,  CA  91740. 


SPORTS  NOSTALGIA  column  ideal  as 
copy  or  in  ad  package.  Relive  the  glory 
days  of  Walter  Hagen,  Babe  Ruth  and 
Gale  Sayers.  For  details  contact  V.  J. 
Barrie,  RR,  Kingston,  IL  60145. 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  News  World  Syndicate,  401  Fifth 
Ave.,  NY  10016. 


THE  FUTURE 


FUTURETHINK.  Clear,  clean,  imagina¬ 
tive  750  word  weekly  column  on  the 
future— What  will  the  world  tie  like:  in¬ 
ventions,  medicine,  daily  living,  cities? 
Interviews  with  future  thinkers,  reports 
and  essays.  Peter  Menkin,  Feature  As¬ 
sociates.  1563,  Lincoln  Ave.,  San 
Rafael,  CA  94901. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#  1  Easy  St.,  Aptos,  CA  95003. 


WHERE  IN  THE  WORLD  .  .  .  Weekly 
travel  column  written  by  widely  pub¬ 
lished  writer  and  teacher.  Practical  ad¬ 
vice,  ideas,  experience,  photo  tips.  Free 
sample.  Comara,  P.O.  Box  26E,  Los 
Angeles,  CA  90026. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


“How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E.  Port  Jefferson, 
NY  11777. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  US  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  6116  N.  Central  Express¬ 
way,  Suite  1020,  Dallas,  TX  75206,  (214) 
691-1163. 


WORKING  PARTNER  wanted  to  help  us 
expand  growing  weekly  (17. (XX)  circula¬ 
tion)  in  affluent  Massachusetts  towns.  In¬ 
vestment  of  $10-20,000  req^uired.  Excel¬ 
lent  opportunity.  Box  4828,  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Or. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights:  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(1045 
(202)  NAtional  8-1133 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah.  Ga.  31410  (912)  897-1348  or 
897-1346. 


KREHBIEL-BOLITriO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office,” 
P.O.  Box  88,  Norton.  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


NEWSPAPERS  FOR  SAL£ 


SUBURBAN  group  in  Midwest  competitive 
area  tor  sale.  Volume  $400,000.  Price 
$300,000  with  $40, OCX)  down  payment 
and  10-year  payout.  Thriving,  prosperous 
area.  (Sood  living.  Prospective  purchasers 
must  detail  satisfactory  financial  qualifi¬ 
cations  in  first  letter  to  get  response.  Write 
Box  4609,  Editor  &  Publisher. 


ZONE  3  weekly.  Profitable.  $40,(X)0  with 
$10,000  down.  Write  or  call.  Newspaper 
Service  Co.,  P.O.  Drawer  J,  Minden,  LA 
71055,  (318)  377-1100. 


NEWSPAPER  FOR  SALE 
Well  established  growth  area  Florida 
weekly  and  job  shop.  Consistent  profit 
maker  for  years.  Grossed  well  over 
$200,000  last  year.  Priced  at  $385,000 
with  building.  25°o  cash  required.  Write 
Box  4757.  Editor  &  Publisher.  Include  cred¬ 
it  references.  Would  consider  part  pay¬ 
ment  in  stock  of  good  newspaper  chain. 


ROCKY  MOUNTAIN  weekly  grossing 
$25,000.  Excellent  opportunity  for  work¬ 
ing  couple.  Low  down  payment  and  terms. 
Write  Box  4758,  Editor  &  Publisher. 


NORTHWEST  FLORIDA  weekly.  3  years 
old.  Gross  $50,000.  Ckimpetitive,  but  es¬ 
tablished.  (^od  husband-wife  opportunity 
in  growing  area.  County  seat.  $34,000  with 
29°o  down.  Write  Box  4761,  Editor  & 
Publisher. 


NEWSPAPERS,  weekly  group,  California 
metro  area.  $1.8  million  price,  including 
real  property.  Profitable.  Mel  Hodell, 
Broker.  Box  2277,  Montclair,  CA  91763. 
(714)  626-6440. 


ZONE  3  weekly  in  rapidly  expanding  tourist 
center.  $30,000  gross.  Price  negotiable. 
Send  replys  to  Box  4852,  Editor  & 
Publisher. 


MOUNTAIN  STATE  exclusive  county  seat 
weekly.  $15,000  down.  8-page  rotary  offset 
press  and  building  included.  Snyder 
Newspaper  Brokers,  P.O.  Box  308, 
Lindsay,  CA  93247. 


BI-MONTHLY  Senior  Citizen  newspaper 
grossing  $90,000,  16,000  circulation,' 
Zone  2.  $75,000  Terms.  Box  4818,  Editor 
&  Publisher. 


FLORIDA  Weekly  County  Seat  with  OS  and 
PS  Gross  150M  Annual.  Write  Box  4826, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


PREMIUM  PRICE  for  6  to  20  circulation 
daily  or  profitable  large  weekly.  Owner  may 
maintain  identity  with  paper.  Cash  or  year 
terms.  Write  Box  4766,  Editor  &  Publisher. 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WE  ARE  EXPERIENCED  Home-town  pub¬ 
lishers.  We  are  interested  in  purchasing  a 
small  daily  newspaper  with  up  to  25,000 
circulation.  Straight  cash  basis — or  your 
terms.  Will  consider  a  large  weekly.  Princi¬ 
pals  only.  Box  4584,  Editor  &  Publisher. 


EX-WEEKLY  EDITOR  with  cash  is  looking 
for  profitable  weekly  with  shc^per  or  pos¬ 
sibility  of  starting  one.  Prefer  Sunbelt.  Box 
4801,  Editor  &  Publisher. 

T-SHIRTS  FOR  SALE 

THE  DAILY  PLANET  T-shirts  now  avail¬ 
able.  Send  $4.50  plus  .50  postage  to;  Irish 
Runners,  P.O.  Box  288,  East  Walpole,  MA 
02032. 

EQUIPMENT  &  SUPPLIES 

BOOKS 

INDISPENSIBLE  Periodical  Index:  For 
Comprehensive  indexing  of  120  plus  pub¬ 
lications  including  MORE,  VILLAGE 
VOICE,  INQUIRY,  SPORTING  NEWS, 
MOTHER  JONES,  and  all  major  city 
magazines,  your  news  organization  should 
subscribe  to  ACCESS;  THE  SUPPLEMEN¬ 
TARY  INDEX  TO  PERIODICALS.  Published 

3  times  per  year  and  cumulated  in  a 
clothbound  book,  it  has  been  published 
since  1975  and  is  available  for  $75  per 
year  from  Gaylord  Professional  Publica¬ 
tions,  P.O.  Box  4901,  Syracuse,  NY  13221. 
Sample  issue  and  brochure  available  from 
Mr.  E.  Vrooman. 

MANUAL  ON  HOW  TO  USE  VDT'S.  CRT'S 
and  OCR’S  for  reporters  and  editors.  Be  on 
top  of  the  new  computer  and  cold  type 
technology  in  journalism  with  indispensa¬ 
ble  book  by  world  news  editor  Ed  Lown: 
Introduction  to  Technological  Changes  in 
Journalism.  $8  from  UMI  Monograph  Pub¬ 
lishing.  Dept.  B,  300  N.  Zeeb  Rd.,  Ann 
Arbor,  Ml  48108. 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERmK  (213)  AZl-2n9 

Box  2798  Long  Beach,  Calif.  90801. 

COMPOSING  ROOM 

FOR  SALE 

POS-1  visual  graphics  process  camera/RC 
processor  and  PHOTOTYPOSITOR.  Perfect 
team  for  your  small  or  medium  weekly  to 
do  half  tones,  graphics,  ad  layout  and  job 
work.  Can  take  over  lease/purchase  pay¬ 
ments  of  $198  per  month  or  purchase  out¬ 
right.  Call  (301)  775-7584. 

COMPUTER  SOFTWARE 

ADVERTISING-CIRCULATION  Program 
packages  (or  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PI  A,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup.  N.M.  87301,  (505< 
863-6811. 

MAILROOM 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  Al 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 

STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 

STA-HI  257 

EXCELLENT  CONDITION 

Box  4482,  Editor  &  Publisher. 

CHESHIRE,  Model  525  with  526  head. 
Pitney  Bowes  30  Bin  Rotogather  Collator, 
like  new,  will  sacrifice,  phone  (513)  793- 
9833.  C.E.I..  11559  Grooms  Rd.,  Cincin¬ 
nati.  OH  45242. 

CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 


E&P  CLASSIFIEDS 


WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


THEY  SEND 

COMPLIMENTS 

WITH  THEIR  CHECKS 
FOR  E&P  CLASSIFIED  ADS 

Here  are  just  a  tew: 

Sportswriter  in  a  new  job:  “unlielievable  resfionses.'' 

Newspaper  seeking  a  reporter:  “many  replies,  mostly 
of  such  high  quality  our  choice  will  be  cJifficult.” 

Executive  search  consultants:  “Our  response  from  E&P 
ads  continues  to  lx?  outstanding." 

Newspaper  broker:  “does  a  terrific  job  of  pulling  in¬ 
quiries." 

Newspaper  buying  and  selling  equipment:  “We  always 
get  good  results  from  E&P  Classified  ads." 

Syndicated  columnist:  “Hurray,  we  signed  up  another 
pa|X‘r  today!" 

Whether  you're  buying  or  selling,  looking  for  a  job, 

or  trying  to  fill  one,  flattery  may  get  you  nowhere, 

but  an  E&P  Classified  Ad  will  get  top  response.  Call 

Meg  Taylor  at  212-752-7050. 

E&P  CLASSIFIED  ADVERTISING 

575  Lexington  Avenue,  New  York,  N.  Y.  10022 


NOLAN-JAMPOL  Transfer  Table;  Cutler- 
Hammer  Centering  Pacers;  Roller  Top  and 
Belt  Conveyors— excellent  condition.  Box 
4449,  Editor  &  Publisher. 


FOR  SALE— 2  new,  never  used.  Model 
4023  IDAB  Wrapmaster  Shrinkwrap 
Machines.  More  energy  efficient  than 
older  models.  Can  be  purchased  for  a  sub¬ 
stantial  discount  off  list  price.  For  infor¬ 
mation  contact:  Wm.  A.  Heider,  Sr.,  Pro¬ 
duction  Manager,  Times  Publishing  Co., 
205  W.  12th  St.,  Erie,  PA,  16512.  Phone; 
(814)  456-8531. 


STEPPER  TY-MACHINE 
4  hoppers  and  the  mam.  Daily  tyer  unit, 
Sunday  tyer  unit,  counter  and  bagger, 
conveyor,  card  throwing  attachment.  Extra 
Saxmeyer  tying  head  used  approximately 
650,0(30  tyes.  Like  new  $14,500.  (415) 
758-5985  24  hour  tape. 


MATERIAL  HANDLING 


FORKLIFT  TRUCK  with  paper  clamp. 
Under  warranty -only  six  months  old. 
Clark  propane  or  gasoline  powered.  Sit 
down  rider  forklift  truck.  5,000  lb.  capac¬ 
ity.  106"  fork  height  360  degrees  paper  roll 
clamp.  Long  reach  model  10-52  inch 
capacity.  For  more  information  contact  Sid 
Simon  (215)  365-1155. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  sizes  bags  and  bundle 
wraps.  Send  specs  for  quote  to  PCE,  20  N. 
Howard.  Aberdeen,  Md.  21(X)1.  Call  (301) 
575-6500. 


WAIT!  Don’t  order  carrier  bags  until  you 
check  quality,  price,  and  service  from 
POLLAK'S,  who  manufactures  all  styles  of 
bags.  100%  cotton  still  available.  Poliak's 
170  Associated,  So.  San  Francisco,  CA 
94080  (415)  873-3232  or  470  Smith  St.. 
Farmingdale,  NY  11735  (516)  694-4777. 


NEWSPRINT 


NEWSPRINT-ROLLS— all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7013. 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


PHOTOTYPESETTING 


COMPUGRAPHIC  4961,  single  lens,  with¬ 
out  wire  stripper,  single  font  strip— 8.5  pt. 
8  set  News/^ld  and  5.5  pt.  6  set  Sans/ 
Heavy.  Series  #  19.  In  good  operating  con¬ 
dition.  $2,750.  Herald  Journal,  P.O.  Box 
487,  Logan,  UT  84321.  (801)  752-2121. 


HARRIS  TXT— II— One  or  two  for  sale  com¬ 
plete  with  16  type  faces  each  providing  5‘/2 
to  72  point.  Both  machines  have  automa¬ 
tic  film  processors  and  considerable  spare 
parts  including  CPU's.  Call  Marion 
Shroyer,  Jackson  Citizen  Patriot,  (517) 
787-2300. 


ACM  9000  High  Range,  6-72  pt.  Spare 
Parts  Kit,  Direct  Entry  Keyboard,  Guaran¬ 
teed,  $10,900  Excellent  Condition.  Call 
(215)  %8-8248  ask  for  Doug. 


HARRIS  1 100  editing  terminal  new  punch 
has  reader  tube  and  all  circuit  cards.  Good 
for  parts.  $2,000.  Stanton  Composing 
Equipment  Inc.  (603)  893-4361. 


(#2)  VIDEO  SETTER 
UNIVERSALS 
Fonts 

Spare  Kits  A  and  B 
Spare  readers 
Online  interfaces 
Completely  tested  and  serviced 
Priced  to  sell 
Ready  for  immediate 
Delivery 

Please  direct  inquiries  to; 
Mr.  McKee 
(201)  661-0700 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  bOK  service  and  count 
as  an  additional  line  in  your  copy 

OTHER  CLASSIFICATIONS 

Add  $1.50per  insertion  for  bon  service 
and  count  as  an  additional  line  in  copy. 


1- week 

2- weeks 
3weeks 
4-weeks 


$1.90  per  line 
$1.75  per  line  per  issue 
$1.55  per  line  per  issue 
$1.40  per  line  per  issue 


1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 
3  weeks  —  $2.30  per  line  per  issue 
4-weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories;  Features  Available  News 
papers  for  Sale  Positions  Wanted 


DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66  00  per  column  inch  minimum  space. 

Count  apprommalelf  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Ratos  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  (  Publisher,  57S  Lexington  Ave..  NY,  NY  10022  (212)  7S2-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

Address 

City  _ 

Phone 


.State. 


.Zip. 


Authorized  by 

Classification  _ 

Copy  - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run; _ Weeks _  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  L  PUBLISHER  •  575  Leiineton  Ave  •  New  York.  N  V  10022 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


FOR  SALE 

Two  Hendrix  5700  VDT  terminals.  Adapt  to 
Hendrix  systems  utilizing  single  wire  co¬ 
axial  cable.  Both  are  under  two  years  old. 
Included  in  price  of  $3,000  each  are  Visual 
Display  Module  control  board.  2K  Dam 
board.  75-foot  coaxial  cable  and  pedestal. 
Available  immediately.  Contact  Marc  W. 
Anthony.  Publisher,  Scotfs  Bluff  Herald. 
Scottsbluff,  NB  69361.  (308)  632-0670. 


FOR  SALE 

Compugraphic  Uniscan.  Unified  Com¬ 
poser.  Videosetter  Universal,  and  5  Fonts. 
Also  a  compugraphic  ACM  9000.  Call  Ed 
Johnson  (612)  374-5880. 


KEYBOARDS,  like  new,  Compugraphic 
4961  C's  autotape  with  visual  display. 
Used  only  4  months.  Make  us  an  offer.  Call 
Jane  at  (216)  627-5511. 

2  MERGENTHALER  11  grid  303TC's, 
#220,  221,  monitor  scopes,  excellent,  7 
months  on  line  small  daily.  Also  Photon 
Pacesetter  Model  89.  #109  with  Continen¬ 
tal  Keyboard.  Mr.  Kunow.  (213)  698-2571. 


FOR  SALE  -2  Compugraphic  4961  Photo- 
typesetters:  3  Fairchild  Electroset  Per¬ 
forators  Model  430:  2  Photon  560  Typeset¬ 
ters;  1  Bruning  Model  1400  Electrostatic 
Proofer;  1  Baldwin  Squeeze  Belt  Conveyor. 
2  station  Pressure  Message  Conveyor,  2 
Dian  Lister  Printers.  Series  DL:  2  Metal 
Proofreading  Tables.  For  information  call 
or  write:  W.  A.  Heider,  Sr..  Production 
Manager,  Times  Publishing  Co..  205  W. 
12th  St..  Erie,  PA,  16512.  (814)  456-8531. 

)BM  Selectric  Magnetic  Tape  Composer; 
maintained  well.  Several  fonts  and  tapes. 
$7,000  or  best  offer.  (603)  352-48W  or 
write  Equinox.  Elliot  Hall,  Keene  State  Col¬ 
lege.  Keene,  NH  03431. 


YOU’VE  SEEN 
OUR  SLUGS: 

“Be  Your  Own 
Syndicate  Boss” 

“E&P  Classifieds 
Programmed  for 
Selling” 

“A  Better  Way  to 
Peddle  Your  Papers” 

Now  let  us  give  you  the 
real  insider’s  story: 

JOIN  OUR 
CONTRACT  CREV/! 

.  . .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  1 2,  26  or  52  ti mes 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIERS 

Rates  on  Request 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


TXTs  FOR  SALE  with  Varian  8K  Comput¬ 
ers.  Two  5  Disc,  Serial  numbers  390  and 
542.  Lens  sizes  6‘z.  8.  10.  12.  14,  18,  24, 
30.  42.  48,  60.  One-2  Disc,  Serial 
Number  260.  Lens  sizes  5‘z.  6‘z.  7,  8, 
8' 2,  10.  12.  14,  18.  24.  26,  30.  36.  All 
three  in  excellent  shape.  Are  currently 
being  used  to  put  out  daily  newspaper. 
Available  in  August.  $60,000  (or  every¬ 
thing  as  is  where  is  including  approxi¬ 
mately  $15,000  worth  of  spares,  discs  and 
spare  Varian.  Contact  Jerry  Lacamp, 
Eugene  Register-Guard,  P.O.  Box  10188, 
Eugene,  OR  97440.  (503)  485-1234,  Ext. 
215. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboards— $1200.  Jusfo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel.  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  tront  end  sys¬ 
tem.  Includes  1  OCR.  5700  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  otter  to  Dave 
Hardy  or  George  Uhland.  (303)  275-2323. 
Daily  Record,  Box  111.  Canon  City,  CO 
81212. 


COMPUSCAN  Scandisc  classified  system 
with  edit  package.  Includes:  tape  reader.  2 
drives,  tape  punch,  teletype.  2  terminals, 
scanner.  $25,000.-2  Photon  Mark  II 
Pacesetters.  $12,000  each.— 
Compugraphic  7200H  with  line  length  dis¬ 
play  and  him  strips,  $2,800.  CaM  (215) 
323-3000.  Ask  for  Donald  Gunzelmann.  All 
equipment  in  excellent  condition. 


PRESSES 


COTTRELL  V15A 

New  1973  JF-1  folder  with  upper  balloon 
former  and  845  roll  stands.  We  will  sell 
individual  components  or  complete  press. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt  St.. 
Chicago.  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GOSS  COMMUNITY  units  for  add-on,  1972 

(Joss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  3/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%' 

Urbanite  '/«  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75- lOOHP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

(Joss  Urbanite  units,  1970 

Goss  Urbanite  Sic  unit 

Goss  Signature  23  9/ 16  "x  38  ",  5  unit,  1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 


IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


FOR  SALE  BY  OWNER 

GOSS  SUBURBAN  FOLDER  with  25  H.P. 

Drive,  Half  and  Quarter  Fold. 

GOSS  SUBURBAN  Roll  Stand,  Top  &  Bot¬ 
tom  Sections  only;  Very  reasonable 

?rice. 

winning  Panel  for  connecting  two 
press  drives  together. 

GOSS  REWIND  MOTOR  for  mounting  on 
Roll  Stand. 

GOSS  SUBURBAN  Plate  Bender. 

COLE  DOUBLE-PARALLEL  FOLDER;  ex¬ 
cellent  condition,  hardly  used,  for 
web  press. 

BROWN  36"  X  46"  Mercury  Lamp  Plate 
Burner. 

JOMAC  44"  Roller  Washer 

Call  Ken  at  (219)  288-1411 


8  UNIT  (Joss  Mark  1  23  9/16  cutoff 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  2IV2  cutoff 
GOSS  URBANITE  ‘A  folder 
6  UNIT  Color  King 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22%  cutoff 

5  UNIT  (Joss  Community  with  SC  folder 


Bramble  Professional  Press,  Inc. 
Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


URBANITE  FOLDER 

COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

URBANITE  FOLDER  WITH  V4  AND  Vz 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 

CHEMCO  POWERMATIC  T-65  RAPID  AC¬ 
CESS  PROCESSOR— Unused  since  factory 
rebuilt.  Develops,  fixes,  washes  and  dries 
rapid-access  films  and  RC  papers.  Au¬ 
tomatic  replenishment  systems  with  vari¬ 
able  speed  control.  Two  individual  feeder 
trays  for  RC  papers  development.  Spare 
parts.  220V  60Hz  Cycles  AC  10  Amp  fused 
circuit.  $3,100.  Call  Mr.  German  (914) 
331-50CK)  between  10  and  4:30. 

GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt.  Chicago.  IL  60612.  (312)  738- 
1200.  Telex  2^4388. 

S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  y*  and  Vi,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 

GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  lay  on  unit.  Available  June. 
CONTINENTAL  PRINTING  MACHINERY 
MAIN  QFFICE 

K.W  LANGLEY 

7432  Hadley 

Overland  Park,  KS.  66204 
913-432-8276 

GOSS  URBANITE  Folder  U-515,  with  3 or  4 
black  units,  1  superimposed,  complete 
with  50  HP  motor,  mag  drive,  4  position 
roll  stand,  water  pump,  panel,  etc.:  Folder 
recently  re-worked,  with  quarter-fold. 
Available  as  unit  ready  to  go  mid-Septem¬ 
ber.  Call  Mike  Traynor,  (312)  824-1111— 
Oes  Plaines,  Illinois. 

E&P  Classifieds 

Programmed  for  Selling 

WANTED  TO  BUY 

COMPUTER  PROGRAMS  for  small  compu¬ 
ter  for  advertising,  circulation,  payables, 
payroll  and  general  ledger.  Price  and  sam¬ 
ples  please.  Box  4535,  Editor  &  Publisher. 

SHERIDAN  24P  INSERTER 

Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 

MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher 

SHERIDAN  72P  INSERTER 

Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher 

2  URBANITE  press  units  suitable  for 
stacking.  1970-71  or  later  model.  Box 
4718,  ^itor  &  Publisher. 

LATE  STYLE 

COTTRELL  V  22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER 

SHERIDAN  48P  INSERTER 

Must  see  in  operation 

Box  4537.  Editor  &  Publisher 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

GOSS  COMMUNITY  OIL  BATH  with  Sc 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

COMPUGRAPHIC  7200— Any  condition. 
Write  American- Journal,  P.O.  Box  3i0, 
Westbrook,  ME  04092. 

WANTED:  Used  IBM  composition  equip¬ 
ment,  excellent  condition.  Send  info  air¬ 
mail  to  Apdo.  7-2730,  San  Jose,  Costa 
Rica. 


NEW! 

WEEKLIES' 

IDEA  SERVICE 

.  .  .  expecially  designed  tor  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  own  newspaper .  .  .  ways  to  increase 
revenue,  boost  circulation,  promote  ad 
space,  solve  distribution  problems,  oper¬ 
ate  more  efficiently .  . .  plus  a  special  sec¬ 
tion  of  original  ready-to-use  art  for  your 
ads  and  promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES'  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606, 
Phone  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rising,  engi¬ 
neering  modifications,  rebuildme  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs — Stations  hiring  nation¬ 
wide!  Free  sample:  "Job  Leads  Newslet¬ 
ter,"  1680-HL  Vine,  Hollywood,  CA  90028. 


PRESS  SERVICES 


PRESS  SERVICE,  folder  and  press  main¬ 
tenance,  repair,  overhaul,  press  erection. 
Hans  G.  Gross,  Press  Service,  97  Wel¬ 
lington  Ave.,  Middlesex,  NY  08846.  (201) 
469-9517. 


PRODUCTION  INFO 


HOW  TO  PRODUCE  A  SMALL  NEWS¬ 
PAPER,  by  the  Editors  of  the  Harvard  Post. 
Typography,  design,  layout,  business  mat¬ 
ters,  and  much  more.  $9.95  cloth.  Harvard 
Common  Press,  Dept.  E.  Harvard,  MA 
01451. 


Help 

Wanted... 


ACADEMIC 


MICHIGAN  STATE  UNIVERSITY 
Instructor  or  assistant  professor  to  teach 
news  writing  and  reporting  courses  in  an 
expanding  journalism  program.  Profes¬ 
sional  newspaper  experience  essential. 
MA,  ABDor  Ph.D.  Ten-month  appointment 
(temporary).  Salary  competitive.  Appoint¬ 
ment  effective  Sept.  1,  1978.  Send  re¬ 
sume  and  references  to  Chairman,  Search 
Committee,  School  of  Journalism,  Linton 
Hall,  Michigan  State  University,  East  Lans¬ 
ing,  Mich.  48824.  MSU  is  an  Affirmative 
Action/Equal  Opportunity  Employer  and 
encourages  minority  and  female  applica¬ 
tions. 


KENT  STATE  UNIVERSITY  seeks  person  to 
teach  courses  in  mass  communications 
theory  and  research,  precision  journalism, 
social  role  of  the  press  and  some  combina¬ 
tion  of  journalism  ethics,  law,  history  or 
comparative  press  at  the  graduate  and  un¬ 
dergraduate  level.  Person  must  qualify  for 
graduate  faculty  membership  and  will  di¬ 
rect  masters'  level  research  projects  and 
theses.  Qualifications:  Ph.D.  and  profes¬ 
sional  experience  preferred.  Will  consider 
ABD  with  publications  and  good  experi¬ 
ence.  Beginning  date.  Sept.  15,  1978. 
Minimum  salary.  $15,000  for  academic 
year.  Deadline  for  applications,  June  30, 
1978.  Send  resume  to: 

Prof.  Ralph  Darrow,  Chairman 
Faculty  Search  Committee 
School  of  Journalism 
Kent  State  University 
Kent.  Ohio  44242 


PUBLIC  INFORMATION  OFFICER 
Southern  Methodist  University's  Meadow's 
School  of  the  Arts  is  seeking  a  Public  In¬ 
formation  officer  with  some  background  in 
the  arts.  Develop  promotional  material  and 
compaigns,  media  contacts.  Appointment 
effective  August  1,  1978.  Send  resume 
and  names  of  3  references  to:  Dr.  Joe 
Stuessy,  Division  of  Music,  Southern 
Methodist  University,  Dallas,  TX  75275. 


FACULTY  VACANCY  ANNOUNCEMENT 
Auburn  University  at  Montgomery 
(Alabama)  is  seeking  an  Assistant  Profes¬ 
sor  of  Applied  Communication  to  teach 
and  direct  a  broad-based  program  within 
the  Department  of  English  effective  Fall 
Quarter,  1978.  Three— five  years  solid  pro¬ 
fessional  experience  and  PhD  are  re¬ 
quired.  Teaching  responsibilities  include 
courses  in  mass  communication,  report¬ 
ing,  editing,  photography,  public  relations 
and  broadcasting.  Salary  competitive. 
Please  accompany  letter  with  complete 
dossier.  Write  to:  Jerry  Morgan  Medley,  Di¬ 
rector  of  University  Relations,  Auburn 
University  at  Montgomery,  Montgomery, 
AL  36117.  AUM  is  An  Affirmative  Action- 
Equal  Opportunity  Employer,  and  encour¬ 
ages  minority  and  female  applications. 


JOURNALISM 

Faculty  position.  Available  August,  1978. 
To  teach  14  hours  primarily  in  advertising 
and  assist  advertising  students  working  on 
the  campus  newspaper.  Requires  Master's 
degree  with  significant  course  work  in  ad¬ 
vertising  and  public  relations:  preference 
to  applicants  who  can  qualify  for  the 
graduate  faculty  (60  graduate  hours,  35  in 
Journalism).  Requires  5  years  of  signifi¬ 
cant  full-time  experience  in  a  combination 
of  advertising  and  public  relations  with 
media,  advertising-public  relations  agency 
and/or  industry.  To  apply,  send  letter  of 
application,  resume,  transcripts,  and  let¬ 
ters  of  recommendation  by  June  20,  1978 
to: 

Mr.  Larry  Williams,  Director 
University  Personnel  Services 
Central  State  University 
Edmond,  Oklahoma  73034 
CENTRAL  STATE  UNIVERSITY  IS  AN 
EQUAL  OPPORTUNITY/AFFIRMATIVE  AC¬ 
TION.  TITLE  IX  EMPLOYER. 


DIRECTOR  OF  PUBLIC  INFORMATION 
LECTURER  IN  JOURNALISM 
This  position  is  scheduled  as  half-time  as¬ 
sistant  to  the  Dean  for  Public  Information 
and  half-time  as  lecturer  in  Journalism. 
Duties  of  the  PI  director  include  supervi¬ 
sion  of  news  service,  coordination  of  the 
Lecture  and  Fine  Arts  series,  and  publica¬ 
tions.  Journalism  instruction  is  limited  to 
the  basic  undergraduate  freshman  and 
sophomore  offerings  in  the  discipline.  This 
is  an  annual  appointment  with  a  month's 
vacation.  Salary  is  negotiable.  Master's 
degree  in  Journalism  a  basic  requirement. 
The  UWMC  is  the  second  largest  of  14  Uni¬ 
versity  of  Wisconsin  two-year  transfer  cen¬ 
ters,  operated  by  the  Center  System  of  the 
University.  Send  resume  to  Dean  Wm.  Pet¬ 
ers,  University  of  Wisconsin,  Marathon 
County  Center,  518  S.  7th  Ave.,  Wausau, 
Wl  54401  by  June  26.  The  University  of 
Wisconsin  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


ASSOCIATE  OR 
FULL  PROFESSOR 
JOURNALISM  AND 
COMMUNICATIONS 

For  undergraduate  program.  Crea¬ 
tivity  challenge  in  development  of 
curriculum,  recruitment,  research. 
Candidates  must  have  PhD;  substan¬ 
tial  professional  experience  reputa¬ 
tion.  preferably  in  more  than  one 
media  area;  strong  evidence  of  teach¬ 
ing  ability,  leadership  qualities,  effec¬ 
tive  work  with  students  &  faculty. 
Please  send  resume  to:  Dr.  Carol 
B.  Gartner,  Chairman,  Div.  of  Arts  & 
Letters,  The  Collie  of  White  Plains 
of  Pace  University,  White  Plains, 
NY  10603 


DEPARTMENT  HEAD — Communication. 
Seven  member  Department  offering  major 
programs  in  Journalism  (print,  broadcast¬ 
ing,  advertising),  Radio/TV/Film,  Inte^r- 
sonal/Group/Public  Communication,  (Gen¬ 
eral  Communication.  Department  has  re¬ 
sponsibility  for  50(X)  watt  FM  radio  station. 
Must  teach  in  the  journalism  sequence 
(newswriting  reporting,  editing,  mass 
communications).  PhD  plus  3  to  5  years 
professional  experience.  Administrative 
experience  desirable.  Begin  September  1, 
1978.  Send  application  with  resume, 
transcripts,  three  letters  of  recommenda¬ 
tion  by  July  10,  1978  to:  Dr.  Charles  M. 
Evans,  Dean,  College  of  Arts  and  Sciences, 
University  of  Evansville,  P.O.  Box  329, 
Evansville.  IN  47702.  An  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 


INSTRUCTOR  in  photojournalism  with 
working  news  photographer  experience 
and  ability  to  teach  basic  reporting  course 
for  a  one  year  temporary  position  for  the 
1978-79  academic  year.  Master's  degree 
preferred.  Deadline  for  applying.  August  1, 
1978.  Send  resume  to: 

Dr.  John  F.  Pettibone,  Chairman 
Faculty  Search  Committee, 

School  of  Journalism 
Bowling  Green  State  University 
Bowling  Green,  Ohio  43402 
Equal  Opportunity  Employer. 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  a  newsroom  oriented  assistant 
general  manager  for  student  publication  to 
assist  in  advising  a  4  times  per  week  news¬ 
paper  and  a  large  year  book.  Respon¬ 
sibilities  would  require  professional  educa¬ 
tion,  training  and  experience  in  all  areas  of 
news,  editorial  room  operation  including 
both  basic  and  applied  press  photography. 
This  is  a  permanent  position  on  a  10  month 
basis  with  faculty  status  (without 
academic  rank)  and  not  under  or  in  the 
Washington  State  University  Communica¬ 
tions  Department.  A  Master's  degree  is  de¬ 
sirable.  Position  to  start  September  1, 
1978.  WSU  IS  An  Equal  Opportunity/Af¬ 
firmative  Action  Employer.  Contact:  W.  B. 
Calvert,  General  Manager,  Student  Publi¬ 
cations,  P.O.  Box  2008  C.  F.  Pullman,  WA 
99163,  (509)  335-4573. 


ADMINISTRATIVE 


ADMINISTRATIVE 


CRACKERJACK  PUBLISHER 

Needed  for  42,000  circulation  7  day  offset,  award  win¬ 
ning  newspaper  in  Kingsport  Tennessee.  We  seek  an 
energetic,  experienced  person  to  lead  an  excellent  staff 
of  professionals.  This  is  a  career  opportunity  with  the 
latest  in  equipment  and  the  best  people.  While  we  seek 
a  community  minded,  imaginative  leader  we  firmly  be¬ 
lieve  a  community’s  rightful  asset  is  a  strong,  fair  and 
aggressive  newspaper.  We  offer  an  excellent  salary  plus 
bonus,  plus  fringes.  Apply  in  writing  to:  N.F.  Rau,  Kings¬ 
port  Times-News.  Box  479,  Kingsport  TN  37662.  All  re¬ 
sponses  confidential. 
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HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER 

MANAGEMENT  OPENINGS 

PRINTING  SALES  DIRECTOR  To  $30,000 
For  weekly  suburban  group  in  Southeast¬ 
ern  U.S.  Will  supervise  staff  of  five  and 
must  have  good  technical  background 
along  with  the  ability  to  sell  and  service 
major  accounts. 

PRESS.  SUPT.  To  $30,000 

For  large  Eastern  metro  daily  and  heavily 
organized.  Report  to  the  production  direc¬ 
tor  and  supervixe  175  people.  Must  have 
prior  pressroom  management  experience 
in  a  union  environment. 

ASST.  PRESS.  FOREMAN  To  $21,000 
For  large  metro  daily  located  in  the  Mid¬ 
western  U.S.  Must  have  prior  pressroom 
management  experience  an  prefer  back¬ 
ground  in  letterpress.  Should  have  prior 
experience  in  a  union  environment. 

CIRC.  PROMO.  SPECIALIST  To  $25,000 
Will  serve  on  staff  of  circulation  director  of 
group  of  dailies  located  in  Eastern  U.S. 
Will  work  in  all  areas  of  circulation  for  this 
progressive  group  of  papers.  Degree  is 
highly  desirable. 

AD  DIRECTOR  To  $30,000 

For  50,000  daily  located  in  Western  U.S. 
Position  reports  to  the  publisher  with  total 
responsibility  for  advertising  department. 
Must  have  at  least  five  years'^ experience  in 
advertising  management  and  position  of¬ 
fers  above  average  growth  in  this  property 
which  IS  part  of  a  progressive  newspaper 
chain. 

MAJOR  ACCOUNTS  MGR.  To  $35,000 
For  large  metro  daily  locate  in  the  South¬ 
eastern  U.S.  Position  will  report  to  the  re¬ 
tail  ad  manager  and  supervise  a  staff  of 
twenty.  Should  have  degree,  preferably  in 
marketing  or  business  and  should  have  ex¬ 
perience  in  a  large  daily  dealing  with  major 
accounts. 

AD  MGR.  To  $30,000 

For  large  suburban  group  of  newspapers 
located  in  Southeastern  U.S.  Candidate 
must  be  degreed  and  have  strong  advertis¬ 
ing  management  background  in  a  competi¬ 
tive  marketplace.  Base  salary  to  $30,000 
plus  bonus  and  company  car.  Will  super¬ 
vise  staff  of  25  and  report  to  the  general 
manager. 

PRODUCTION  MANAGER  To  $30,000 
For  a  medium  size  daily  located  in  Eastern 
U.S,  Position  reports  to  publisher  and 
must  have  proven  record  of  accomplish¬ 
ment  in  production  management.  Degree 
preferred.^ 

PROMOTION  MANAGER  To  $25,000 

For  medium  size  property  located  in  Mid- 
Atlantic  states.  Will  report  to  publisher  and 
have  responsibility  for  overall  promotion  of 
this  property.  Degree  required. 

MAILROOM  SUPERVISOR  To  $24,000 
For  large  weekly  group  locate  in  Western 
U.S.  Must  have  background  in  mailroom 
management  with  exposure  to  labeling,  in¬ 
sertion,  weighing,  zip  code  breakdowns, 
and  distribution.  Must  have  exposure  to 
computers. 

ADM.  CIRC.  MGR.  To  $30,000 

For  large  metro  daily  located  in  the  South¬ 
west.  Will  report  to  circulation  director, 
supervise  staff  of  25,  be  responsible  for  all 
accounting  functions  within  the  depart¬ 
ment,  and  be  involved  with  transportation 
and  distribution.  Should  have  circulation 
background  with  additional  exposure  in 
accounting  and  finance. 

CIRCULATION  MANAGER  To  $18,000 
For  20,000  daily  located  in  Western  U.S. 
Position  reports  to  the  general  manager. 
Will  supervise  a  staff  of  ten  plus  part  tim¬ 
ers  in  the  mail  room. 

RESEARCH  MANAGER  To  $25,000 

For  large  metro  daily  located  in  South- 
jwestern  U.S.  Will  establish  this  depart¬ 
ment  and  build  staff  and  must  have  heavy 
orientation  to  large  retailers  for  sales  and 
service.  Property  is  part  of  major  newspa¬ 
per  chain. 

All  Posiftons  fee  Paid 
Send  resume  in  confidence  or  coll: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
Post  Office  Box  30 
610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
215-565-0800 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER— TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Georgia) 
seeks  extremely  hard-working  general 
manager  to  oversee  entire  operation. 
Knowledge  in  ad  sales,  promotion,  layout 
and  production  and  editorial.  Staff  of  21. 
15%  travel  to  help  set  up  and  co-ordinate 
new  papers.  Resume  and  strong  letter  to 
Good  Times,  230  Arlington  Circle,  East 
Hills,  NY  1 1548. 


NATIONAL  PUBLIC  AFFAIRS  NEWS¬ 
PAPER  published  weekly  in  Washington, 
DC  IS  expanding  its  staff.  Busy,  absent 
minded  editor  needs  dominating  self  moti¬ 
vated  secretary.  Typist  skilled  with  comp- 
set-SOO  and/or  compugraphic  machinery 
needed.  General  assignment  reporter  with 
at  least  one  year  experience  needed. 
Please  send  resume  and  salary  require¬ 
ments  to:  Box  4762,  Editor  &  Publisher. 


MANAGEMENT  TRAINEE— excellent  op¬ 
portunity  for  individual  with  background  in 
advertising  sales,  layout  and  design,  for 
7,5(X)  circulation  award-winning  weekly 
and  18,(XX)  shopper.  Central  printing  op¬ 
eration  in  university  community  with  over 
100  lakes  in  county.  Modern  facilities  an 
progressive  management.  Send  resume 
and  salary  requirements  to  Don  Bucknam, 
Steuben  Printing  (Company,  P.O.  Box  180, 
Angola.  IN  46703. 


DAILY 

PUBLISHER 

Newspaper  group  that  recently  acquired 
15.(X)0  circulation,  six-day  Zone  9  daily 
seeks  strong,  ambitious  publisher  to  direct 
skilled  and  capable  staff.  This  is  a  fast- 
paced,  growing  and  competitive  market 
where  the  emphasis  is  on  product  de¬ 
velopment,  marketing  strategy  and  circu¬ 
lation  growth. 

This  position  offers  unusual  challenges, 
opportunities  and  rewards  for  the  right  in¬ 
dividual  with  an  organization  that  prides 
itself  both  in  the  quality  of  its  newspapers 
and  in  the  professionals  who  produce 
them. 

Send  resume  in  complete  confidence  to 
Box  4822,  Editor  &  Publisher. 


GENERAL  BUSINESS  MANAGER 
For  the  POST,  independent  student  news¬ 
paper  at  Ohio  University.  Degree  required. 
Sales  or  accounting  experience.  40  hour 
week;  August  thru  June  $11,000  plus  in¬ 
surance,  retirement.  Could  take  1  grad 
course  per  quarter.  Send  resume  by  June 
26th  tO:  Dru  Riley  Evarts,  POST  Publishing 
Boards.  Casher  Hall,  Athens,  OH  45701. 
Ohio  University  is  An  Equal  Opportunity 
Employer. 


OPPORTUNITY  to  join  thriving  Midwest 
newspaper  chain  as  advertising  minded 
publisher  of  one  of  its  county  seat  week¬ 
lies.  Write  Box  4850,  Editor  &  Publisher. 


BUSINESS  MANAGER/ASSISTANT  PUB¬ 
LISHER  for  established  growing,  monthly 
magazine  in  the  solar  energy  field.  Appli¬ 
cants  must  have  several  years  of  experience 
in  magazine  publishing.  Send  resumes  and 
salary  history  to  Hilda  Wetherbee,  Solar 
Age,  Church  Hill,  Harrisville,  NH  03450. 


GENERAL  MANAGER  for  fast-growing 
weekly  in  beautiful,  booming  Northwest 
waterfront  area.  Shirtsleeve  job  includes 
some  ad  sales.  Send  full  details,  salary  re¬ 
quirements  to  Box  4854,  Editor  & 
Publisher. 


WE  HAVE  THE  MONEY  and  the  right  area 
to  start  a  new,  first-class  morning  daily. 
Now  we  need  a  first-class  publisher.  Send 
complete  resume,  listing  educational  and 
professional  background  and  references. 
Zone  8.  Box  4810,  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 


ADVERTISING 


ADVERTISING  MANAGER 
Leading  chain  of  suburban  New  Jersey 
weekly  newspapers  has  immediate  open¬ 
ing  for  shirt  sleeve,  self-starting  proto  lead 
high  caliber  sales  staff.  Good  salary  and 
excellent  benefit  program.  Send  complete 
resume  tO:  Asher  Mintz,  Publisher,  Subur¬ 
ban  Publishing  Corp.,  1291  Stuyvesant 
Ave.,  Union,  NJ  07()83  or  call  1201)  686- 
7700. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALESPERSON 
Long  established  Houston,  Texas  subur¬ 
ban  weekly  needs  experienced  solid  ad 
person  to  sell  retail  display  advertising. 
Tremendous  potential.  Booming  area. 
Strong  background  in  sales  layout  essen¬ 
tial.  Salary  plus  commission,  outstanding 
incentive,  excellent  benefits,  career  op¬ 
portunity.  Send  resume  and  references  to 
P.O.  Box  E,  Humble,  TX  77338. 


AGGRESSIVE  SALESPERSON  for  large 
weekly  shopper.  Zone  7.  No  overnight 
travel.  Position  open  immediately.  Sa^ry 
plus  commission.  Must  be  capable  of  earn¬ 
ing  $25,000  or  better.  Call  Mr.  Lerner,  toll 
free  1  (800)  843-6805. 


AGGRESSIVE  new  weekly  in  suburban 
Houston  has  opening  for  top  advertising 
manager.  Emphasis  on  high  profession^ 
standards.  Attractive  salary  with  perfor¬ 
mance  incentives.  Please  send  resume  to 
Box  4815,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
ZONE  6 

We  are  seeking  a  highly  motivated,  aggres¬ 
sive  and  experienced  retail  advertising 
manager  to  direct  the  sales  staff  of  a 
20,000  circulation  daily  paper  in  a  fast 
growing,  highly  competitive  market. 
Minimum  two  years  experience  in  retail 
advertising  and  minimum  one  year  in  line 
sales  management.  Please  send  resume 
and  salary  requirements  to  Box  4843, 
Editor  &  Publisher. 


ADVERTISING  SALESMAN 
Maryland  Weekly  seeks  imaginative  adver¬ 
tising  person.  Advancement  position.  Sal¬ 
ary  incentive.  Write  W.  R.  Cronin,  P.O.  Box 
5^,  Aberdeen,  MD  21(M1. 


ADVERTISING  DIRECTOR,  for  25,000 
suburban  daily  paper  located  in  Zone  5.  If 
you  are  a  trainer,  motivator,  planner  and 
want  to  grow  with  an  excellent  privately 
owned  paper,  we  would  like  to  talk  with 
you.  Salary  commensurate  with  ability,  ex¬ 
cellent  health,  vacation  and  pension  plans. 
Reply  in  confidence  to  Box  4847,  Editor  & 
Publisher. 


FINANCIALLY  solid,  award-winning  subur¬ 
ban  weekly  group  seeks  progressive  work¬ 
ing  ad  director.  Join  management  team  of 
six  vibrant,  expension  minded  weeklies  in 
growing  area  of  Southwest.  Substantial 
salary  and.  bonus  arrangement,  great  fu¬ 
ture  for  experienced  ad  director.  Send  re¬ 
sume,  including  present  compensation 
and  responsibilities  to  Publisher,  P.O..Box 
34195,  Dallas,  TX  75234. 


HAWAII  ...  22  year  old  firm  needs  solid 
display  type  salesperson.  Above  average 
earnings  potential— Start  $12-$15  m  plus 
benefits.  Minimum  3-5  years  experience. 
Complete  resume  with  salary  history  to  Box 
4806,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


WORLD’S  BEST 
SALESPERSON/MANAGER 
Wanted  by  East's  biggest  suburban 
twice-weekly  195,000  circulation.  Must 
demonstrate  strong  chain  and  major  local 
retail  sales  abilities.  Salary/commission 
will  provide  mid-$20s  first  year,  then  more. 
Management  in  months  for  right  person. 
We're  #  1  in  huge  market  and  growth  is  at  a 
record  pace.  I  seek  an  experienced  profit 
producer  who  can  handle  established  ac¬ 
counts  and  sell  new  ones.  Norm  Hirsch, 
Suffolk  Life,  Westhampton,  Long  Island, 
NY  11977,  (516)  288-3900. 


AD  DIRECTOR 

Unusual  opportunity  to  take  over  depart¬ 
ment  of  70,000  daily  on  thriving  Zone  2 
resort  city.  Must  have  administrative,  solid 
newspaper  sales  experience.  Box  4709, 
Editor  &  Publisher.  An  Equal  Opportunity 
Employer. 


NEWSPAPER  ADVERTISING  MANAGER 
We  are  seeking  a  professional  advertising 
manager  for  our  8,000  PM  daily  and  con¬ 
trolled  circulation  weekly.  Must  have  pro¬ 
ven  record.  We  are  a  member  of  a  rapidly 
expanding  group  and  can  provide  a  solid 
future.  Send  resume,  and  contact:  David 
Dillon,  The  Evening  Sun,  45  Hale  St.,  Nor¬ 
wich.  NY  13815,  phone  (607)  334-3276. 


ADVERTISING  DIRECTOR 
We  are  a  50,0<X)  circulation  Harte-Hanks 
newspaper  in  a  competitive  Mas¬ 
sachusetts  market  with  an  immediate 
opening  for  an  experienced  advertising  di¬ 
rector.  Candidate  must  be  highly  moti¬ 
vated  self-starter  with  prior  classified  and 
retail  advertising  management  experience. 
We  offer  an  excellent  benefit  package  and 
remuneration  consisting  of  salary  plus 
bonus  is  in  the  high  $2(}^. 

Send  complete  resume  and  cover  letter 
with  salary  requirements  to:  Barry  Hop- 
wood,  General  Manager,  South  Middlesex 
News,  375  Cochituate  Rd.,  Framingham 
MA  01701. 


ADVERTISING  MANAGER  for  group  of 
twice  weekly  in  Atlantic  City  Area.  Out¬ 
standing  opportunity  for  the  right  indi¬ 
vidual.  Good  salary,  excellent  fringe  be¬ 
nefits  and  bonus  plan.  Write  with  full  de¬ 
tails  and  references  tO:  South  Jersey  Ad¬ 
visor,  Attn:  Mr.  Moissinac,  P.O.  Box  804. 
Cologne,  N.J.  08213. 


ADVERTISING  SALES 
SANTA  FE.  NEW  MEXICO 
Listed  as  one  of  the  10  best  places  to  live. 
Your  opportunity  to  join  a  growing  Gannett 
Group  Newspaper.  We  need  2  account 
executives  (1)  strong  classified  experience 
in  real  estate/automotive  (2)  retail  dis¬ 
play/classified.  Send  resume  and  salary 
requirements  to:  Manuel  Padilla.  The  New 
Mexican,  Inc.,  P.O.  Box  2048,  Santa  Fe, 
NM  87501.  (505)  983-3303. 


ARTIST 


ARTIST 


arliislj/designers 

^^^$23,000  to  $25,000  ' 

Large  Metropolitan  Newspaper  seeking  experienced 
Designers  at  Ass’t  Art  Directpr  level  in  two  areas; 

•  Expanding  B&W  Section 

covering  the  spectrum  of  Entertainment,  Lifestyle, 
Opinion,  Service  and  Sports.  Design  talent  should 
reflect  a  demonstrated  flair  for  newspaper  journal¬ 
ism;  ability  to  support  Editors  graphically,  and  com¬ 
petence  in  board  skills. 

•  Color  Sunday  Magazine 

Ass't  A.D.  to  specialize  in  design  &  art  direction 
for  Fashion,  Food  &  Furnishings,  Board  skills  essential. 
Excellent  Comprehensive  Benefits  Package 
Send  resume  &  salary  history  in  confidence  to: 

Box  4841,  Editor  &  Publisher 


An  equal  opportunity  employer  m/f 
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HELP  WANTED 
ARTIST 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


ARTIST  strong  in  speculative  layout  and 
creative  design  with  good  sales  ability  to 
work  with  active  accounts.  Growing 
^namic  market  on  the  Gulf  in  Southwest 
Florida.  Naples  Daily  News,  call  J.  Patrick 
Berling,  Assistant  Advertising  Director, 
(813)  262-3161. 


LAYOUT  ARTIST 

Here  is  a  chance  to  join  a  first  class  news¬ 
paper  organization  on  the  ground  floor.  We 
are  looking  for  an  individual  to  start  our 
new  graphic  department.  Must  have  ex¬ 
perience  in  newspaper  layout  and  letter- 
press  color  work.  We're  located  in  the 
scenic  and  abundant  recreational  area  of 
the  Ozarks.  If  you  think  you  have  the  skills 
we  want,  please  send  resume,  samples  of 
your  creative  abilities  and  salary  requrie- 
ments  to:  Box  4830.  Editor  &  Publisher. 


POLITICAL  Cartoonist-artist.  Philosophical 
moderate.  Good  opportunity  for  advance¬ 
ment.  Send  resumes,  samples  to:  Box 
4837,  Editor  &  Publisher. 


CIRCULATION 


DISTRICT  SALES  MANAGER— Southwest¬ 
ern  Ohio,  afternoon  daily.  Experience 
working  with  little  merchants  and  counsel¬ 
ors  helpful.  This  position  offers  a  great 
challenge  for  a  sales,  service  and  collec¬ 
tion  minded  person.  Send  complete  re¬ 
sume  and  salary  requirements  to  Box 
4735,  Editor  &  Publisher. 

COUNTRY  CIRCULATION 
MANAGER 

Sought  by  25,000  daily  in  Big  Ten  Univer¬ 
sity  community.  Responsibilities  include 
routing  of  motor  delivery,  service  and 
payment  of  accounts  of  motor  route  car¬ 
riers.  motor  route  promotion,  attendant 
record  keeping.  Also  serve  as  liaison  with 
mailroom  for  the  circulation  manager.  Re¬ 
quirements  include  two  years  experience 
in  circulation  at  district  manager  level  or 
above,  knowledge  of  mailroom  operations, 
high  school  diploma  or  equivalent.  Send 
resume  to  Personnel  Director,  Herald- 
Telephone.  1900  South  Walnut.  Blooming¬ 
ton,  IN  47401. 


CIRCULATION  MANAGER 
Needed  immediately  for  9,000  circulation 
daily  in  pleasant  deep  south  city  of 
25,()00.  Must  be  strong  on  sales  promotion 
and  service.  Potential  for  salary  gains  with 
circulation  growth.  Contact:  John  Em¬ 
merich  or  Frank  Long,  Greenwood,  Missis¬ 
sippi,  Commonwealth.  Phone  (601)  453- 
5312. 


A  PROGRESSIVE  M-E-S  metro  in  Zone  2 
needs  three  experienced  morning  district 
sales  managers  and  one  zone  sales  man¬ 
ager  (supervisor).  We're  looking  for  bright, 
energetic  people  who  have  the  ability  to 
advance  beyond  these  jobs  in  our  news¬ 
paper  group.  Good  salary,  car  allowance, 
company  benefits.  Send  resume  to  Box 
4737,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  AMiPM  paper  in 
Zone  8 . . .  Excellent  slot  to  learn  all  phases 
of  circulation.  Pmspect  for  future  ad¬ 
vancement  good.  Send  resume  to  Box 
4848,  Editor  &  Publisher. 


WE  ARE  CONDUCTING  a  confidential 
search  for  a  circulation  manager  for  a  large 
multiple  magazine  publisher  located  in 
Zone  5.  These  are  mailed,  controlled  circu¬ 
lation.  trade  magazines  distributed  na¬ 
tionally.  Excellent  opportunity  for  creative, 
innovative  self-manager.  Salary  $18- 
21,000.  Position  #213.  Write  Personnel 
Recruiting  Div.,  Consolidated  Circulation 
Systems,  Inc.,  8801  Bass  Lake  Rd..  Min¬ 
neapolis,  MN  55428. 


IT'S  A 

CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  want  to 
answer  a  Box  Number  ad,  but  don’t  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  just  seal  you  reply  in  an 
envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers, 
groups,  or  companies  you  don't  want  the 
reply  to  reach.  Then  put  the  reply  and  the 
note  in  an  envelope  addressed  to  E&P 
Classified.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your 
reoly. 
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CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3-  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  and  willing  to  par¬ 
ticipate  in  a  dynamic  management  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress,  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 

Metro  Zone  2  daily  hasan  immediateopen- 
ing  for  a  circulation  manager.  Located  in  a 
competitive  area,  the  job  is  a  real  chal¬ 
lenge  for  the  right  person. 

Successful  applicant  must  be  strong  in 
specific  areas  such  as  planning,  organiz¬ 
ing,  sales  and  marketing.  Experience  in  a 
union  atmosphere  is  helpful  but  not 
necessary.  Be  prepared  to  participate  with 
a  fresh  and  dynamic  management  team. 
We  offer  a  liberal  salary  commensurate 
with  experience  and  a  top-notch  benefit 
package.  Send  complete  resume  with  sal¬ 
ary  history  and  requirements  to  Box  4475, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  11,000  tri¬ 
weekly  in  foothills  of  North  Carolina, 
Should  have  successful  record  working 
with  Carriers  and  promoting.  $12,500 
year,  plus  fringe  benefits.  Send  resume  to 
Box  4845,  Editor  &  Publisher. 


CIRCULATION  MANAGER  who  will  be  as¬ 
sistant  to  director  on  medium  size  fast 
growing  aggressive  7  day  operation.  Job 
involves  supervision  of  7  district  managers 
and  knowledge  of  motor  route  operation. 
Must  be  strong  on  sales. 

Ideal  opportunity  to  become  a  team 
member  on  this  division  of  Harte-Hanks 
Communications,  Inc.  (3ood  starting  salary 
and  fringe  benefits  plus  incentive  bonus 
plan  for  performance. 

Excellent  chance  for  advancement.  Send 
resume  or  contact  Walt  McCoy,  Circulation 
Director,  Journal  News,  Box  298,  Hamil¬ 
ton.  OH  45012.  Phone  (513)  863-8200. 


CIRCULATION  MANAGER  for  15,000 
five-day  daily  and  Sunday  in  city  of  25,000 
in  Zone  3.  Should  be  familiar  with  all 
phases  of  circulation,  including  ABC  re¬ 
ports,  and  carrier,  motor  route,  mail  and 
dealer  operation.  Experienced  staff.  Whole¬ 
some  area  for  family.  Send  complete  res¬ 
ume.  including  salary  requirements  to  Box 
4832,  Editor  &  Publisher. 


BOY  CREW  MANAGER 
Promotion  Company  with  contracts  in 
three  Zone  6  markets  is  looking  for  poten¬ 
tial  city  managers.  District  managers  who 
enjoy  crewing  and  are  dissatisfied  with 
current  income  are  welcome.  Call.  Paul 
Holder  (918)  664-5592  or  Ed  Dorsey  (915) 
545-1851. 


AGGRESSIVE,  experienced  home  delivery 
specialist  can  find  a  challenging  lifetime 
opportunity  with  one  of  the  largest  PM 
newspapers  in  the  country  in  Zone  2. 
Applicant  must  be  able  to  train  and  handle 
new  personnel  and  be  strong  in  sales. 
Send  resume  and  salary  requirements  to 
Box  4820,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


MANAGER  for  New  York  deep  suburban, 
195,000  total  market  coverage.  Unusual 
twice  weekly,  bigger  than  90%  of  US 
dailies.  Market  growing  dramatically.  Per¬ 
manent  position  requires  shirt-sleeve/ 
blouse-sleeve  pro  skilled  in  staff  develop¬ 
ment  and  aggressive  promotions.  Excel¬ 
lent  compensation  package.  Resume,  ref¬ 
erences,  salary  history  to  Box  4701, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER  Zone  4,  14,000 
daily.  Duties  include  sales,  administration, 
and  supervision.  Ideal  candidate  will  have 
2  to  4  years  classified  sales  experience  and 
will  view  this  opportunity  as  a  promotion, 
advancing  career  to  newspaper  manage¬ 
ment.  We  are  a  young  management  team, 
experiencing  excellent  growth.  We  need  a 
compatible  management  member  to  or¬ 
ganize  classified.  Send  resume  tO:  Box 
4769,  Editor  &  Publisher. 


CLASSIFIED 
ACCOUNT  EXECUTIVE 
Sought  by  25.000  daily  in  Big  Ten  Univer¬ 
sity  community.  Duties  include  servicing 
our  current  and  prospective  advertising 
accounts,  making  sales  and  service  calls 
on  same,  writing  and  preparing  line  and 
display  classified  ads,  and  attendant  rec¬ 
ord  keeping.  Sales  experience  in  advertis¬ 
ing,  promotion,  or  retailing  required.  Lay¬ 
out  and  graphics  experience  helpful,  typ¬ 
ing  ability  and  transportation  required. 
Send  resume  and  salary  requirements  to: 
Personnel  Director,  Herald-Telephone, 
1900  South  Walnut.  Bloomington.  IN 
47401. 


CLASSIFIED  ADVERTISING  MANAGER 
We’re  the  nation’s  6th  largest  newspaper 
with  over  6(X),000  circulation.  We're  look¬ 
ing  for  a  creative  sales  oriented  classified 
pro  with  heavy  experience  in  a  competitive 
situation.  Our  rapid  expansion  requires  a 
manager  who  can  hire,  train,  and  motivate 
telephone  and  outside  sales  people.  Will 
supervise  staff  of  30.  We  will  provide  top 
salary  and  company  benefits.  Send  com¬ 
plete  resume  including  salary  require¬ 
ments  to  Box  4849,  Editor  &  Publisher. 


SEE  AD  MANAGER  POSITION  FOR 
FRATERNAL  DIRECTORY  UNDER 
DISPLAY  ADVERTISING  COLUMN. 


DATA  PROCESSING 


DP  ASSISTANT  MANAGER 
Primary  responsibility  supervision  of 
commercial  programming  staff  of  Son  IBM 
370  Model  125  DOS/VS.  Must  have  knowl¬ 
edge  of  automated  newspaper  production 
systems  with  good  management  back¬ 
ground  and/or  systems  programmer  ex¬ 
perience.  Send  resume  to:  Personnel  Of¬ 
fice,  Rocky  Mountain  News.  400  W.  (lolfax 
Ave.,  Denver,  CO  80204.  An  Equal  Oppor¬ 
tunity  Employer. 


GENERAL  assignment  reporter  for  small 
Mid-west  paper  of  19,000  circulation. 
Starting  pay  $145  a  week.  Excellent  col¬ 
lege  town.  Willing  to  train  right  person.  Box 
4732.  Editor  &  Publisher, 


RARE  BIRD— copy  craft  person  and 
wordsmith  with  sophisticated  knowledge 
of  national  and  world  affairs  who  can  take 
the  week's  events,  blend  them  with  latest 
developments  and  produce  a  bright,  read¬ 
able  1  page  Sunday  “Newsmagazine." 
Other  duties  include  hard  editing  of  ifnpor- 
tant  stories,  daily  news  and  feature  sum¬ 
maries.  Medium-size  Western  daily  which 
feels  a  critical  need  to  keep  its  readers  in 
touch  with  the  larger  world,  and  to  make 
that  world  more  meaningful.  Show  us  what 
you've  written  with  wit.  style,  insight  and 
brevity.  Box  4712,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer,  M/F. 


DISPLAY  ADVERTISING  MANAGER 
Major  suburban  newspaper  group  is  look¬ 
ing  for  an  experienced  and  aggressive  per¬ 
son  to  lead  the  day-to-day  efforts  of  the 
retail  and  national  advertising  depart¬ 
ments.  This  is  a  growth  opportunity  with  a 
division  of  a  major  newspaper  organiza¬ 
tion.  Please  send  resume  with  salary  re¬ 
quirements  to  Box  4721,  Editor  & 
(Publisher. 


MANAGEMENT  TRAINEE— excellent  op¬ 
portunity  for  individual  with  background  in 
advertising  sales,  layout  and  design,  for 
7,5(X)  circulation  award-winning  weekly 
and  18,000  shopper.  Central  printing  op¬ 
eration  in  university  community  with  over 
1(X)  lakes  in  county.  Modern  facilities  and 
progressive  management.  Send  resume 
and  salary  requirements  to  Don  Bucknam, 
Steuben  Printing  Company.  P.O.  Box  180, 
Angola,  IN  46703, 


ADVERTISING  SALES 
Due  to  rapid,  extensive  growth  of  our  retail 
accounts,  we  are  seeking  an  additional 
sales  person.  We  are  a  9,000  circulation 
daily  located  50  miles  south  of  Minneapo¬ 
lis/St.  Paul  on  Interstate  35.  The  person  we 
are  seeking  should  have  newspaper  sales 
experience  on  a  small  daily  or  college 
newspaper.  Position  available  July  1st. 
Salary  commensurate  with  experience, 
background.  Send  complete  resume  to: 
Jay  Treadway/Advertising  Director, 
Faribault  Daily  News,  514  Central  Avenue, 
Faribault,  MN  55021. 


AD  MANAGER 

For  annual  fraternal  directory  published  in 
Chicago  suburbs.  Must  be  fully  experi¬ 
enced  in  telephone  ad  sales  and  also  be 
able  to  develop  phone  and  display  staff. 
Excellent  opportunity  for  aggressive  indi¬ 
vidual  with  management  potential.  Send 
resume  to  Masonic  Blue  Book.  Suites 
124-125,  210  W.  22nd  St.,  Oak  Brook,  IL 
60521. 


REGIONAL  EDITOR  to  build  correspond¬ 
ent  and  bureau  networks  in  Zone  7.  Writ¬ 
ing,  editing,  layout,  travel  and  staff  super¬ 
vision.  Show  us  what  you’ve  done  in  a 
comparable  job  with  non-returnable  clips, 
tearsheets.  Box  4711,  Editor  &  Publisher. 


SPORTS  REPORTER  for  7,000  circulation 
in  Ohio.  Cover  5  High  Schools.  Non  school 
sports  equally  important.  Lots  of  features 
and  photos  expected.  Supervise  stringers, 
layout  pages,  product  football  and  basket¬ 
ball  tabs.  Send  resume  and  samples  to: 
Box  4768,  Editor  &  Publisher. 


NORTHERN  New  York  daily  needs  report¬ 
er-photographer  for  sports,  general  news 
reporting,  layout,  headline  writing.  Im¬ 
mediate  opening.  Send  resume  to  Ray 
Russell,  Managing  Editor.  Malone  Evening 
Telegram,  Malone,  NY  12953. 


EDITORIAL 


EDITORIAL 


WRITERS,  COPYEDITORS,  PHOTOGRAPHERS 

We  are  soliciting  applications  from  skilled,  experienced  journalists  for 
a  variety  of  positions  that  will  open  late  this  summer  when  we  begin 
publishing  a  Sunday  edition.  We  offer  excellent  working  conditions, 
and  benefits,  a  demanding  professional  environment  and  an  exciting 
community  in  which  to  live  and  work. 

The  Daily  Herald  has  experienced — digit  growth  for  several  years  in 
circulation  and  advertising  lineage.  Our  90  person  news  staff  includes 
specialists  in  fields  ranging  from  television  criticism  to  professional 
sports  columnists. 

Sixteen  new  positions  will  be  created  for  The  Sunday  Herald. 

°lease  send  a  complete  resume  and  a  few  writing  samples  you  can 
spare  with  your  first  letter.  If  you  have  written  us  within  the  past  year 
please  do  not  do  so  again;  we  are  currently  reviewing  our  files  for 
candidates  we  might  wish  to  contact. 

Inquiries  should  be  directed  to:  Douglas  K.  Ray.  Managing  Editor,  The 
Daily  Herald.  P.O.  Box  280,  Arlington  Heights  IL  60006 

An  Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  June  10,  1978 


HELP  WANTED 


EDITORIAL 


DESK  PERSON— New  Jersey  daily.  Nights. 
Experienced.  State  salary  requirements. 
Box  4705,  Editor  &  Publisher. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


SOCIETY  EDITOR  for  county  seat  daily  in 
central  Ohio.  Would  edit  copy  from  corres¬ 
pondence,  layout  society  pages,  take 
photos,  and  write  feature  stories.  Send 
samples  and  resume  to:  Box  4767,  Editor 
&  Publisher. 


COPY  AND  LAYOUT  EDITOR,  competitive 
Boston  PM.,  32,000-circulation,  is  seeking 
experienced  copy  editor  with  strong 
graphics,  page  layout,  and  headline  writing 
skills.  Excellent  pay  and  benefits.  Send  re¬ 
sume  and  samples  to:  John  S.  Moran, 
Managing  Editor,  Lynn  Daily  Evening  Item, 
38  Exchange  St.,  Lynn,  Mass.  01901. 


FEATURE, CONSUMER  REPORTER 
Versatile  feature  writer  who  likes  con¬ 
sumer  reporting  with  a  flair  for  fashion, 
food  or  lifestyle  coverage.  Interest  in  En¬ 
tertainment  Fine  Arts;  reviewing  not  re¬ 
quired  but  would  be  preferred.  Experience 
required.  Please  send  letter  of  application 
including  education,  work  and  salary  his¬ 
tory  to: 

Editor 

Wisconsin  State  Journal 
P.  0.  Box  8058 
Madison,  W1  53708 

An  affirmative  action  employer.  A  labor 
dispute  is  in  progress  at  the  Wisconsin 
State  Journal. 


REPORTER  with  at  least  three  years  ex¬ 
perience  on  a  daily,  for  general  assignment 
on  medium  size  paper.  Zone  2.  Send  re¬ 
sume  and  clips  to  Box  4763.  Editor  & 
Publisher. 


MISSISSIPPI’S  BEST  NEWSPAPER  invites 
applications  for  a  copy  editing  position. 
Speed  and  accuracy,  a  good  eye  for  photos 
and  layout  skill  are  required.  Moderate 
salary,  good  benefits  and  working  condi¬ 
tions,  located  on  the  Gulf  of  Mexico  near 
New  Orleans.  Send  resume,  sample  pages 
and  letter  with  your  professional  goals  and 
salary  requirements  to;  John  Norris,  South 
Mississippi  Sun,  P.O.  Box  4567,  Biloxi, 
MS.  39531. 

MANAGING  EDITOR 

East  Coast  suburban  daily  seeks  editor 
who  can  edit  copy,  write  editorials  and  di¬ 
rect  page  one  pasteups.  Night  job.  Im¬ 
mediate  opening.  Write  Box  4764,  Editor  & 
Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  Puolisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EDITOR  &  PUBLISHER  for  June 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


EDITOR, 

CUSTOMER  PURLICATION 

Hewlett-Packard's  Calculator  Products  Division,  leading 
manufacturers  of  desktop  computers,  is  seeking  an 
experienced  editor  for  its  bi-monthly  customer  publication, 
KEYBOARD.  The  magazine  is  not  a  sales  tool,  but  a  support 
medium  written  chiefly  by  customers  and  company 
technicians. 

The  editor  should  have  one  of  the  following  education/ 
experience  mixes:  Bachelor’s  degree  in  journalism, 
experience  with  a  newspaper  or  magazine,  and  considerable 
exposure  to  computer  technology;  or  Bachelor's  degree  in 
computer  science  or  related  engineering  discipline,  with 
experience  in  journalism  or  promotional  writing. 

The  editor  will  be  responsible  for  planning  each  issue, 
"recruiting  "  material  from  HP  customers,  reviewing  aiiicles 
for  style  and  referring  them  to  appropriate  experts  for 
technical  accuracy.  The  editor  will  work  closely  with 
product  marketing  managers  in  planning  articles,  but  will 
have  a  high  degree  of  independence  in  exercising  final 
judgment. 

Hewlett-Packard  offers  a  progressive  salary  and  liberal 
fringe  benefits  including  profit  sharing,  insurance,  stock 
purchase,  flexible  hours,  and  more.  For  consideration,  both 
immediate  and  confidential,  forward  your  resume  to  Kathi 
Kline,  Hewlett-Packard,  CPD  Personnel,  P.O.  Box  301 B, 
Loveland,  Colorado  80537. 


We  are  an  Equal  Opportunity 
Employer.  Dedicated  to 
Affirmative  Action 


PACKARD 


MANAGING 

EDITOR 


HELP  WANTED 


EDITORIAL 


GROWING  ZONE  4  daily  has  upcoming 
vacancies  for  2  reporters,  lifestyles  writ¬ 
ers,  and  sportswriter.  Centrally  located  in 
mid  south  college-outdoors  area.  Some 
experience  helpful,  camera  proficiency 
desired.  Write  Box  4765.  Editor  & 
Publisher. 


NEWS  EDITOR  in  Area  1.  Prize-winning  PM 
daily  in  rapidly  expanding  bi-state  area 
seeks  experienced  imaginative  news 
editor.  Excellent  opportunity  for  individual 
insistant  upon  quality  and  strong  in  repor- 
torial  direction.  Resumes  with  references 
to  Box  4724,  Editor  &  Publisher. 


WE  RE  THE  BIGGEST 
Evening  paper  in  Britain  outside  Fleet . 
Street— and  we've  just  lost  our  Chicago 
stringer.  He  was  sharp  as  they  come  for 
British  angles,  features  and  just  plain 
news.  If  you  think  you  can  follow  him,  air¬ 
mail  me  some  background,  cuttings,  etc. 
P.  T.  Bangsberg,  Managing  Editor,  Evening 
Mail.  Colmore  Circus,  Birmingham,  4,  Eng¬ 
land. 


TEXAS  PM  paper,  near  40,000  circulation, 
IS  enlarging  staff  in  effort  to  upgrade  stan¬ 
dards  in  newsroom.  Seeks  reporters,  desk- 
persons,  who  want  to  share  the  agonies 
and  the  satisfaction  of  putting  out  a  qual¬ 
ity  paper.  Sorry,  no  beginners.  Box  4817, 
Editor  &  Publisher. 


NEWSPERSON 

Experienced  in  staff  direction  to  take  over 
#2  spot  on  top-notch  Colorado  daily.  Must 
meet  stringent  qualifications  and  have  de¬ 
sire  to  produce  top  quality  paper.  Good 
benefits.  Contact:  Lee  Spaulding.  Manag¬ 
ing  Editor,  Daily  Times-Call,  P.O.  Box  299, 
Longmont.  CO  80501,  (303)  776-2244, 


SMALL  DAILY  in  Western  Massachusetts 
seeks  desk  person  to  be  responsible  for  2 
person  bureau  covering  a  community  of 
15,000.  Reporting,  editing  and  layout  ex¬ 
perience  essential.  Send  resume  to  Box 
4804,  Editor  &  Publisher. 


BUSINESS  Financial  desk  of  Metropolitan 
daily  wants  person  with  experience  in  fea¬ 
ture  and  news  writing,  editing,  layout,  a 
knowledge  of  business  and  finance  and  a 
pro-business  philosophy.  Accuracy,  a  pen¬ 
chant  for  exacting  work,  good  spelling,  and 
a  desire  to  learn  are  musts.  Submit  resume 
to:  Personnel  Dept.,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employer 
M  F. 


SPORTS  EDITOR  to  take  charge  of  central 
sports  desk  of  suburban  Northwest  news¬ 
paper  group.  Supervise  full-time  writer  and 
six  correspondents.  Thoughtful  planning 
essential:  emphasis  on  participation 
sports:  daily  newspaper  and  VDT  experi¬ 
ence  would  help.  Send  clips,  sample  page 
layouts,  resume  and  salary  requirements 
tO:  Box  4811,  Editor  &  Publisher. 

SPORTS  writer-general  assignment  situa¬ 
tion  open  June  15.  Northern  Wyoming 
DAILY  NEWS.  Publisher,  Box  508,  Wor- 
land,  WY  82401. 


5-DAY  DAILY  and  twice  weekly  in  same 
county  has  sports-news  opening.  90°o 
sports  position.  9-school  conference, 
rural.  Follow  editor  that  moved  up  to  spot 
on  university  city  AM.  Respected  cover¬ 
age,  award-winning  daily  in  town  of  3.0(X). 
$165  weekly  to  start.  Daily  Reporter,  Box 
158,  Casey,  IL  62420. 


DON’T  APPLY  unless  you  are  talented, 
energetic,  enthusiastic,  dedicated  and  a 
hard-working  pro.  If  you  are,  this  small 
Southern  daily  wants  you  to  help  make  it 
the  best  in  the  South.  Resumes  for  all 
newsroom  positions  to  Box  4823,  Editor  & 
Publisher. 

LOOKING  FOR  A  CHALLENGE?  We  have  it. 
Our  free  (4,600)  weekly’s  news  coverage 
has  slipped.  We  want  to  build  it  back  up. 
then  convert  to  paid.  Meager  salary  ($150) 
at  first,  but  more  if  you  do  the  job.  One- 
person  staff.  Ron  Isbell,  Marshall  Inde¬ 
pendent,  Marshall,  IL  62441. 


SPORTS  EDITOR 

Person  with  2-3  years  experience  who  can 
organize  small  department,  write  a  lively 
column,  and  be  a  strong  PR  personality. 
Above  average  pay,  exceptional  fringes, 
good  working  conditions.  Award  winning 
morning  daily.  VDT  knowledge  helpful. 
Zone  7.  Write  Box  4846,  Editor  & 
Publisher. 

10,  1978 


EXPERIENCED  reporters  and  editors 
needed  for  new  first-class  morning  daily  in 
Zone  8.  J-degree.  2  years  full-time,  daily 
experience.  Sharp  writers.  Send  resume, 
clips.  Box  4825,  Editor  &  Publisher. 


ST,  PAUL  DISPATCH 
&  PIONEER  PRESS 

If  you  are  an  experienced  music, drama  crit¬ 
ic,  you  could  not  find  a  better  place  to 
practice  your  profession  than  in  the  twin 
cities,  home  of  The  Guthrie  Theater,  The 
St,  Paul  Chamber  Orchestra.  The  Min¬ 
nesota  Orchestra  and  more  than  a  score  of 
professional  and  community  theaters. 
Apply  to  The  St.  Paul  Dispatch  &  Pioneer 
Press.  Att:  Stan  Sawpey,  55  E.  4th  St.,  St. 
Paul,  MN  55101. 


COUNTY  SEAT  weekly  needs  working 
editor.  Old  established  weekly  with  daily 
potential.  You  must  be  able  to  do  it  all  and 
supervise  staff.  Salary  to  $12.0(10  year. 
Zone  4.  Box  4834,  Editor  &  Publisher. 


MANAGING  EDITOR  sought  by  respected, 
non-profit  monthly  magazine  for  teen¬ 
agers.  Send  resume  and  references  tO: 
Editor,  YOUTH  Magazine,  1505  Race  St., 
Philadelphia,  PA  19102. 


AGGRESSIVE  REPORTER  by  highly  com¬ 
petitive  South  Florida  daily.  Should  have 
minimum  1-2  years  experience,  be  in¬ 
terested  in  area,  desire  more  to  advance  by 
performance  than  receive  automatic  in¬ 
creases  to  higher  salary.  Box  4833,  Editor 
&  Publisher. 


MANAGING  EDITOR  small  Zone  9  daily. 
Administrative  news  direction  a  must. 
Competitive  market.  Resume  and  salary 
requirements  to:  Box  4813,  Editor  & 
Publisher, 


We  are  looking  for  an  individual  who  can 
oversee  the  day  to  day  operation  of  a  small 
monthly  medical  magazine  for  physicians. 
Must  supervise  staff  of  editor/writers, 
freelancers:  work  with  doctor-authors. 
Should  have  experience  in  putting  a 
magazine  together:  scheduling,  editing, 
headline  and  caption  writing.  Experience 
on  medical  publication  desirable.  Join  an 
expanding,  forward-looking  company. 
Zone  2.  Send  resume  in  confidence.  Box 
4838,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR  by  aggres¬ 
sive.  South  Florida  daily.  Must  have  hard 
sports  background,  be  strong  in  layout, 
editing,  delegation  of  authority  or  have 
high  potential  for  same.  Box  4836,  Editor 
&  Publisher. 


COMMUNITY  JOURNALISM:  Small  North¬ 
western  Nevada  town  just  beginning  big 
growth,  offers  a  little  of  everything-,  farm¬ 
ing.  ranching,  gambling,  mining  and  all  the 
city,  county  and  school  news  that  goes 
with  sudden  growth.  We  are  a  semi-weekly 
planning  to  go  daily  and  need  two  good 
reporter/photographers  who  can  relate  to 
the  problems  and  coverage  of  a  small 
community  and  large,  far-flung  county. 
Good  schools  and  recreational  oppor¬ 
tunities  galore.  Send  resume  and/or  call: 
Mark  McMahon,  Humboldt  Sun  P.O.  Box 
912,  Winnemucca,  NV,  (702)623-5011. 


DESK  PEOPLE,  competent  copy  readers, 
flair  for  makeup,  able  to  handle  various 
editions,  potential  to  move  up.  Send  re¬ 
sume.  samples  to  Steve  Pappas,  News- 
Journal,  P.O.  Box  431,  Daytona  Beach,  FL 
32015, 


I 
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HELP  WANTED 


EDITORIAL 


HELP  WANTED 


MARKETING 


CITY  EDITOR  for  nearly  9,000  Missouri 
Ozarks  daily.  Will  supervise  5  reporters, 
edit  local  copy,  lay  out  front  page.  We  are 
looking  for  someone  with  imagination  and 
drive  to  maintain  our  high  quality  local 
coverage.  VDT  experience  helpful.  Appli¬ 
cants  should  be  willing  to  become  involved 
in  community  affairs  to  help  us  maintain 
our  progressive  leadership  role.  Salary 
commensurate  with  experience.  Apply  by 
letter  to:  Mr.  Frank  L.  Martin,  Editor,  West 
Plains  Daily  Quill,  125  N.  Jefferson  Ave., 
West  Plains,  MO  65775. 

EDITOR  WANTED  to  run  small  weekly 
while  we  take  Stanford  fellowship  in  fall. 
Start  now.  Send  resume,  clips  to  Cary 
Stiff,  The  Courant.  Idaho  Springs,  CO 
80452. 

CITY  EDITOR 

#2  spot  on  30,000  plus  AM  daily  indepen¬ 
dent  in  Zone  3  awaits  someone  aggressive 
and  innovative  enough  to  fill  it.  We’re  look¬ 
ing  for  the  right  blend  of  experience,  en¬ 
thusiasm  and  leadership.  If  you've  proven 
yourself  as  a  reporter,  copy  editor  and  ad¬ 
ministrator,  we  offer  good  pay  and  fringes, 
a  pleasant  community  and  the  opportunity 
to  help  make  a  good  newspaper  better.  Box 
4839,  Editor  &  Publisher. 

REGIONAL  EDITOR  tor  19,000  circulation 
rural  Northwest  Illinois  daily.  Reporting, 
layout  and  supervision  of  correspondents. 
Send  resume  to  Freeport  Journal-Stand¬ 
ard,  P.O.  Box  361,  Freeport,  IL  61032. 

EXECUTIVE  EDITOR 

Direct,  train,  and  motivate  AM  and  PM 
staffs  of  our  small  dailies.  Strong  on 
graphics,  art  and  design.  Good  news 
judgment  for  policy  decisions.  Pleasant, 
semi-ruial  community.  Modern  plant  and 
equipment.  Zone  2.  Send  clips  and  resume 
to  Box  4851,  Editor  &  Publisher. 

COPY  EDITOR  position  open  for  historian 
to  review  manuscripts  for  accuracy, 
grammatical  correctness,  stylistic  consis¬ 
tency.  Responsible  for  editing  material 
prepared  for  publication.  Position  requires 
accredited  Master's  degree  in  history  and 
minimum  2  years'  experience  in  estab¬ 
lished  publications  program.  Salary 
$12,528-$16,400  (July  1).  Contact  Per¬ 
sonnel  Manager,  Virginia  State  Library, 
Richmond,  VA  23219.  An  Equal  Opportun¬ 
ity,  Affirmative  Action  Employer. 

EDITOR 

The  Eagle,  Bryan-College  Station,  Texas  is 
seeking  the  right  person  to  direct  and 
supervise  our  young  but  growing  newstaff . 
A  minimum  of  five  years  news  manage¬ 
ment  experience  desirable  with  preferred 
actual  experience  on  beats,  city  desk, 
photo,  features,  and  editorial  writing.  En¬ 
thusiasm  for  the  job,  orderly  working 
habits,  capacity  to  inspire  confidence  in 
staff,  sense  of  fairness  and  respect  for 
truth,  sense  of  responsibility  to  community 
are  desirable  attributes  for  this  position. 
Send  resume,  samples,  and  salary  re- 

?uirements  tO:  W.  S.  Pearson,  Publisher, 
he  Eagle,  P.O.  Box  3000.  Bryan,  Texas 
77801. 


MAILROOM 


MAILROOM  MANAGER 

NORTHWEST  DAILY  AND 

BIG  COMMERCIAL  PLANT 
Yes,  we'll  pay  a  top  salary.  And  we’ll  give 
you  the  freedom  and  support  to  run  your 
own  department.  In  return,  we  ask  that  you 
have  the  management  experience  in  daily 
newspaper  and  commercial  printing  to  run 
and  help  us  reorganize  our  expanding  mail- 
room  operation. 

We  have  45,000  daily  circulation  and 
commercial  volume  running  at  about 
6,(XX},(XK)  circulation  weekly.  An  around 
the  clock  operation  in  a  people  oriented, 
non-union  atmosphere.  Ours  is  a  relatively 
young  management  team  with  progressive 
management  philosophy. 

Our  growing  city  of  50,0(X)  is  located  on 
the  (Columbia  River,  across  from  Portland, 
Oregon.  Great  unspoiled  recreation  area. 
Benefits  include  paid  medical,  dental,  life, 
profit  sharing  and  27  paid  days  off  a  year. 
Even  if  you’re  really  happy  in  your  present 
job — we  think  you'll  be  happier  here.  Write 
Alverta  Jacques,  The  Columbian,  P.O.  Box 
180,  Vancouver,  WA  98666.  Replies  abso¬ 
lutely  confidential. 


PRODUCT  SALES  ENGINEER 
Excellent  opportunity  in  new  technology  of 
newspaper  page  facsimile  transmission. 
Individual  required  with  experience  in  sel¬ 
ling  photo-composition  or  similar  equip¬ 
ment  to  the  publication  industry.  Indi¬ 
vidual  must  be  technically  strong  prefer¬ 
ably  with  a  background  in  communication 
circuits  and  printing  technology. 

Contact.  Bob  Meltzer  either  at  booth  154 
at  ANPA-RI  Convention  in  St.  Louis,  or  at 
RAPICOM,  2972  Stender  Way,  Santa 
Clara,  CA  95051.  Call  (408)  249-7200. 


MARKETING  DIRECTOR 
Zone  6 

21,000  -r  daily  circulation  paper  seeks 
marketing  director.  Responsible  for  retail, . 
classified,  preprint,  national,  dispatch  and 
art  departments  (24  employees),  as  well  as 
28,000  free  distribution  weekly  which  pro¬ 
vides  TMC  in  seven  county  area.  Retail 
sales  management  and  marketing  experi¬ 
ence  desirable.  College  degree  or  equiva¬ 
lent  experience  preferred.  Box  4842, 
Editor  &  Publisher. 


PERSONNEL 


PERSONNEL  MANAGER 
New  York,  New  Jersey  area.  Generalist 
with  good  background  in  wage  and  salary 
and  benefit  administration.  Labor  Rela¬ 
tions  experience  helpful.  Send  resume  and 
salary  history  and  requirements  to:  Box 
4753,  Editor  &  Publisher. 


PRESSROOM 


TALENTED,  EXPERIENCED  press  foreman 
needed  for  new  morning  daily  in  Zone  8. 
Also  need  pressman.  Box  4803,  Editor  & 
Publisher. 


PRODUCTION 


HELP  WANTED 


PRESSROOM 


PRESSROOM 

SUPERINTENDENT 

Letter  Press,  soon  to  be  Harris  Offset  (Oct.) 
’78).  Need  Person  immediately  with  ability 
to  operate,  maintain  and  supervised  news¬ 
paper  commercial  operation.  Contact  Ben 
Mark,  Colorado  Springs  Sun,  (303)  633- 
3881. 


ASSISTANT  PRESS  SUPERVISOR 
Excellent  opportunity  for  WEB  offset  press 
foreman  with  expanding  Direct  Mail  Adver¬ 
tising  firm  in  Southern  California.  College 
degree  in  graphic  arts  or  related  field  de- 
sireable.  Company  benefits  and  excellent 
pay  plan.  Send  resume  to  Box  4710,  Editor 
&  Publisher.  Affirmative  Action/Equal  Op¬ 
portunity  Employer,  M/F. 


GO  WEST  YOUNG  MAN— 

Here’s  your  chance!  Opening  for  experi¬ 
enced  pressman  on  five-unit  web  offset 
press  in  growing  central  printing  plant  in 
Oregon's  Willamette  Valley.  Send  resume 
and  references  to  Dale  Leach,  Springfield 
News,  P.O.  Box  268,  Springfield,  OR 
97477. 

WANTED— Head  Pressman  for  new  5-unit 
Community  Press,  at  a  5-day-a-week  daily 
in  Arizona.  We  are  moving  to  a  new  build¬ 
ing.  Excellent  salaiy  and  great  benefits. 
Phil  Wright,  The  K^ingman  Daily  Miner. 
Kingman,  AZ  (602)  753-2121. 

PRESSMAN— Competent  Journeyman 
needed  immediately.  I.T.U.  member  or 
eligible.  Goss  7-unit  Urbanite.  Award  win¬ 
ning  Northern  California  daily  in  growing 
community.  One  hour  drive  to  San  Fran¬ 
cisco.  Delta  area,  great  fishing.  Solid  long 
term  staff  to  work  with.  Send  resume  to  Irv 
Martin,  P.O.  Box  70,  Antioch,  CA  94509,  or 
call  (415)  757-2525. 


PRODUCTION 


THE  MANAGER  OF 
GRAPHIC  SYSTEMS  &  RESEARCH 

Unusual  opportunity  to  coordinate  the  computer  photo¬ 
composition  function  of  a  4  plant  division.  Midwest  loca¬ 
tion.  Capable  to  direct  systems  and  procedures  in  soft¬ 
ware  and  hardware  along  with  helping  shape  long  and 
short  range  planning.  Must  have  State  Of  The  Art  knowl¬ 
edge  and  management  experience.  Attractive  salary  and 
benefit  package.  Send  your  resume  and  salary  require¬ 
ments  to: 

Clyde  Meredith 
JOSTEN’S,  INC. 

5501  Norman  Center  Dr. 

Minneapolis,  MN  55437 

An  Bqual  Opportunity  Bmployor,  UIF 


PRODUCTION 


ASSISTANT  Production  Manager.  Experi¬ 
enced  in  offset  printing,  preferably  Goss 
Metro.  Mechanical/technical  apptitude  or 
skills.  Responsible  for  daily  operations  of 
press,  mailroom  and  composing.  32,000 
AM  daily.  Zone  3.  Send  resume  to  Box 
4726,  Editor  &  Publisher. 


PRODUCTION  FOREMAN 
Excellent  opportunity  for  individual  who 
has  1-2  years  supervisory  experience  with 
an  expanding  Direct  Mail  Advertising  firm 
in  Southern  California.  College  desireable. 
Company  benefits  and  excellent  pay  plan. 
Send  resume  to  Box  4713,  Editor  &  Pub¬ 
lisher.  Affirmative  Action/Equal  Opportun¬ 
ity  Employer  M/F. 

COMPOSING  R(X)M  MANAGER.  The  Col¬ 
umbia  Daily  Tribune  is  looking  for  a  strong 
organizer  and  manager  to  direct  typeset¬ 
ting  and  graphic  arts  production.  Must 
have  the  ability  to  effectively  direct  a 
group  of  about  30  people  working  day, 
evening  and  weekend  shifts.  This  is  a 
career  opportunity  for  an  experienced  per¬ 
son  who  can  meet  the  responsibility  and 
grow  with  a  changing,  expanding  company. 
It's  a  tough  job  that  can  only  be  handled  by 
a  real  manager.  Salary  open.  Contact 
Frank  Holt.  Ken  Harmon  or  Henry  J.  Wat¬ 
ers  III,  Columbia  Daily  Tribune,  P.O.  Box 
798,  Columbia,  MO  65205,  (314)  449- 
3811. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  COORDINATOR 
Large  multi-branch  Virginia  based  dis¬ 
tributor  seeks  professional  communicator 
to  conduct  a  wide  variety  of  corporate  PR 
activities.  Good  writing  skills,  ability  to 
work  at  fast  pace  a  must.  Ideal  candidate 
will  have  2-3  years  experience  on  daily 
newspaperand  1-2  years  on  employee  pub¬ 
lication,  with  desire  to  gain  experience  in 
special  events,  publicity  and  speech  writ¬ 
ing.  Bachelor’s  degree  required.  Salary  will 
depend  on  experience,  send  resume  with 
salary  history  to  Box  4725,  Editor  & 
Publisher.  An  Equal  Opportunity  Employer 
M/F. _ 

SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor’s  degree  required.  Clear  newswriting  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediately  availability  required.  Send  re¬ 
sume,  references,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 


SALES  to  $25M-^  in  paradise  exploding  I 
weekly  needs  (2)  two  stroiig,  creative,  re¬ 
sponsible  sales  persons.  Bulletin  Board, 
888  Front  Street-Longhi  Bldg.,  Lahaina, 
Maui,  HI  96761. 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


SOLUTION  CONSCIOUS  NEWSPAPER  ex¬ 
ecutive,  sales  and  profit  oriented,  abreast 
and  involved  in  latest  technology,  people 
sensitive,  seeking  position  as  assistant  to 
General  Manager  or  Publisher.  Will  con¬ 
sider  assignment  with  systems  suppliers  to 
newspapers.  12  years  newspaper  back¬ 
ground,  advertising,  business,  production, 
Tabor  relations.  Presently  employed.  Write 
Box  4750,  Editor  &  Publisher. 


QUALITY  AND  PROFIT  oriented  publisher. 
Experience  in  general  management, 
news,  advertising,  circulation,  production 
with  successful  record.  Ready  for  new 
challenge.  Prefer  Zones  4,6,  or  8.  Write 
Box  4752,  Editor  &  Publisher. 


BEST  AD  DIRECTOR 

in  the  west  with  accomplishments  and  re¬ 
ferences  to  prove  it  seeking  Zone  9  chal¬ 
lenge  as  general  manager  or  ad  director 
with  future.  40  years  old,  experienced 
metro  and  suburban,  MBO  trained,  profit 
conscious  and  modest.  Box  4738,  Editor  & 
Publisher. 


MANAGEMENT  desired  by  top  20  daily, 
multi-million  line  Advertising  Sales  Execu¬ 
tive.  Currently  para  Advertising  Manager. 
Previously,  (general  Manager  weekly.  Will 
relocate.  Box  4824,  Editor  &  Publisher. 


VERSATILE  PRO,  30  years  experience, 
mostly  weeklies,  weekly  chain.  From  devil 
to  manager,  editor.  Seek  growth,  man¬ 
agement  position.  Zones  3, 4,5,6.  Award 
winner,  editor  of  the  year  nominee.  Puts 
emphasis  on  teamwork,  hard  work.  Avail¬ 
able  July  1.  Write  P.O.  Box  189,  McLeans- 
boro,  IL  62859  or  call  (618)  643-4041. 


ADVERTISING 


AD  MANAGER  medium  daily,  weekly 
group.  20  year  pro  strong  on  staff  training, 
motivation  and  promotions.  Box  4675, 
Editor  &  Publisher. 


WE  GET  PEOPLE  MOVING 

“It's  all  your  fault  anyway,"  said  P.S. 
in  a  post  script  to  a  letter  asking  that 
his  E&P  subscription  be  sent  to  (Il¬ 
linois)  instead  of  (New  Hampshire). 
"Positions  Wanted  ad  did  a  great 
job,  which  is  why  I’m  now  here,  and 
not  there.  Double  thanx." 

M.W.  wrote  us:  "Just  a  quick  note  of 
THANKS.  I  am  leaving  (Washington> 
in  a  couple  of  days  for  (Colorado) 
where  I  will  begin  a  job  as  county 
government  reporter.  The  managing 
editor  found  out  about  me  through 
my  classified  in  E&P.  Thanks  for 
your  help.” 

And  how  about  the  former  Florida  ad 
salesman  who  moved  right  into 
management:  "Located  just  the  job 
I  was  looking  for  through  my  Posi¬ 
tions  Wanted  ad  in  E&P.  Thanks." 
B.N. 

And  a  big  "THANK  YOU!”  from  E&P 
Classifieds  to  each  of  the  above  for 
telling  us  of  their  success! 

The  next  move  is  up  to  you.  If  you've 
got  what  it  takes  (ability  and  initia¬ 
tive,  mainly)— we’ve  got  what  it 
takes  (the  largest  newspaper  audi¬ 
ence  in  the  world)!  So  get  moving 
and  send  us  your  Positions  Wanted 
classified  ad  today! 

We  produce  jobs  for  newspaper  people 


PROMOTE  YOURSELF 
THRU  EfcP  CLASSIFIEDS 


EDITOR  &  PUBLISHER  for  June  10,  1978 


Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 


RECENT  GRAD  BS  ADVERTISING.  2  years 
work  experience  in  sales  and  marketing 
communications.  Seeks  position  in  adver¬ 
tising.  Zones  2  or  5.  Linda  Dular,  12801 
West  Pleasant  Valley,  Parma.  OH  44130. 

ENERGETIC  bright  display/national  sales, 
BA  strong  on  copy,  service,  perseverance. 
20  years  Canadian  daily.  Writing,  promo¬ 
tional  organizational  abilities.  Relocating 
in  Areas  4  or  9.  Open  to  all  opportunities. 
References.  Box  4835,  Editor  &  Publisher. 


NEWSPAPER  ADVERTISING  MANAGER 
Experienced  in  radio  and  TV  production 
seeks  position  in  advertising  with  agen¬ 
cies,  multi-media  or  private  enterprise. 
Will  relocate.  John  Eberline,  (303)  395- 
8621,  P.O.  Box  430,  Evergreen.  CO  80439. 


ARTIST 


ILLUSTRATOR-16  years  with  large  met¬ 
ropolitan  daily,  wishes  to  relocate.  Zones 
4,6,8,9  preferred.  Skilled  in  layout,  black 
and  white,  full  color  art,  charts,  maps.  Box 
4703,  Editor  &  Publisher. 


CIRCULATION 


EMINENT  Circulation  Director  desires  po¬ 
sition  progressive  publication.  25  years 
plus  experience,  all  phases.  ABC,  VAC, 
MES,  TMC,  VP.  Top  references.  (213) 
531-8020  Ext.  502,  or  write  Box  4634, 
Editor  &  Publisher. 


ASSISTANT  MANAGER  on  70,000  AM,  PM 
daily,  age  34.  Experienced  in  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  Desires  to  relocate  as  manager 
of  small  to  medium  size  publication,  or 
staff  position  on  larger  paper.  Box  4676, 
Editor  &  Publisher. 


TOP  BOY  CREW  PRODUCER 
Proven  Track  Record 
Florida  Newspapers  Only 
15  Years  Experience 
Contact  Box  4631,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  prefer  one  man 
department,  25  years  experience  with 
dailies.  Box  4719,  Editor  &  Publisher. 


ABC-track  record  42  years  old— present  lo¬ 
cation  1 1  years.  Knows  all  phases  of  circu¬ 
lation;  sales;  service;  promotion;  ABC  rec¬ 
ords;  mailroom— oresent  circulation 
29,500.  Box  4814,  Mitor  &  Publisher. 


EDITORIAL 


SPORTS  PRO 
Metro  background 
Inside  or  outside 
Unusual  qualities 
15-grand  minimum 

Dudley  Do-write 

Box  315  Peoria,  AZ  85345 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


PENNSYLVANIA,  the  only  state  for  this 
journalist.  Versatile  editor/reporter  seeks 
final  move.  Young  (25)  but  experienced. 
Box  4638,  Editor  &  Publisher. 


CREATIVITY  under  deadline  pressure;  6 
years  experience  on  three  dailies,  includ¬ 
ing  major  metropolitan  PM's,  are  yours  for 
right  job  with  future.  Features  to  head¬ 
lines,  1  do  it  all.  VDT  experience.  Box  4649. 
Editor  &  Publisher. 


ACTIVE.  MULTI-TALENTED  EDITOR  seeks 
position  in  management;  editorial/column 
writing;  political,  straight,  sports  report¬ 
ing;  feature  writing'  copy  editing;  design; 
publicity,  public  relations.  Former  Illinois 
Press  Association  Editor  of  Year,  BS  jour¬ 
nalism,  VDT  experience,  age  33.  will  relo¬ 
cate.  (Vic  Howell,  134  Illinois  St.,  Crystal 
Lake.  IL  60014;  (815)  459-5573. 


AGGRESSIVE  22,  3  years  sportswriting,  1 
year  editing,  BA-Mass  Communications 
seeking  job.  VDT,  production  experience. 
Phillip  Britt,  1542  Glenlake,  Chicago  IL 
60660.  (312)  743-6805. 


I  CAN  JUMP  easily  into  any  beat.  Award¬ 
winning  writer  of  features  and  news.  8 
years  on  dailies.  Know  government,  poli¬ 
tics,  education,  pollution,  land  planning, 
health,  transit,  (^py  desk  experience.  Box 
4734,  Editor  &  Publisher. 


EDITOR/MANAGER  dedicated  to  news- 
papering  excellence.  Strong  background 
reporting,  editing,  layout,  administration, 
organization.  Bright,  imaginative,  en¬ 
thusiastic  idea  man.  5  years  experience 
includes  metros.  Now  #2  on  30,000 1 
daily;  seeking  similar  spot  on  larger  daily  or 
#1  on  small  daily  ready  to  take  off.  Box 
4731,  Editor  &  Publisher. 


HAVE  YOU  GOT  RELIGION? 

Pro  with  18  years  experience  and  training 
would  like  to  show  you  that  this  beat  isn’t 
deadly  dull  church  notices.  If  you’re  seri¬ 
ous  about  starting  or  maintaining  a  religion 
desk  that  gives  lively  coverage  of  people 
and  issues,  the  address  is  Box  4670, 
Editor  &  Publisher. 


EDITORIAL 


OLD  GRAY  FOX  outflanked  in  metropolitan 
youth  squeeze.  Escaped  with  health,  hair, 
talents  at  59.  All  phases  editorial.  Major 
prize  winning  features.  Prefers  Florida. 
Possible  part  time.  Box  4^7,  Editor  & 
Publisher. 


WRITER-EDITOR,  experienced  in  editorial 
writing,  investigative  reporting,  feature 
writing,  headline  copy  desk.  Also  served  as 
foreign  correspondent  in  20  countries. 
Working  knowledge  of  Spanish,  Italian, 
French,  Portuguese.  Published  in  major 
newspapers  including  Wall  Street  Journal. 
Now  seeking  job  offering  new  challenges. 
Write:  Agostino  Bono,  856  Sun  (iourt,  Al¬ 
tamonte  Springs,  FL  32701.  Phone;  (305) 
830-4663. 


MANAGING  EDITOR  experienced  in  all 
phases  of  newspaper  operation:  daily  and 
weekly.  Seeks  challenge  with  small  daily  or 
medium  weekly.  Has  a  knack  for  increas¬ 
ing  readership  and  advertising.  Box  4816, 
Editor  &  Publisher. 


SUCCESSFUL,  mature  pro  seeks  to  con¬ 
tinue  30  plus  years  as  editor,  managing 
editor.  Prefer  Zones  3,4,  coastal  areas. 
Now  managing  editor  on  12M  daily.  Write 
Box  4819,  Editor  &  Publisher. 


HOT  SHOT  at  Zone  6,8,9  career  writing 
spot  sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  daily  work.  Box 
4827,  Editor  &  Publisher. 


SPORTS  EDITOR,  23,  of  circulation 
10,000  daily  wants  to  relocate.  Does  writ¬ 
ing,  layout,  darkroom.  Seeks  paper  that 
takes  pride  in  its  work.  Box  4829,  Editor  & 
Publisher. 


REPORTING  .or  copyediting  for  daily  pa¬ 
per.  Have  covered  school  boards  and 
municipal  government  as  stringer.  Stories 
in  campus  newspaper  on  variety  of  topics. 
Police  reports  for  neighborhood  weekly. 
News  releases  for  university  PR.  Writing 
samples  sent  on  request.  Box  4831 ,  Editor 
&  Publisher. 


15-YEAR  VETERAN  on  one  of  South’s 
biggest  dailies  looking  for  new  challenge. 
Prefers  shot  as  your  #1  or  2  feature  writer 
and/or  columnist.  23  years  experience 
overall  with  major  colleges  and  pros,  also 
as  author.  Box  4855,  Editor  &  Publisher. 


COPY  EDITOR,  SLOTMAN,  DESKMAN.  Pro 
with  10  years  metro  experience.  Fast,  ac¬ 
curate  editing,  prize-winning  headlines. 
Zones  3,8  or  9.  Box  4853,  Editor  & 
Publisher. 


FREELANCE 


NEED  CARTOONS,  layouts,  illustrations. 
Contact:  Richard  Jarrett— artist.  8056 
Dobson.  Chicago.  IL  60619. 


PHOTOJOURNAUSM 


INNOVATIVE  young  photographer  with 
Journalism  degree,  talent,  and  deadline 
experience.  Looking  for  community  or 
small  town  daily.  Prefer  Zone  7,8  or  9,  Re¬ 
sume  on  request,  will  travel  for  interview. 
Box  4629.  Editor  &  Publisher. 


PHOTOGRAPHER— 3  years  experience  on 
large  Florida  daily.  Worked  as  both  dark¬ 
room  technician  and  staff  photographer. 
BS  in  photography.  Mary  V.  Southworth, 
151  NE  16th  Ave.  #1204,  Ft.  Lauderdale, 
FL  33301. 


EXPERIENCED,  creative  young  photojour¬ 
nalist  with  diverse  photographic  back¬ 
ground  seeks  job  on  daily.  Any  Zone.  Box 
4844,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  Foreman— 6  years  ex¬ 
perience.  Seeking  supervisory  position 
with  daily  newspaper.  Superior  knowledge 
of  composing  room  operations.  Proven 
leadership  abilities.  Will  relocate.  Prefer 
Area  6  or  8.  Resume  upon  request.  Box 
4640,  Editor  &  Publisher. 


PRODUCTION  MANAGER  or  assistant  or 
pressroom  superintendent.  28  years  ex¬ 
perience  in  major  metropolitan  and  small 
newspapers.  Knowledgeable  in  all  types  of 
presses.  Top  references.  Box  4740,  Editor 
&  Publisher. 


PRODUCTION  MANAGER— Astute  profes¬ 
sional  with  top  notch  record  and  creden¬ 
tials.  Abreast  of  technology,  financially 
tuned,  and  people  sensitive.  Presently 
employed.  Strictest  confidence.  Box  4491, 
Editor  &  Publisher. 


PRODUCTION  OPERATIONS  MANAGER, 
Pressman— Experience  15  years  in  Letter 
Press— Goss  Mark  Two,  Hoe  Colormatic, 
11  years  all  phases  offset  operation.  Press 
and  process  camera  work.  Maintenance  of 
all  equipment  and  building.  Plant 
safety— security  and  general  responsibility 
of  entire  plant.  Reference  upon  request. 
Zones  9-8-6-3-4.  Box  4821,  Editor  & 
Publisher  or  Phone  (714)  747-8428. 


DISPLAY  ADVERTISING 


EXPERIENCED,  mature  retail  ad  man 
seeks  good  permanent  position.  Daily  or 
weekly.  Box  4805,  Editor  &  Publisher. 


WORKING  AD  MANAGER,  25  years  experi¬ 
ence.  Weekly  newspaper  builder.  Sunbelt 
only.  (813)  3h-8131  or  Box  4808,  Editor  & 
Publisher. 


_ EDITORIAL _ 

SIX  YEAR  PRO  with  quality  writing  and  lay¬ 
out  ability  seeks  sports  writing  position  on 
medium-sized  to  metro  daily  in  Zone  2  or  5. 
Box  4650,  Editor  &  Publisher. 

BILINGUAL  REPORTER  seeks  position 
with  English  language  newspaper  or  wire 
service  in  Spanish  speaking  country.  Ex¬ 
perienced  and  BA.  Write  Box  4756,  Editor 
&  Publisher. 


ARE  YOUR  PAGES  DULL?  Wire  editor  can 


HELP!  PR  IS  killing  me  softly.  I  want  to  dc 
honest  work  again  for  paper  or  magazine 
willing  to  handle  controversy.  I’ll  bring  11 
years  top  writing  experience,  photo  skills, 
and  a  desire  to  polish  my  editing.  Bo> 
4669,  Editor  &  Publisher. 


SPORTSWRITER,  female,  seeks  position 
on  major  daily  or  specialized  sports  publi¬ 
cation.  Experience  in  small  and  metro 
dailies  including  pro  beat.  Will  relocate. 
Write  Box  4760,  Editor  &  Publisher. 

PICTURE  EDITOR  seeks  to  relocate  from 
midwest  daily  to  New  England  area.  Top 
I  references,  young  and  aggressive.  Avail- 
I  able  September.  Other  areas  considered. 
Write  Box  4755,  Editor  &  Publisher. 

REPORTER,  29,  with  5*/2  years  varied,  full 
time  news  experience  on  dailies  seeks 
growth  on  medium-size  daily.  Master  of 
Journalism  degree.  Western  region  pre¬ 
ferred.  Ed  Butler.  1225  Nord  Ave.  #222, 
Chico,  CA  95926.  (916)  343-7339. 

SCIENCE  WRITER 


FREELANCE 


PROMOTION  WRITER.  Freelance.  Creative 
jogger.  Versatile,  sprightly.  Original,  sea¬ 
soned.  Brochures,  speeches,  sports,  ads. 
Print  and  radio.  Box  4809,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS/LAW  10  years  experi¬ 
ence  for  national  firm  in  midwest,  Tokyo. 
Washington.  DC.  Finishing  law  degree  in 
August.  Female,  age  33,  looking  for  chal¬ 
lenge.  Prefer  Texas.  Pat  Edgar.  615  N.  4th 
#1.  Waco.  TX  76702. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


liven  them  up  with  sharp  layouts,  dramatic  Experienced,  literate.  Leader  in  field, 
picture  cropping,  bright  headlines  and  Fleet-streeter  in  Canada  22  years  seeks  to 
placing  right  story  in  right  place.  Write  Box  relocate  and  become  US  citizen.  Box 


4751,  Editor  &  Publisher. 


MANAGING  EDITOR  for  daily  newspaper  ZONE  8,  l  i 
seeks  position  of  editor  for  daily  or  subur-  editing  ex| 
ban  weekly  chain.  Wants  to  be  responsible  Spanish, 
for  editorial  page  and  entire  newsroom  op-  Publisher. 

eration  for  10,(3(X)-30,(X)0  daily  or  group  in  - 

any  Zone.  Award-winner  both  as  editor  and  HOMESICK 
writer.  Tops  at  motivating  a  staff  to  years  exper 
achieve  excellence.  Box  4500,  Editor  &  to  write  re 
Publisher.  Science.  Bi 
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4800,  Editor  &  Publisher. 


ZONE  8,  rm  34  with  Master  s;  reporting, 
editing  experience;  references;  desire. 
Spanish,  too.  Box  4802,  Editor  & 
Publisher. 

HOMESICK  for  daily  newsroom  after  3 
years  experience  on  national  weekly.  Want 
to  write  reams.  BS  Journalism,  Political 
Science.  Box  4812,  Editor  &  Publisher. 


ran 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 


R2D2  and  C3PO  in  St. 

We  found  them  sitting  in  a  comer  of 
the  St.  Louis  Gateway  Convention  and 
Exhibition  Center  crying  their  eyes  out. 
Their  spaceship  was  never  like  this. 
They  were  lost.  Outclassed. 

Never  had  they,  or  the  mortals  around 
them,  seen  so  many  blinking  lights,  au¬ 
tomated  circuits.  VDT  terminals — not  to 
mention  the  pretty  intelligent  females 
controlling  them. 

They  complained  “the  force”  w'as 
usually  wielded  by  a  beautiful  and  talka¬ 
tive  woman  and  when  the  newspaper 
publishers  were  sufficiently  subdued 
they  were  in  the  clutches  of  Darth  Vader 
types  who  called  themselves  salesmen. 

Judging  by  the  bleeps  of  the  computers 
and  the  smiles  on  the  faces  of  exhibitors 
it  was  successful  exhibition  and  our 
friendly  robots  don't  have  to  worry. 
Someone  always  has  to  push  the  button, 
or  the  key.  Maybe  they  will  still  have  a 
job. 

*  ^  * 

In  the  real  world  outside  of  the  con¬ 
vention  center,  the  Sf.  Louis  Post- 
Dispatch  was  printing  its  comics  daily  in 
color,  which  is  still  unique.  And  the 
Glohc-Dcmocrat  was  publishing  a  full- 
page  delivered  by  satellite  from  France, 
also  in  color,  which  was  a  first. 

We  were  also  told  the  Globe- DemiKrat 
was  taking  on  a  gossip  columnist  starting 
June  29.  However.  Jerry  Berger,  “the 
city's  premier  man-about-town.”  who  will 
write  the  column,  denies  that  he  deals  in 
gossip;  but  his  interviewer,  staff  writer 
Peter  Hernon.  told  us  “he  is  one  of  the 
best" — meaning  “gossip  columnist.” 

Berger  has  been  a  p.r.  specialist  in  the 
entertainment  business  for  years — 20th 
Century  Fox  and  Paramount — and  pub¬ 
licity  director  for  the  St  l.ouis  Municipal 
Opera  since  196S.  “I  don't  deal  in  gos¬ 
sip.”  Berger  said.  “It's  not  factual  and 
its  usually  trash,  rubbish.  I'm  interested 
in  facts.  1  consider  myself  a  news 
gatherer.” 

Hernon  explained,  “in  case  you  ha¬ 
ven't  noticed.  America:  gossip  has  be¬ 
come  big  business.” 

He's  right,  in  a  way.  except  that  the 
authors  of  the  new  people  columns  will 
deny,  as  Berger  did.  that  they  deal  in 
gossip.  It  is  a  new  technique  in  reporting 
the  news. 

It  is  a  far  cry  from  the  gossip  colum¬ 
nists  of  .*'()  years  ago  who  competed  for 
parlor,  bedroom  and  bath  antics  about 
celebrities — in  those  days  it  meant 
movie  stars  mostly.  Any  press  agent 
worth  his  salt  could  land  his  client's 
name  “in  the  columns”  with  any  piece  of 
fiction  that  came  to  mind. 

Nowadays,  the  column  technique  is 
really  a  condensation  of  legitimate  news 
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items  written  in  a  clever  gossipy  manner. 
Just  as  in  the  old  days,  the  good  colum¬ 
nists  have  items  fed  to  them  but  the  qual¬ 
ity  of  news  is  on  a  little  higher  and  more 
truthful  plane. 

The  current  issue  of  Lortiinc  has 
discovered  that  “Independent  Dailies 
Are  an  Endangered  Species”  with  an  ar¬ 
ticle  quoting  some  of  the  “doughty  own¬ 
ers”  who  vow  to  hang  on  the  preserve 
control  in  the  face  of  offers  from  chain 
newspapers  to  gobble  them  up. 

Among  those  owners  quoted  are 
Dolph  C.  Simmons,  Jr.,  publisher  of  the 
Lawrence  (Kans.)  Joianal-World:  Nel¬ 
son  Poynter.  chairman  of  the  St. 
Petershiof’  Times  and  Independent : 
Keith  Prescott  l.ow,  publisher  of  the 
Quincy  (Mass.)  Patriot  Ledficr:  and 
Barry  Bingham,  Jr.,  publisher  of  the 
Lonisrille  Coitrier-Jonrnal  and  Times. 

“A  couple  of  years  ago,”  the  article 
says,  “when  young  Bingham  was  seri¬ 
ously  ill,  he  found  himself  besieged  with 
offers  from  the  chains  and  brokers.  Irri¬ 
tated  by  this  ghoulish  attention,  he  de¬ 
cided  to  take  out  an  equally  ghoulish  ad¬ 
vertisement  in  Editor  «&  PuBt.isHER.  It 
was  to  picture  him  in  a  cotTin,  with 
the  caption:  ‘Don’t  make  a  bid  until 
you  see  me  here.’  His  promotion 
people  talked  him  out  of  it,  on  the 
grounds  of  taste.” 

What  a  damn  shame! 

Weekly  to  appeal 
distribution  ruling 

A  California  weekly  newspaper  is 
planning  to  appeal  a  Superior  Court  deci¬ 
sion  that  prohibits  it  from  distributing  in 
a  private  retirement  village. 

Publisher  Vernon  Spitaleri  of  the  con¬ 
trolled  circulation  Laf’ima  News-Post  is 
working  with  his  attorneys  on  a  motion 
for  a  new  trial.  Should  that  be  denied. 
Spitaleri  said  he  will  appeal  the  Superior 
Court  decision  to  the  District  Court  of 
Appeals. 

The  News- Post  recently  not  only  lost  a 
four-year  court  battle  for  the  right  to  dis¬ 
tribute  in  the  retirement  village  Leisure 
World,  but  also  lost  an  unfair  business 
practice  suit  lo  Leisure  World  News,  the 
only  newspaper  allowed  inside  the  re¬ 
tirement  village. 

The  jury  rejected  Spitaleri's  argument 
that  the  newspaper  had  the  right  to  pub¬ 
lish  and  distribute  in  the  village.  They 
decided,  instead,  based  on  a  counter  suit 
by  Leisure  World  News  publisher 
Carlton  Smith,  that  the  News- Post  was 
guilty  of  unfair  business  practices  and 
warded  Leisure  World  News  S.‘'.0(K)  in 
actual  damages  and  S5() .()()()  in  punitive 
damages. 


Former  newsman 
named  pr  head 

Kurt  VanVlandren  has  been  named  di¬ 
rector  of  corporate  public  relations  for 
Sun  Company  (Sunoco). 

VanVlandren  was  formerly  a  vice- 
president  of  Carl  Byoir  &  Associates,  a 
New  York-based  public  relations  firm 
which  has  been  on  retainer  to  Sun  for  the 
past  three  years. 

In  his  newly  created  position,  Van¬ 
Vlandren  will  be  responsible  for  initiat¬ 
ing  and  developing  overall  goals,  policies, 
strategies  and  approaches  for  public  rela¬ 
tions. 

Early  in  his  career  he  was  a  copy 
editor  for  the  Boston  Globe  and  a  report¬ 
er  and  copy  editor  for  the  Worcester 
(Mass.)  Teleftram  and  Gazette. 

Canadian  financing 
for  mill  in  Virginia 

The  Export  Development  Corporation 
at  Ottawa  has  authorized  a  $47  million 
loan  agreement  to  support  the  sale  of 
Canadian  equipment  and  services  for  a 
newsprint  mill  in  Virginia.  E  and  B 
Cowan  l-td  of  Montreal  will  provide  en¬ 
gineering  services,  design,  site  inspec¬ 
tion  and  supply  procurement  for  the  $97 
million  project  in  which  Dow  Jones  & 
Co.  and  the  Washington  Post  Company 
will  participate. 
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start  up  your  press  with 

one  sure  thing: 
U.S.Iiilc 


The  true  value  of  U.S.  news  web  offset  inks 
becomes  obvious  in  their  unwavering  performance.  They 
improve  your  total  newspaper  operation  by  running 
trouble  free  every  day,  and  by  bringing  an 
exceptional  appearance  to  your  newspaper.  * 


US. 

Printing 

Inks 


East  Rutherford,  NJ; 

Cincinnati,  OH;  Jacksonville,  FL; 
Dallas,  TX;  San  Francisco,  CA; 
Los  Angeles,  CA 
A  kewanee  INDUSTRY 


editor's  roundtable 


Italy  's  ogony 


Editors 

Roundtable 


_ Kcorge  wilt 

The  hard,  metolic  voice  of  partisan  politics 


EVEN  MORE  LOCAL  INVOLVEMENT 
ON  THE  EDITORIAL  PAGE 

Local  involvement  is  the  key  to  any  well-read, 
informative,  and  exciting  editorial  page.  William 
Sorrels,  editor  of  The  Evansville  Press,  invites 
concerned  and  interested  citizens  to  participate 
in  an  Editor's  Roundtable  discussion  each  week 
on  a  topic  of  particular  local  interest.  Whether 
the  group  discusses  a  proposed  new  garage 
sale  ordinance,  competency  tests  for  high  school 
sophomores,  downtown  parking  problems, 
fair  housing,  or  traffic  planning,  you  can  count 
on  a  lively  exchange  of  ideas  and  comments. 
Each  discussion  is  taped  and  the  edited  version 
appears  on  Monday's  editorial  page.  Our 
readers  love  it — and  have  suggested  topics  for 
future  discussion. 


The  Evansville  Press 

a  Scripps-Howard  newspaper 
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